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 CPI-102  

CERTIFICATE IN CONSUMER PROTECTION 

(REVISED)(CCP)   

Term-End Examination 

June, 2022 

 

CPI-102 : REDRESSAL OF CONSUMER  

GRIEVANCES : ROLE OF VARIOUS STAKEHOLDERS   

Time : 3 hours  Maximum Marks : 100    

Note :   This question paper is divided into three parts :   

Part A, Part B and Part C. All parts are 

compulsory. 

PART A 

Write short notes on any four of the following in 

about 200 words each. Each note carries 5 marks.  45=20 

1. Media and Persuasion 

2. Consumer Welfare Fund 

3. Consumer Online Resource Empowerment 

(CORE) 

4. FICCI 

5. Private Advocacy 
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PART B 

Answer any five of the following questions in about 

400 words each. Each question carries 10 marks. 510=50 

6. Discuss the concept of Consumerism. 

7. What are the basic requirements for an 

organisation ? Discuss.  

8. Write a note of the role of voluntary consumer 

organisations in addressing the issues of 

consumers. 

9. What are the negative effects of advertisements 

on consumers ? Discuss.  

10. Write a note on National Consumer Helpline. 

11. Discuss the vision and mission of Consumer  

Coordination Council. 

12. Write a note on Consumers International. 
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PART C 

Answer any two of the following questions in about 

600 words each. Each question carries 15 marks. 215=30 

13. Discuss the grounds on which a complaint can be 

made before banking ombudsman. 

14. Write a note on Lokpal. 

15. Define Campaign and Advocacy Programme. 

Discuss the essential requisites of Campaign and 

Advocacy Programme.  

16. What is Mediation ? Discuss the stages of 

Mediation. 
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 gr.nr.AmB©.-102  

Cn^moº$m g§ajU _| à_mU-nÌ  

(g§emo{YV) (gr.gr.nr.)  

gÌm§V narjm 

OyZ,  2022 

 

gr.nr.AmB©.-102 : Cn^moº$m {eH$m`Vm| H$m {ZdmaU :  
{d{dY {hVYmaH$m| H$s ^y{_H$m 

g_` : 3 KÊQ>o  A{YH$V_ A§H$ : 100  

ZmoQ> : `h àíZ-nÌ VrZ ^mJm§o _| {d^m{OV h¡ : ^mJ H$, ^mJ I Am¡a 

^mJ J & g^r ^mJ A{Zdm`© h¢ & 

^mJ H$ 

{ZåZ{b{IV _| go {H$Ýht Mma na bJ^J 200 eãXm| (àË`oH$) _| 
g§{já {Q>ßn{U`m± {b{IE & àË`oH$ {Q>ßnUr> Ho$ 5 àíZ h¢ & 45=20 

1. _r{S>`m Am¡a àmoËgmhZ 

2. Cn^moº$m H$ë`mU {Z{Y 

3. Cn^moº$m Am°ZbmBZ g§gmYZ geŠVrH$aU (H$moa) 

4. {\$ŠH$s 

5. {ZOr nj-g_W©Z 
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^mJ I 

{ZåZ{b{IV _| go {H$Ýht nm±M àíZm| Ho$ CÎma bJ^J 400 eãXm| 

(àË`oH$) _| Xr{OE & àË`oH$ àíZ Ho$ 10 A§H$ h¢ &  510=50 

6. Cn^moº$mdmX H$s g§H$ënZm H$s MMm© H$s{OE & 

7. {H$gr g§JR>Z H$s ~w{Z`mXr Amdí`H$VmE± Š`m hmoVr h¢ ? 

MMm© H$s{OE & 

8. Cn^moº$mAm§o Ho$ _wÔm| H$m {ZnQ>mZ H$aZo _| ñd¡pÀN>H$ Cn^moº$m 

g§JR>Zm§o H$s ŷ{_H$m na EH$ {Q>ßnUr {b{IE & 

9. Cn^moº$mAm§o na {dkmnZm| Ho$ ZH$mamË_H$ à^md Š`m hmoVo h¢ ? 

MMm© H$s{OE & 

10. amîQ´>r` Cn^moº$m hoënbmBZ na EH$ {Q>ßnUr {b{IE & 

11. Cn^moº$m g_Ýd` n[afX² Ho$ {dµOZ Ed§ {_eZ H$s MMm© 

H$s{OE & 

12. Cn^moº$m B§Q>aZoeZb (Consumers International) na 

EH$ {Q>ßnUr> {b{IE & 
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^mJ J 

{ZåZ{b{IV _| go {H$Ýht Xmo  àíZm| Ho$ CÎma bJ^J 600 eãXm| 

(àË`oH$) _| Xr{OE & àË`oH$ àíZ Ho$ 15 A§H$ h¢ &  215=30 

13. ~¢qH$J bmoH$nmb Ho$ g_j, {H$g AmYma na {eH$m`V XO© 

H$am`r Om gH$Vr h¡ ? MMm© H$s{OE & 

14. bmoH$nmb na EH$ {Q>ßnUr {b{IE & 

15. A{^`mZ Am¡a nj-g_W©Z H$m`©H«$_ H$s n[a^mfm Xr{OE & 

{H$gr A{^`mZ Ed§ nj-g_W©Z H$m`©H«$_ _| A{Zdm ©̀ 

nydm©no{jV {~ÝXþAm| H$s MMm© H$s{OE & 

16. _Ü`ñWVm Š`m h¡ ? _Ü`ñWVm Ho$ MaUm| H$s MMm© H$s{OE & 


