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MASTER OF COMMERCE

Term-End Examination
June, 2014
MCO-06 : MARKETING MANAGEMENT
Time : 3 hours Maximum Marks : 100

Weightage 70%

Note : Attempt any five questions. All questions carry
equal marks.

1.  Discuss with appropriate examples, the various 12, 8
sales promotion schemes directed at consumers.
Explain the Advertising Management Process.

2. Discuss the factors influencing the choice of 20
channel of distribution. Give suitable examples.

3.  Distinguish between total system approach and
total cost approach to marketing logistics. What
will be the marketing logistics for a Delhi based
soft drink manufacturer producing several
national brands ? 10, 10

4.  Spell out the conditions under which “Market-
Skimming Pricing” and “Market Renetration
Pricing” can be applied ? Discuss briefly the legal
procusions for regulation of re-sale price
maintenance in India. 10, 10
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Q1

Distinguish between :
(a) FOB - origin pricing and FOB - contract 5

pricing
b Zone pricing and Basing point pricin
P F2) &P p g 5
C Product line pricing and limit pricing 5
p g P g

(d) Optional product pricing and Captive 5
product pricing

6.  Taking any organisation you are familiar with as
an example, explain its product item, product
line, product mix. What are challenges in
marketing of services ? 12,8

7. Discuss various stages of new product
development process giving suitable examples.
What are the reasons responsible for failure of
new products ? 12,8

8. (a) What is positioning ? Discuss the various 12
types of positioning strategies.
(b)  Explain the concept of Repositioning. 8

9. Explain the various types of Marketing

Intermediaries used. Discuss their role and
functions giving suitable examp]es. 8, 12
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9y ;3 Y AYFHTT 37F : 100
FT H :70%
Tz : fopdl aier 399 % 3% fofigw @it 399 & o1 garT &)

1. uviEmell R FRfvm fafu= fawma dad= Gemme w1
IUYH 37NN gfga, faoem wifsw | fagmam yeem
gfshan &t o =A@ Hifg 12,8

2. foaw misw & =99 & yuWifod &9 96 RS F1 20
faa=a =ifsa |

3. ‘fauur witSies 1 o Jonel sTauRon’ qen ‘e
AR YR’ § ST JARY | 3T U el &
S H a1 foeedt & W 99 % U fafmiar w1
ferqur ifsifes woneft s it 2 10,10

4. = feafadi 1 seera st o aeR-dem g
e’ gon  aeR- Y3 o Frafor’ fafei st staamn
S WAl § | ARG o AR Yoa Sreer & fafrr
& fafush e &1 Seorg i | 10,10
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5. fafafed § oia JaRy :

(a) TIe® (FOB) STife e fruf qon fyed 5
(FOB) 3134 g it

(b) &= (Zone)WﬁWﬂﬂT 3MYR o5 (Basing 5
point) &I R

(c) TG WTgd oI Fuior qen s&i ged fraio 5

(d) 9%few®F (Optional) e fuiter gen smegy 5
(Captive) Jea fuio

6. UHt =g qen, 98 oy wierwifa guittaa € @
TR & ¥Y H T g T TG 1E, TG e
qAT IS THYOT T AT Fif | Faredi & foauue §
N At €2 Seor@ Hifdw 12,8

7. 9GS ATV <d §U, T 31 fashra wfshan 1 fafiy=
sTaeenal (stages) #1 fag=m =ifewl =@ Sl &
THEA TH o 1 FHRY Bd § 7 AR FHf | 12,8

8. (a) Teafdsul (positioning) W T a@ 82 fafy= 12
Yo 1 Teerfdentor sriifaal =1 saren #:if |
(b) YIRARTFT (Repositioning) F HHeTT H 8
ST ST |

9. fafy= &R & fauura Aegafda’ (Marketing
Intermediaries) %1 ST@ ifT | 3fed IR
B ITH! V{1 q1 Sl 1 faa=m Hifea | 8, 12
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