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 IBO-02  

POST GRADUATE DIPLOMA IN 

INTERNATIONAL BUSINESS 

OPERATIONS/MASTER OF COMMERCE 

Term-End Examination 

June, 2022 

 

IBO-02 : INTERNATIONAL  

MARKETING MANAGEMENT  

Time : 3 hours Maximum Marks : 100 

                                                               (Weightage : 70%) 

Note :  Attempt both parts A and B as per instructions. 

 

PART A 

1. Write short notes on any two of the following : 5+5 

(a) Stratified Sampling 

(b) Marginal Cost Pricing 

(c) Contract Manufacturing 

(d) Reasons for business firm to go international 

No. of Printed Pages : 8 
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2. Differentiate between any two of the following : 5+5 

(a) Multinational marketing  and Global 

marketing 

(b) Manufacturers’ brands and Distributors’ 

brands 

(c) Demographic segmentation and Geographic 

segmentation 

(d) Selling and Marketing 
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PART B 

Attempt any four questions from this part :  

3. ‘‘Companies which have stake in long-term 

business have no alternative, but to constantly 

undertake development of the product.’’ 

(a) Give reasons to justify the above statement. 10 

(b) Briefly describe the processes involved in 

new product development. 10 

4. ‘‘It is estimated that about 20 – 30 percent of the 

world trade takes place in the form of counter 

trade and is likely to increase in the future.’’ 

(a) What are the reasons for use of counter 

trade in recent years ? 10 

(b) Discuss the main types of counter trade. 10 

5. (a) Describe briefly the main channels of 

distribution used in export markets. 10 

(b) Which one channel of distribution would you 

recommend for the product of a small 

manufacturer and why ?   10 

6. ‘‘Packaging is an important element in the 

formulation of the marketing plan for a product.’’ 

(a) Discuss the protectional and promotional 

aspects of packaging for international 

markets. 10 

(b) What are the problems faced by Indian 

exporters in this connection ? 10 
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7. ‘‘Information Technology has been 

revolutionising marketing operations.’’ 

(a) Explain the significance of integrating 

Information and Communication Technology 

(ICT) with marketing processes. 10 

(b) Discuss how mergers and acquisitions affect 

global competition.  10 

8. ‘‘Effective communication is crucial to a firm’s 

success in international markets.’’ 

(a) Discuss the promotional tools used by firms 

for international marketing communication.  10 

(b) Examine the factors influencing the 

decisions for having a standardized vis-a-vis 

customized advertisement with suitable 

examples. 10 

9. A Jaipur-based firm is engaged in importing 

rough stones from Africa and polishing and 

selling as precious stones in the international 

market. The firm has recently started polishing 

Tanzanite stones imported from Tanzania. As 

head of the firm’s International Market 

Development Division, prepare a research plan 

detailing out the requirement for secondary 

information and possible sources of collecting 

information. 20 
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 AmB©.~r.Amo.-02  

A§Vam©îQ´>r` ì`dgm` àMmbZ _| ñZmVH$moÎma  
{S>ßbmo_m/dm{UÁ` _| ñZmVH$moÎma Cnm{Y 

gÌm§V narjm 

OyZ, 2022 

 

AmB©.~r.Amo.-02 : A§Vam©îQ´>r` {dnUZ à~§YZ 

g_` : 3 KÊQ>o  A{YH$V_ A§H$ : 100 

  (Hw$b H$m : 70%) 

 ZmoQ> : IÊS> A VWm IÊS> ~ XmoZm| {ZX}emZwgma H$s{OE &  

IÊS A$ 

1. {ZåZ{b{IV _| go {H$Ýht Xmo    na g§{já {Q>ßn{U`m±  

{b{IE :  5+5 

(H$) ñV[aV à{VM`Z 

(I) gr_m§V bmJV _yë`-{ZYm©aU 

(J) R>oHo$ na {Z_m©U 

(K) ì`mdgm{`H$ \$_© Ho$ A§Vam©îQ́>r` ~mµOma _| àdoe Ho$ 

H$maU 
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2. {ZåZ{b{IV _| go {H$Ýht Xmo   _§o A§Va ñnîQ> H$s{OE :  5+5 

(H$) ~hþamîQ´>r` {dnUZ Am¡a d¡pídH$ {dnUZ 

(I) CËnmXH$ ~«mÊS> Am¡a {dVaH$$ ~«mÊS> 

(J) OZgm§p»`H$s` {d^ŠVrH$aU (IÊS>rH$aU) Am¡a 
^m¡Jmo{bH$ {d^ŠVrH$aU (IÊS>rH$aU) 

(K) {dH«$` Am¡a {dnUZ 
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IÊS> ~  

Bg IÊS> _| go {H$Ýht Mma àíZm| Ho$ CÎma Xr{OE : 

