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TS-06 : TOURISM MARKETING

Time : 3 hours Maximum Marks : 100

Note: Answer any five questions in about 600 words

each. All questions carry equal marks.

1. Define a Marketing Plan. With the help of
suitable examples, explain the purposes of
Marketing Plan. 20

2. Why is market segmentation important ?
Discuss approaches for segmenting inbound

tourists to India. 20

3. What is a Questionnaire ? Explain various
aspects which need to be taken care of while

preparing a questionnaire. 20

4. How is ‘Forecasting’ applicable in tourism
industry ? Describe major forecasting
techniques. 20
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5. What do you understand by a travel and tourism
product ? With the help of examples, explain the
various ‘product levels’. 20

6. Write short notes on the following in about
150 words each : 4x5=20

(a) Difference between Product Line and
Product Mix

(b) AIDA formula

(c) Example of sales promotion in the travel
trade

(d) Key aspects of Promotion campaign

7. Discuss the various pricing practices followed by
tourism organisations. Also give an account of
discounting tactics in tourism pricing. 20

8. Write a detailed note on the fifth P in Tourism
Marketing. Support your answer with suitable
examples. 20

9. C(Citing suitable examples, discuss the role of
climatic conditions and festivals in the
promotion of a destination. 20

10. “The interdependent nature of the tourism
product and services makes joint promotion of
the product and services of various travel
constituents a necessity.” dJustify the above
statement. 20
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1. fawm I @ gfonfya Sifse | agfaa g
<d gU fauue AT % e T i | 20

2. WIWR @UERU (segmentation) FE@YU &1 & ?
IR H M 9Tel Tieehi o QUEHT (WU fa—m)
% IUTTHI I =1 HIT | 20
3. TRAEC T Bl g ? YeAEE! 1 HHI wd u
fafim faemofia foamgatl (Taqst) =i T S | 20
4. T UM § A 8 @R BT @ ? 9@
qaigaH SfafeE s aui A | 20
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(%) Tsde AR I IAE e (Product Mix) %
ALY 31T

(@) T.sTE.E.U. (AIDA) HiHaAT
(1) I HRER ° fosht diearsT % 3eret
(9) icares ANH % g Tgq (98)

frel W wMea g oW arelt fafie
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“GRieT Icarg R TaraTt h weR-fdan fafim s
Teehi o 3cATg U TaTedl b TYH UIcdTed i Th
ARl S If B 17 IWE weH H g
HIT |
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