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TOURISM STUDIES 
(DTS, BTS, BHM (Ex Diploma), MTM-II) 

I r) 
Term-End Examination 

C 	
June, 2016 

TS-6 : TOURISM MARKETING 

Time : 3 hours 	 Maximum Marks : 100 

Note : 
	

Attempt any five questions in about 600 words each. 
All questions carry equal marks. 

Define forecasting for Tourism. What factors 
influence Tourism demand ? Explain. 

2. Identify the major international tourist generating 20 
markets for inbound tourism in India. How will 
you use this data for market segmentation ? 
Explain in detail. 

3. Write a detailed note on the developmental role 20 
of Tourism. Should local bodies have a role in 
tourism development ? Why or why not ? 

4. Discuss in detail some of the environment friendly 20 
marketing strategies adopted in tourism industry. 
Give example wherever necessary. 

5. Explain the different pricing strategies used in 20 
pricing of tourism products. What is the 
significance of Marginal Costing in Travel and 
Tourism Marketing ? 
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6. What are some of the channels of distribution used 20 
in tourism marketing ? What role do 
intermediaries play in tourism marketing ? 

7. What is the role of seasonality in Tourism ? 20 
Indicate the types and reasons which contribute 
towards seasonality in tourism. 

8. Explain the role of events, activities and 	20 
individuals in tourism marketing. 

9. Giving suitable examples, highlight the challenges 20 
that Star Category Hotels face in marketing. 

10. Discuss the role of brochures in Tour Operations 20 
and Tour Operations Marketing. 
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