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BACHELOR'S DEGREE PROGRAMME
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June, 2019
(Application Oriented Course)
AMK-001 : MARKETING
Time : 2 Hours

Maximum Marks : 50
(Weightage : 70%)

Note : Attempt both Part-A and Part-B.

Part—A
1. Distinguish between any two of the following :
5+5
(a) Shopping goods and speciality goods
(b) Product concept and production concept of
marketing mix
(c) Going rate pricing and perceived value
pricing
(d) Advertising and publicity
2. Write short notes on any two of the following :
5+5
(a) Intensity of distribution
(A-16) P. T. 0.
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(b) Product diversification
(c) Bargain and deceptive pricing
(d) Marketing environment in India

Part-B
Attempt any three of the following questions :
3.

Discuss various product mix and product line
strategies as adopted by marketers.
10

4.

Explain the basic methods of price
determination by the marketers.
10

5.

Channels of distribution are different for
different products. Explain with examples. 10

6.

Explain the factors you take into account while
deciding the promotion mix for your product. 10

7. You are the marketing manager of a readymade garments manufacturing concern. Among
the three strategies of segmentation viz.,
undifferentiated marketing, differentiated
marketing and concentrated marketing, which
of the strategies you prefer ? Also give reasons
for your choice.
10
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