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BACHELOR’S DEGREE PROGRAMME /
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ACS-01 : CONSUMER STUDIES

Time : 3 hours Maximum Marks : 100

“Note: (i) Section I : Answer any two questions. Each
- question carries 20 marks.

(ii) Section II : Answer any four questions. Each
question carries 10 marks.

(iii) Section III : Answer any four questions. Each
question carries 5 marks.

SECTION 1

Answer any two of the following questions in about
600 words each. Each question carries 20 marks. 2x20=40

1. What is meant by Consumer Environment ?
Discuss the various dimensions of Consumer
Environment.

2. Discuss the scope and growth of Cohsumer
Movement in the modern period.
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3. Who is a Consumer ? Discuss the different
Rights available to a consumer under the
Consumer Protection Act, 1986.

4. “Legislation is important for Consumer .
Protection.” In the light of the above statement
discuss the different legislations for Consumer

Protection in India.
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SECTION II

Answer any four of the following questions in about
300 words each. Each question carries 10 marks. 4x10=40

5. What is meant by campaign and advocacy ?
Explain the prerequisites of a campaign and
advocacy programime.

6. Who can file a complaint under the Consumer
Protection Act, 1986 ? Explain the definition of
‘complaint’ under the Consumer Protection Act,
1986.

7. Discuss the role of NGOs in the redressal of
consumer grievances.

8. Distinguish between Condition and Warranty.

9. What are the remedies available to the
consumers for negligence committed by medical
professionals ? Discuss.

10. What is meant by Mass Media ? What is the
impact of mass media on consumers ? Discuss.

~11. What is meant by consumer responsibility ?
Discuss.

12. Why is there a need for Consumer Protection ?
Explain.
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SECTION III

Write short notes on any four of the following in about
150 words each. Each question carries 5 marks. 4x5=20

13.

14.

15.

16‘

17.

18.

Consumer Problems

Consumer Dynamics
Consumerism

Role of Consumer Organisations
Consumer Education in India

Lok Adalats as a Consumer Grievance Redressal

Agency
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