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MASTER OF COMMERCE
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June, 2021

MCO-06 : MARKETING MANAGEMENT

Time : 3 hours Maximum Marks : 100
(Weightage : 70%)

Note: Attempt any five questions. Marks are given

against each question.

1. What is marketing management ? Discuss the
steps involved in the marketing management
process. 4+16

2. “Market segmentation, targeting and positioning
are inter-related.” Discuss each one of them with
examples. 20

3. (a) Explain the role that consumer plays in

consumer buying process. 10
(b) Differentiate between the following : 5+5
(1) Marketing Information System and

Marketing Intelligence System

(i1) Marketing Research and Market
Research
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4. Explain the various stages of new product

development process, giving suitable examples. 20

5. Differentiate between product mix and product
line with the help of suitable examples. Discuss
various pricing strategies used by marketers,

with examples. 4+16

6. What is a channel conflict ? Identify the causes
of channel conflict and suggest remedies for
them. 4+16

7. What is promotion mix ? State the factors you
will keep in mind while deciding promotion mix

for a product. 4+16

8. What are factors considered in designing
channel of distribution in case of FMCG
products ? Discuss. 20

9. Write short notes on any two of the following : 10+10
(a) Relationship Marketing
(b) Functions of Middlemen
(¢) Individual Branding vs Umbrella Branding
(d) Competition Based Pricing
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