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Note : (i) Section I : Answer any two questions.

Each question carries 20 marks.

(it) Section II : Answer any four questions.

Each question carries 10 marks.

(iti)Section III : Write short notes on any

four. Each note carries 5 marks.
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Section—I

Note : Answer any two of the following questions in
about 600 words each. Each question carries
20 marks.

1. What are the factors determining the
consumption pattern of people in a country ?
Discuss any one factor in detail.

2. Discuss in detail the various dimensions of
consumer environment.

3. Do you think rights and responsibilities of
consumer go togather ? Discuss with example
some of the rights and responsibilities of
consumer.

4. Critically explain the role played by the
industry and trade in consumer protection in
India.

Section—II

Note : Answer any four of the following questions
in about 300 words each. Each question
carries 10 marks.

5. Discuss the broad profile of consumers in India.

6. What are the factors responsible for the
attitudinal change and  behaviour of
consumers ? Discuss.



10.

11.

12.
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Discuss the remedy for medical negligence of
medical professionals with suitable case laws.

What is an organisation ? Explain the concept
and structure of an organisation.

Write a note on the consumer dispute redressal
mechanism.

What is Public Interest Litigation (PIL) ?
Discuss the different types of PIL.

What are the reasons for the rise of consumer
consciousness ? Discuss.

Write a note on consumer movement in
developing countries.

Section—III

Note : Write short notes on any four of the

13.
14.

following in about 150 words each. Each
question carries 5 marks.

Different theories of consumer behaviour

Misleading advertisement

15. Green consumer

16.
17.
18.

Public distribution system
Campaign and advocacy

Right to Consumer Education
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