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 BCOE-141  

BACHELOR OF COMMERCE 

(B.Com.)  

Term-End Examination 

June, 2022 

 

BCOE-141 : PRINCIPLES OF MARKETING  

Time : 3 hours Maximum Marks : 100 

Note : Answer any five questions. All questions carry 

equal marks. 

 

1. Describe various bases for segmenting consumer 

markets with examples.  20 

2. Explain various factors which influence 

consumer behaviour. 20 

3. ‘‘New product development involves marking out 

and supervising the search, screening, 

development and commercialisation.’’ Comment 

on the statement with suitable example. 20 

4. Describe various objectives of pricing. 20 

5. Explain four different geographical pricing 

strategies used by the marketers. 20 
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6. Discuss various factors influencing the choice of 

channel, giving suitable examples. 20 

7. Compare various components of promotion mix, 

stating their respective advantages and 

disadvantages. 20 

8. Write short notes on any four of the  

following : 45=20 

(a) Importance of Personal Selling 

(b) Sales Promotion  

(c) Criticism of Advertising  

(d) Publicity  

(e) Services Marketing  

(f) Rural Marketing    
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 ~r.gr.Amo.B©.-141  

dm{UÁ` ñZmVH$ 
 (~r.H$m°_.)  

gÌm§V narjm 

OyZ,  2022 

 

~r.gr.Amo.B©.-141 : {dnUZ Ho$ {gÕm§V 

g_` : 3 KÊQ>o  A{YH$V_ A§H$ : 100 

ZmoQ> : {H$Ýht nm±M àíZm| Ho$ CÎma Xr{OE & g^r àíZm| Ho$ A§H$ g_mZ 
h¢ & 

 

1. Cn^moº$m ~mµOma Ho$ IÊS>rH$aU Ho$ {d{^Þ AmYmam| H$m dU©Z 
CXmhaUm| g{hV H$s{OE &  20 

2. Cn^moº$m ì`dhma H$mo à^m{dV H$aZo dmbo {d{^Þ H$maH$m| 
H$s ì`m»`m H$s{OE &  20 

3. ‘‘ZE CËnmX Ho$ {dH$mg _| ImoO, {ZarjU (ñH«$sqZJ), 
{dH$mg Ed§ ì`mdgm`rH$aU H$mo {M{•V H$aZm Am¡a n`©dojU 

H$aZm em{_b h¡ &’’ Cn`wº$ CXmhaU go Bg H$WZ na 
{Q>ßnUr H$s{OE &  20 

4. _yë`-{ZYm©aU Ho$ {d{^Þ CÔoí`m| H$m dU©Z H$s{OE &   20 

5. {dnUZH$Vm©Am| Ûmam Cn`moJ H$s OmZo dmbr Mma {^Þ 
^m¡Jmo{bH$ _yë`-{ZYm©aU aUZr{V`m| H$s ì`m»`m H$s{OE &   20 
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6. C{MV CXmhaU XoVo hþE, {dVaU _mÜ`_ Ho$ M`Z H$mo 

à^m{dV H$aZo dmbo {d{^Þ KQ>H$m| H$s MMm© H$s{OE &  20 

7. g§dY©Z {_lU Ho$ {d{^Þ KQ>H$m| H$s VwbZm, CZHo$ H«$_e: 

bm^ d hm{Z`m| g{hV H$s{OE &  20 

8. {ZåZ{b{IV _| go {H$Ýht Mma  na g§{jßV {Q>ßn{U`m±>  

{b{IE :  45=20 

(H$) ì`{º$JV {dH«$` H$m _hÎd  

(I) {dH«$` g§dY©Z 

(J) {dkmnZ H$s AmbmoMZm 

(K) àMma  

(L>) godm {dnUZ  

(M) J«m_rU {dnUZ  

 