3. ‘‘Omo H$ån{Z`m± ì`dgm` _| XrK©H$mbrZ CÞ{V H$aZm MmhVr 
h¢ CZHo$ nmg Am¡a H$moB© {dH$ën Zht h¡ {gdm` BgHo$ {H$ 
dh {Za§Va CËnmX {dH$mg na Ü`mZ X| &’’ 

(H$) Cn`w©º$ H$WZ H$s nwpîQ> H$aZo Ho$ {bE H$maU Xr{OE & 10 

(I) ZE CËnmX {dH$mg _| em{_b à{H«$`mAm| H$m g§jon _| 
dU©Z H$s{OE & 10 

4. ‘‘Eogm AZw_m{ZV h¡ {H$ 20 – 30 à{VeV {díd ì`mnma  
à{V-ì`dgm` Ho$ ê$n _| hmoVm h¡ Am¡a ^{dî` _| `h Am¡a 
~‹T>oJm &’’ 

(H$) hmb hr Ho$ dfmªo _| à{V-ì`dgm` Ho$ Cn`moJ Ho$ Š`m 
H$maU h¢ ? 10 

(I) à{V-ì`dgm` Ho$ _w»` àH$mam| H$s MMm© H$s{OE & 10 

5. (H$) {Z`m©V ~mµOmam| _| Cn`moJ H$s OmZo dmbr _w»` {dVaU 
àUm{b`m| H$m g§jon _| dU©Z H$s{OE & 10 

(I) bKw CËnmXH$ Ho$ CËnmX Ho$ {bE Amn {H$g {dVaU 
àUmbr H$s AZwe§gm H$a|Jo Am¡a Š`m| ? 10 

6. ‘‘{H$gr CËnmX H$s {dnUZ `moOZm ~ZmZo _| n¡Ho$qOJ EH$ 
_hÎdnyU© VÎd h¡ &’’ 

(H$) A§Vam©îQ́>r` ~mµOmam| _| n¡Ho$qOJ H$s gwajmË_H$ Ed§ 
g§dY©ZmË_H$ ñdê$nm| H$s MMm© H$s{OE & 10 

(I) Bg g§~§Y _| ^maVr` {Z`m©VH$m| H$mo {H$Z g_ñ`mAm| H$m 
gm_Zm H$aZm n‹S>Vm h¡ ? 10 
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7. ‘‘gyMZm àm¡Úmo{JH$s {dnUZ {H«$`mAm| _| H«$m§{V bm ahr h¡ &’’ 

(H$) {dnUZ à{H«$`mAm| Ho$ gmW gyMZm Am¡a g§Mma 

àm¡Úmo{JH$s (ICT) H$mo EH$sH¥$V H$aZo Ho$ _hÎd H$s 

ì`m»`m H$s{OE & 10 

(I) {db` Am¡a A{YJ«hU {H$g àH$ma d¡pídH$ à{VñnYm© 

H$mo à^m{dV H$aVo h¢ ? MMm© H$s{OE & 10 

8. ‘‘A§Vam©îQ´>r` ~mµOmam| _| \$_© H$s g\$bVm Ho$ {bE à^mdr 

g§àofU _hÎdnyU© h¡ &’’ 

(H$) A§Vam©îQ́>r` {dnUZ g§àofU _| \$_mªo Ûmam g§dY©Z Ho$ {bE 

Cn`moJ {H$E OmZo dmbo gmYZm| H$s MMm© H$s{OE & 10 

(I) Cn`wº$ CXmhaUm| Ho$ gmW AZwHy${bV {dkmnZ H$s VwbZm 

_| _mZH$sH¥$V {dkmnZ hmoZo Ho$ {bE {ZU©` H$mo n«^m{dV 

H$aZo dmbo H$maH$m| H$s Om±M H$s{OE & 10 

9. O`nwa H$s EH$ \$_© A\«$sH$m go H$ƒo nËWam| H$m Am`mV 

H$aZo Am¡a A§Vam©îQ́>r` ~mµOma _| H$s_Vr nËWam| Ho$ ê$n _| 

nm°{be H$aZo Am¡a ~oMZo _| bJr hþB© h¡ & \$_© Zo hmb hr _| 

V§µOm{Z`m go Am`m{VV V§µOmZmBQ> nËWam| H$mo nm°{be H$aZm 

ewê$ {H$`m h¡ & \$_© B§Q>aZoeZb _mH}$Q> S>odbn_|Q> {S>drOZ 

Ho$ à_wI Ho$ ê$n _|, {ÛVr`H$ OmZH$mar Am¡a OmZH$mar EH$Ì 

H$aZo Ho$ g§^m{dV òmoVm| H$s Amdí`H$Vm H$m {ddaU XoVo hþE 

EH$ emoY `moOZm V¡`ma H$s{OE &   20 


