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MCO-06 

MASTER OF COMMERCE 

Term-End Examination 

June, 2014 

MC0-06 : MARKETING MANAGEMENT 

Time : 3 hours 	 Maximum Marks : 100 

Weightage 70% 

Note : Attempt any five questions. All questions carry 

equal marks. 

1. Discuss with appropriate examples, the various 12, 8 
sales promotion schemes directed at consumers. 
Explain the Advertising Management Process. 

2. Discuss the factors influencing the choice of 20 
channel of distribution. Give suitable examples. 

3. Distinguish between total system approach and 
total cost approach to marketing logistics. What 
will be the marketing logistics for a Delhi based 
soft drink manufacturer producing several 
national brands ? 	 10, 10 

4. Spell out the conditions under which "Market- 
Skimming Pricing" and "Market Renetration 
Pricing" can be applied ? Discuss briefly the legal 
procusions for regulation of re-sale price 
maintenance in India. 	 10, 10 
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5. 	Distinguish between : 
(a) FOB - origin pricing and FOB - contract 	5 

pricing 
(b) Zone pricing and Basing point pricing 	5 
(c) Product line pricing and limit pricing 	5 
(d) Optional product pricing and Captive 	5 

product pricing 

	

6. 	Taking any organisation you are familiar with as 
an example, explain its product item, product 
line, product mix. What are challenges in 
marketing of services ? 

	
12,8 

	

7. 	Discuss various stages of new product 
development process giving suitable examples. 
What are the reasons responsible for failure of 
new products ? 
	

12,8 

	

8. 	(a) What is positioning ? Discuss the various 12 
types of positioning strategies. 

(b) Explain the concept of Repositioning. 	8 

	

9. 	Explain the various types of Marketing 
Intermediaries used. Discuss their role and 
functions giving suitable examples. 	 8, 12 
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1. -q*-*rraff ITT Mfm far fawq era zh-49-raff 
der 	Trfo, 	 faint -51-44ff 

-9-r-wzrr 	 12,8 

2. f4a7111 Taut 	 VilTr-q-  	 r 	20 

3. 'f-q-crurff c1TrificK4  	3Furra 31-qt1r-Turrt aQrr 
0141c1 al-qtrForrt 	3f-d-T It, I 3Tk TruftzT  -qte 

dctilq-f 	kr-rfl Trrciz 
fq-criTH oliArk.e..t+1 9-urr .N1 	? 	 10,10 

4. 37 ft-4W 	 fq-9-11 `cio1►k--449-  ITT 
f9-41Tirr' 2,T1` 	iFffitTfTo-C rarqt.b) 341:9-Frr 

•Lsichcll t I IITTU111-9-r---4wzr -11-F4 3T-Twur 	 
t 	{kw M144191 	 10,10 
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5. 	1i - 	ikiftcid 14atd-T .Tai-47 : 
(a) 	f 	(FOB)31-1-17-A-9 	ffftliVIT f 1T f9-71--- 	5 

(FOB) 3T-1-4t1 -17:T fffq1-7T 

(b)4-A-171.  (Zone) Tff f9ITITuT 'UP-TT 31117 f-4-S (Basing 5 
point) 1T:f ffftthErT 

(c) 3c4I r1I 1 c -Ntt-crr 	-474 fffqi-Tuf 	5 
(d) chrztlob (Optional) 'ff.  ffftliTuT 	311-4-V 	5 

(Captive)fc ffftliTETT 

	

6. 	tt. 	*24-r, -rTI-4 3Trcr 	7itrftf-9-ff t 
3q1kul i tc\LI 	-Tqk 30:ITq Trq, z-crrq 
c-f WT z-ecrrq #1.910T 	oq I tai I tl-* I Tl-a-raff 	fq-crti-rff 

lard-zit ? 	 I 	 12,8 

	

7. 	34gd 	v, -14 z- i-rq fq--*-ru 
3-1-4T-24131 (stages) tr fa 	71 	37 :it 't 
311:11: 	;Err chltul 	 t? 	 lfA7 I 	12,8 

	

8. 	(a) ft-ziffft7131 (positioning) "4 cM I T0:1-4 ? rar9TR 	12 
.5rT-Rm1 #2 	UT ch 	1441 rtiql.  ch1 cql(sit 

(b) ii-9-ft-TrEd-**717 (Repositioning) ch1 411(..-4 	8 

	

9. 	3t IT t rciLlurff 1:R71. f-474T (Marketing 
Intermediaries) *1 owsii t1f77 I 3rd dqtoi 

	

721ItMtr fa 	I 	8, 12 
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