Ph.D.JMC

Ph.D. IN JOURNALISM AND MASS COMMUNICATION

Entrance Examination, 2017

Time : 3 hours Maximum Marks : 100

Note: Attempt any ten questions. Each question carries equal marks.

1. Assume that you have been assigned to do a national level public opinion
research study. The universe is 1-27 billion people, in which 51% are females
and 49% males. Illiteracy level is 34%, 27% are in the urban areas and 32% are
from lower income group, 45% and 23% are from middle and higher income
groups respectively. If you have decided to go for 1270 sample size for your
study, then explain in detail the configuration of your sampling units.
Adequate justifications need to be given in the decision you are taking to

include the respondents from these categories of people. 10

2. You are asked to take a research study on finding the correlation between
literacy and public opinion on a national issue. You are asked to do an
experimental research to study the correlation between these variables.
Develop a detailed research design which contains conceptual background,
theoretical framework, research objectives and a detailed research

methodology. 10
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3. Find the Spearman’s Rank Order Correlation for the following research data.
Use the required formula, apply steps needed to find out the relationship and

give interpretation for the findings.

Ranking of TV News
TV Neas haels | Charmelslnteme of | Benking e
stories across the country
A 4 1
B 7 2
C 2 3
D 5 4
E 9 5
F 1 6
G 6 7
H 10 8
I 3 9
J 8 10
4. “Generalisation, which is an act of reasoning that involves drawing broad

inferences from particular observations, is widely acknowledged as a quality
standard in quantitative research, but is more controversial in qualitative
research.” Discuss this statement by taking the examples of exit polls and

public opinion polls during the election period.
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5.

Apply measures of dispersion statistical tools to analyse the internet browsing

behaviour in terms of number of minutes each student spends in a day.

NO-_Of minutes spent for No. of students
internet browsing
130 — 145 min 27
146 — 160 32
161 - 175 21
176 — 190 24
191 - 205 29
206 — 220 19

“The Yale attitude change approach is the study of the conditions under which

people are most likely to change their attitudes in response to persuasive

messages.” There are three key elements in any successful, persuasive message
— the communicator, message and the audience. Apply this model to an India

based health campaign programme and review its success critically.

“Cultivation theorists argue that television has long-term effects which are
small, gradual, indirect but cumulative and significant.” Use this statement in
the context of higher exposure to violence in the visual medium. Argue with

suitable examples from the Indian context.

From the perspective of cognitive dissonance read this situation : Many
common people consider to maintain and want to lead a healthy life. Among
them, a significant number of smokers continue cigarette smoking which is not
good for a healthy life. As a communication researcher, what kind of strategic
ideas would you recommend for a health promotion on anti-tobacco usage

campaign ?
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10.

11.

12.

13.

14.

15.

Describe Indian national media systems based on the following model :
“Democratic-conservative media systems are those in which the political
system is democratic but the professional values of the majority of journalists
are conservative. In a democratic-liberal system, different and free speech are
values supported by both the political system and the individual journalists
within that system. Authoritarian-conservative systems officially control press
content and professional values within media organisations support such
constraints. Authoritarian-liberal systems are those in which official policies
suppress dissent, but individuals within media organisations support social

reform and display such support in their practice of journalism.” 10
Write short notes on the following : 5x2=10
(a) Crosstabs

(b) Pearson’s R

(¢c) P Value Analysis

(d) ANOVA test

(e) Chi-Square

What are the different methods of knowing ? How can one make a mix of these
methods for a research problem ? 10
What do you mean by Multiplatform Media Enterprises ? What are the
challenges posed to researchers by the emergence of multimedia
enterprises ? 10
Discuss the evolution of mass communication research with examples from

India and abroad. 10
What are the different approaches to mass communication research ? How is

the social scientific approach different from the critical approach ? 10
Write short notes on any two of the following : 2x5=10

(a) Measures of Central Tendencies
(b) Standard Deviation

(c) Tests of Significance

(d) Statistical Software
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1.

