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B. A. (VOCATIONAL STUDIES) 

TOURISM MANAGEMENT (BAVTM) 

Term-End Examination 

June, 2024 

BTMC–136 : TOURISM MARKETING 

Time : 3 Hours     Maximum Marks : 100 

Note : Answer any five questions in about  

600 words each. All questions carry equal 

marks. 

1. Define Services. Discuss the salient features of 

Services in brief. 20 

2. What is meant by Marketing Mix ? What are 

the elements of Marketing Mix for the  

Services ?   20 

3. What are the sources of Data used in 

Marketing Research ? How can we collect  

Data ?   20 

4. What are the Objectives of Pricing ? What are 

the factors influencing pricing ? 20 
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5. Differentiate between the following : 4×5=20 

(i) Products and Services 

(ii) Needs and Wants 

(iii) Internal and Integrated Marketing 

(iv)  Publicity and PR 

6. What is the process of personal selling ? What 

is the need of personal selling in Tourism and 

Hospitality Industry ? 20 

7. Explain the pattern and design of distribution 

channel in Tourism with the help of suitable 

examples.  20 

8. What is the importance of Direct Marketing ? 

What are the tools of direct marketing used in 

tourism ?  20 

9. Explain the different levels of Tourism 

Planning with the help of suitable examples. 20 

10. Write short notes on any two the following :  

2×10=20 

(a) Marketing Information System 

(b) Servicescapes 

(c) Destination Marketing 
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5×4=20 
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