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 TS-06  

TOURISM STUDIES 

(DTS, BTS, BHM (Ex Diploma), MTM-II) 

Term-End Examination 

June, 2021 

 

 

TS-06 : TOURISM MARKETING 

Time : 3 hours Maximum Marks : 100 

Note :  Answer any five questions in about 600 words 

each. All questions carry equal marks. 

 

1. Define a Marketing Plan. With the help of 

suitable examples, explain the purposes of 

Marketing Plan.  20 

2. Why is market segmentation important ? 

Discuss approaches for segmenting inbound 

tourists to India.      20 

3. What is a Questionnaire ? Explain various 

aspects which need to be taken care of while 

preparing a questionnaire.  20 

4. How is ‘Forecasting’ applicable in tourism 

industry ? Describe major forecasting 

techniques.   20 
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5. What do you understand by a travel and tourism 

product ? With the help of examples, explain the 

various ‘product levels’. 20 

6. Write short notes on the following in about  

150 words each :  45=20 

(a) Difference between Product Line and 

Product Mix  

(b) AIDA formula  

(c) Example of sales promotion in the travel 

trade  

(d) Key aspects of Promotion campaign  

7. Discuss the various pricing practices followed by 

tourism organisations. Also give an account of 

discounting tactics in tourism pricing.    20 

8. Write a detailed note on the fifth P in Tourism 

Marketing. Support your answer with suitable 

examples.  20 

9. Citing suitable examples, discuss the role of 

climatic conditions and festivals in the 

promotion of a destination.   20 

10. ‘‘The interdependent nature of the tourism 

product and services makes joint promotion of 

the product and services of various travel 

constituents a necessity.’’ Justify the above 

statement.  20  
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 Q>r.Eg.-06  

n`©Q>Z AÜ``Z 

(S>r.Q>r.Eg., ~r.Q>r.Eg., ~r.EM.E_.  

(EŠg {S>ßbmo_m), E_.Q>r.E_.-II) 

gÌm§V narjm 

OyZ,  2021 

 

Q>r.Eg.-06 : n`©Q>Z {dnUZ 

g_` : 3 KÊQ>o  A{YH$V_ A§H$ : 100 

ZmoQ> :  {H$Ýht nm±M àíZm| Ho$ CÎma bJ^J 600 eãXm| (àË òH$) _|  
Xr{OE & g^r àíZm| Ho$ A§H$ g_mZ h¢ & 

1. {dnUZ `moOZm H$mo n[a^m{fV H$s{OE & g_w{MV CXmhaU 

XoVo hþE {dnUZ `moOZm Ho$ CÔoí` ñnï> H$s{OE &  20 

2. ~mµOma IÊS>rH$aU (segmentation) _hÎdnyU© Š`m| h¡ ? 

^maV _| AmZo dmbo n`©Q>H$m| Ho$ IÊS>rH$aU (IÊS> {dÝ`mg) 

Ho$ CnmJ_m| H$s MMm© H$s{OE &  20 

3. àíZmdbr Š`m hmoVr h¡ ? àíZmdbr H$m {Z_m©U H$aVo g_` 

{d{^Þ {dMmaUr` {~ÝXþAm| (nhbwAm|) H$mo ñnï> H$s{OE & 20 

4. n`©Q>Z CÚmoJ _| ‘nydm©Zw_mZ’ H¡$go bmJy hmoVm h¡ ? à_wI 

nydm©Zw_mZ à{d{Y`m| H$m dU©Z H$s{OE &  20 
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5. `mÌm Ed§ n ©̀Q>Z CËnmX go Amn Š`m g_PVo h¢ ? {d{^Þ 
‘CËnmX ñVam|’ H$s gmoXmhaU ì`m»`m H$s{OE &  20 

6. {ZåZ{b{IV na bJ^J 150 eãXm| (àË`oH$) _| g§{já 
{Q>ßn{U`m± {b{IE :  20 

(H$) àmoS>ŠQ> bmBZ Am¡a CËnmX {_Šg (Product Mix) Ho$ 

_Ü` AÝVa  

(I) E.AmB©.S>r.E. (AIDA) \$m°_y©bm 

(J) `mÌm H$mamo~ma _| {~H«$s àmoËgmhZ Ho$ CXmhaU  

(K) àmoËgmhZ A{^`mZ Ho$ _w»` nhby (nj) 

7. {H$gr n`©Q>Z g§JR>Z Ûmam ~aVr OmZo dmbr {d{^Þ  
_yë`-{ZYm©aU n[anm{Q>`m| H$s MMm© H$s{OE & n`©Q>Z  
_yë`-{ZYm©aU _| Ny>Q>-Zr{V`m| H$m ^r {ddaU Xr{OE &  20 

8. n`©Q>Z {dnUZ _| ‘n§M_ nr/fifth P’ na EH$ {dñV¥V {Q>ßnUr 
{b{IE & g_w{MV CXmhaUm| go AnZo CÎma H$s nw{ï>  
H$s{OE & 20 

9. {H$gr J§Vì` Ho$ àmoËgmhZ _| Obdm`w n[apñW{V`m| Ed§ 
Ë`mohmam| H$s ^y{_H$m H$m gmoXmhaU {ddoMZ H$s{OE &  20 

10. ‘‘n ©̀Q>Z CËnmX Am¡a godmAm| H$s nañna-{Z ©̂aVm {d{^Þ `mÌm 
KQ>H$m| Ho$ CËnmX Ed§ godmAm| Ho$ g§`wº$ àmoËgmhZ H$mo EH$ 
Amdí`H$Vm ~Zm XoVr h¡ &’’ Cn`w©º$ H$WZ H$s nw{ï>  
H$s{OE &  20 


