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Note : Attempt any five questions. All questions 
carry equal marks.  

1. What do you understand by barriers to 
communication ? Discuss different types of 
barriers with examples. 20 
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2. Explain the following theories of mass 

communication : 2×10=20 

(a) Cultivation theory 

(b) Uses and Gratification theory 

3. Explain the relevance of ‘Journalism in Indian 

Languages’. 20 

4. How did television grow in India after the Gulf 

War ? Describe in detail. 20 

5. What is a news agency ? Why are they 

important ? Write brief notes on any two global 

news agencies. 20 

6. Analyse the role of Indian government in media 

sector. Describe the functioning of any four 

government media organizations. 20 

7. Discuss the different types of advertising 

appeals with suitable examples. 20 
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8. Write short notes on any four of the following : 

4×5=20 

(a) Jacobson’s model 

(b) Cluster Sampling 

(c) Freedom of expression 

(d) Crisis Communication 

(e) Vertical Integration in media ownership 
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i=kdkfjrk ,oa tulapkj esa ih- th- 
fMIyksek@,e- ,- (i=kdkfjrk ,oa tulapkj) 

(ih- th- ts- ,e- lh-@,e- ,- ts- ,e- lh-) 
l=kkar ijh{kk 

twu] 2023 
,e-ts-,e--020 % i=kdkfjrk ,oa tulapkj dk ifjp; 

le; % 3 ?k.Vs     vf/dre vad % 100 

      Hkkjkad % 70% 

uksV % fdUgha ik¡p iz'uksa ds mÙkj nhft,A lHkh iz'uksa ds 

leku vad gSaA  

1- lapkj dh ck/kvksa ls vki D;k le>rs gSa \  

mnkgj.kksa ds lkFk fofHkUu izdkj dh ck/kvksa ij ppkZ 

dhft,A   20 

2- tulapkj ds fuEufyf[kr fl¼kUrksa dh O;k[;k dhft, % 
2×10=20 

(d)  dYVhos'ku fl¼kUr 

([k)  mi;ksx vkSj lUrqf"V dk fl¼kUr (Uses and 
Gratification theory) 
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3- ^Hkkjrh; Hkk"kkvksa esa i=kdkfjrk* dh izklafxdrk dks 

Li"V dhft,A 20 

4- [kkM+h ;q¼ ds ckn Hkkjr esa Vsyhfotu dk fodkl dSls 

gqvk \ foLrkj ls o.kZu dhft,A 20 

5- lekpkj ,tsalh D;k gS \ os egRoiw.kZ D;ksa gSa \ fdUgha 

nks oSf'od lekpkj ,tsafl;ksa ds ckjs esa laf{kIr 

fVIi.kh fyf[k,A 20 

6- ehfM;k {ks=k esa Hkkjr ljdkj dh Hkwfedk dk fo'ys"k.k 

dhft,A fdUgha pkj ljdkjh ehfM;k laxBuksa ds 

dkedkt dk o.kZu dhft,A 20 

7- mi;qDr mnkgj.kksa ds lkFk fofHkUu izdkj dh foKkiu 

vihyksa ij ppkZ dhft,A 20 

8- fuEufyf[kr esa ls fdUgha pkj ij laf{kIr fVIif.k;k¡ 

fyf[k, %   4×5=20 

(d)  tSdclu dk ekWMy (Jacobson’s model) 
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([k)  DyLVj lSaifyax (Cluster Sampling) 

(x)  vfHkO;fDr dh Lora=krk 

(?k)  ladV lapkj (Crisis Communication) 

(³)  ehfM;k LokfeRo esa ÅèokZ/j ,dhdj.k 

(Vertical Integration in media ownership) 
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