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CERTIFICATE PROGRAMME IN 
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Term-End Examination 
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CPI-101 CONSUMER AND CONSUMER 

PROTECTION LEGISLATIONS 

Time : 3 Hours 	 Maximum Marks : 100 

Note : (i) All Parts are compulsory. 

(ii) Pan A : All questions are compulsory. 

Each question carries 2 marks. 

(iii) Part B : Answer any five questions. 

Each question carries 10 marks. 

(iv) Pan C : Answer any twa questions. 

Each question carries 15 marks. 
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Part—A 

Explain in brief : 

1. Trade Codes 

2. Triple Bottom Line 

3. Consumer Dispute 

4. Decomposers Consumers 

5. Empty Nest-H 

6. Oligopoly 

7. Mediation 

8. Green Consumer 

9. Consumer Welfare Fund 

10. Yajnavalkya Samhita 

Part—B 

11. Discuss who is not a consumer with the help of 

case laws. 

12. Explain the classification of buying motives. 
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14, Discuss 	the 	theory 	of 	consumer 

'our. 

k14. Discuss the term 'unfair trade practice' with the 

help of decided case laws. 

15. Discuss the achievements of Consumer 

Movement in India. 

16. Discuss the steps needed to strengthen 

. 
consumer awareness and empowerment. 

17. Discuss the salient features of Competition Act, 

2002. 

Part—C 
\ 	' 

18. Discuss in detail the dimensions of consumer 

environment. 

19. Discuss in detail the socio-economic factors that 

influence the consumer movement and 

consumers welfare. 

P. T. O. 
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20. Discuss in detail 'Consumer Categorisation'. 

21. Discuss in detail salient features of the 

Consumer Protection Bill, 2015 (No. 226 of 

2015). 
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3. 3v'H1gclr faem 

4. amraw 

5. R14 41Z-11 

6. TiareTiktUTSM 

t 
7. TRAWRIT 

8. tcf 340-1 chi 

9. 341-1 ern( che-ilutcht4 fifty 



10. qi4tqc.qq tiliii 

11. tr 	 Wen/ f-n-19.  difsilchir 

ti 

12. tat 	sikt Varait 11E6 	(buying motives) * 
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181 	 CPI-101 
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