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TOURISM STUDIES
[CTS, DTS, BTS, BHM (EX-DIPLOMA),
MTM-II]

Term-End Examination

June, 2023
TS-01 : FOUNDATION COURSE
IN TOURISM
Time : 3 Hours Maximum Marks : 100

Note : (i) Attempt any five questions in about

600 words each.

(it) All questions carry equal marks.

1. Define Tourism. Discuss the importance of

tourism as a social phenomenon. 20

2. What do you understand by Tourism System ?

Discuss its various components. 20

P.T.O.
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Discuss the role played by seasonality in
tourism. Substantiate your answer with the

help of suitable examples. 20

What is the use and relevance of statistics in
tourism ?  Discuss the problems of

measurements of tourism statistics. 20
Write short notes on the following : 4x5=20
(1) Grand Tour

(i1) Special Interest Tourism

(111) Product Life Cycle

(iv) VFR Tourist

Discuss how performing arts can be a tourist
attraction. Support your answer with suitable

examples. 20

What is the difference between a guide and an
escort ? Mention the role of a guide and an

escort during a tour. 20

Describe  the socio-cultural impacts  of
tourism. Explain with the help of suitable

examples. 20
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9. Discuss the role and importance of media in the

marketing of tourism products. 20

10. Write short notes on any two of the

following : 2x10=20
(1) Travel Writing
(11) National Action Plan on Tourism, 1992

(i11) Types of Accommodation

P.T.O.
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