A T o e THE T W S Ha & el § MYy A 1 ST eI
2 | uel U g 127 faferm (127 w0s) @ fmd 519 ufgemd gun
49% 969 & | FoRem <t &1 =) 34% 7, T 27% wgh @t | qun 329 = e
Tt & B, 45% qAT 23% SHUS: HEAH AT 39 AT o A & | Al 39 7 FoRam @
o5 anem duet Arew 1270 R S| W emuifa STusht 1eEA B, a9 79 F9d i
FhEAl h G o famr @ s fifSw | e 3 AfvrR % A @ St wfard
AR E IR WA % T 9 S Ameve ¥ fhu § 3 siifue & wta
HTER 1T |

3Rt et ST @ fob el Tl e W wewan iR Swa # d-wrg il @ %
fow ws My wE ffST | UR 37 TR (W) & A" dg-TEy % o
TJARTICHS MY A 1 R e S @ | v foga g W&y A hifsre e
JTYRTCHS Y8, VgI~ieh ST, WY o Iewd a0 foreqga vy wfafer = foewor
Gl
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3. fmafafaa My sifewet % fou gl = T 3 gr-avsy 510 HIRT | mavas
g3 1 T AR, gy {6 wE F AU Tavas 9wl w1 swEm hifvw ek
faswst i saTE Shifse |

I § Ui @i

Aot o | Fa g | o T
FaraR d7c7 # W
A 4 1
B 7 2
C 2 3
D 5 4
E 9 5
F i | 6
G 6 7
H 10 8
I 3 9
J 8 10

4. “gm=itewr, q w1 98 wE g el el ey Juoh @ sue w W ey
fepret Srd 2 3R & srfreivma: uaen % Arueve % &9 gRmmTeTE (ATETeR)
Y # w@ier o mn ?, e onerss iy o w7 st feerag @ 17 w8
HoA i == GG @ F A TfRie T 3 THHG GUE F ISR A AR
Hifr |
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5.

THR % WY FGIHR YU 1 ST A §Y FUTHE FIS N1 SHaER Hi foversor
3q wed # i 6wk farneff fo7 s & fora fire swent seamTel e @ |

R S
130 — 145 fame 27
146 — 160 32
161 - 175 21
176 — 190 24
191 - 205 29
206 — 220 19

‘Ut (Yale) gReshior ltad= surm 34 feufoat 1 srerm 2 ek =t @ wiman
2 % srftrsim @ el w39l % wegeR # g S1uT gfteshiur se@ g § |7 TRl
ff awa IRl G3W % dF TH@ Hh B § — TISH, How AR Al | 3H AieA
F WG *F e AOEIH HRIEH W AN HITT 3R 36 THA H SAAATHS
e Hifse |

“I (Cultivation) fagrasil 1 as & T efifasm & defefers W asd 2
N DRV, HH, T B & fhrg Goeht 3R TEwqol B4 & 17 W HAA H g
e # fEa ® aue T W ffEn % ged § wwemsw | vRdE w@ed § 39w
ITTET A FY T TEA HITT |

TETHS 3 & ufiey # 3q feufa o1 stem Hhifte : srftreprer SsEmamor (1w
aret) Ty Sfiaw A1 9rEd € | I @ o e # @ aan geeE . (R
TfET) W § S w@e Sfted % e die T | T B TREE 9
g ey SRR i SeE & % fore wdiwor wareff % &9 ¥ 9 fFE yHR %
Toriferens fammd <t Rt (rgeran) wE/waf 2

10

10

10

10
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9.

10.

11.

12.

13‘

14.

15.

I g fifen syawenst &1 aviq fefafad a@fea % smum w v
“Srepdite-wigard! difean sacemd 9 gt § i Torifie srawen diedaits ad
2 frg otfse wll & el (We) qeu wfeard B § 1w
AhdITeh-3qRATd! sqae § segnfa ud ifisafs 1 e 3 gow B § R
e ToHifas Sewe 3R 3@ syewwr F il F THR oMl W § |
FferaTd)-wieard saarensti § sfremfs w9 & 39 6 fvgamht w fes @
ST 8 3 e wel & iR F 56 TER & widedl ® dema e o @
quefT foRa mn R | SAftrpReTd)-Serard sad ¥ € f wwrt vt smeafy
I gardl 8, fopeg Hfifean et % ofiat &« wHTS guR % e e ¥ ek S

AT TAHTICT o AT R # 3okt anefq fomm & 17 10
frfafaa w wféra fewfort forfew . 5x2=10
(%) HIEeSH (Crosstabs)

(@) fad=a R

() P gey faveryor

(9) ANOVA

(¥) E-TFRR

S we e ugfeat # 2 s feeft sy Tmen & o e w | e
JhR e @ 2 10

wedictew Hifea safiar @ a9 w1 wwwa & 2 wedHifeAr sufar % e @
Mehdtatt % que HH-HH @ gfoat od & 2 10

W AR ferewl o wewl # IS o JU SRR Wiy F famm $ ==t i | 10

SHEER WY % fafim gt e & ¥ 2w R ge fee weR @
HTATEHTHS GBI & e B 2 10
frfafea # @ frdl @ w dfara Reoafimt Rafiam 2x5=10
(%) b= ygferi & wmgus

(@) W= frer

(11) defepar gheqor

(9) wTferh diweas
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