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Note : Attempt both Part-A and Part-B.

PART - A

1.  Write short notes on any two of the following :  5+5
(@) EPRG orientation in international marketing
(b) Factors affecting the decision regarding the
mode of international market entry
() Interdependence of products and services
(d) International marketing promotion tools

2.  Distinguish between any two of the following :  5+5

(@) Product concept and production concept of
marketing philosophies.

() Licensing and franchising modes of
international market entry.

() Probability sampling and non-probability
sampling.

(d) Product standardisation and product
adaptation in international marketing.
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PART - B
Attempt any four of the following questions.

What is international marketing ? Briefly explain 5+15

the steps in the international marketing process.

(@ What is the relationship between
international market segmentation,

targeting and positioning ? 10+10

(b) Discuss various international market
targeting strategies.

(@) Discuss the social, ethical and
environmental issues in international

marketing. 10+10

(b) State the steps in international marketing
research process.

Describe the phases in international product life
cycle. Discuss how is it useful in the planning of
the product.

(@) Discuss various factors you keep in mind
while selecting international channels of

12+8

distribution. 10+10

(b) “Publicity can have either positive impact
or negative impact on the company.” Justify
the statement.

Discuss the various approaches to budgeting for
international advertising.

Discuss various barriers to international
marketing of services. Suggest how to overcome
these barriers with the implementation of GATS.

20

10+10
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1. frafafes § @ fed ff R dfra fewforf fafae : 545
(a) Aty ferqum # €.dt. ot Sh. o feafar frafeor
(b) ST I9R ¥ waW FA & Folg =1 wwfea
FA TR FRE
() R R Harsll it YREfE Heogar
(d) IR fagom GadT qeA
2. frafafaa ¥ 9 fsdf @ § oo wamu . 5+5
(@) fauor e =t SR STayRwn iR I
STAYRT
(b) W™ =R ¥ @9 FA 1 fafe=y =
St ok et
(c) wifaeRar wfaaam iR stwifgerar wheam
(d) AR fauom & IaR AFEE Sk SR
IR
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frrafafiaa § @ farel 9) 991 & W fafaw)

siqdsta foauom @ 4 ord §7  siaidta fauor 5+15
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(a) Iiieia SR favfaetn, e fuio ik
saiea wIsIR ! feafa & e = gy R 2
(b) SR AR I wIferd 0 it Teafd=1 ot

&l 9UH HifS | 10+10

(a) Siaisa faum ¥ gt e qon waierei

fawai =1 fag=a v 10+10

(b) i faqom i wfsean & fafi= = fafgw)

siaieta Sae Shie =3k ot fafir feafasil =1 aofq

Fifw | 9% 3R & FrEeA i frg yeR ST § 2

AT DI

(@) ToaaRur &t siauisdia yonferl st 937 &+ 99
form fawdl =1 =q= w@n san & A fawi &

12+8

faa= +ifva 10+10

(b) ‘AR T FE W HHRIGTH A9 TRRITS
U S Tl € 1 39 o Sl ARifod 58 |

S foqma & o sere e s6 = fafi=
fafern =1 quiF wifsa)

Yot & it faqom § R arelt fafi= serst
HIFUA P | GATS (I AR H1 AR TR
F A B A 3 aell @l fmu yeR g e
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