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POST GRADUATE DIPLOMA IN
INTERNATIONAL BUSINESS

— OPERATIONS / MASTER OF
a COMMERCE
N Term-End Examination
June, 2014
IBO-02 : INTERNATIONAL MARKETING
MANAGEMENT
Time : 3 hours Maximum Marks : 100
Weightage : 70%
Note : Attempt both Part-A and Part-B.
PART-A
1.  Write short notes on any two of the following :  5+5
(@) Packaging for export
(b) Trade fair as a tool for export promotion
(c) International Marketing Information System
(d) Advantages of appointing an overseas agent
2. Distinguish between any two of the following :  5+5
(a) Joint Ventures and Strategic Alliances
(b) International marketing and Domestic
marketing
(c) Product standardization and Product
adaptation
(d) Manufacturer’s brand and Distributor’s
brand
PART-B
Attempt any four of the following questions :  10+10
3. (a) Discuss the objectives of pricing in

international marketing.
(b) Describe the transfer pricing concept and
methods.
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4. (a) Whatare the basic characteristics of services
that differentiate them from products ?  10+10
(b) Discuss the services in which India offers
potential for international marketing.

5. “Marketing Research provides sound database for 20
solution of business problems”. Amplify the
statement and explain the techniques involved in
overseas marketing research.

6. (a) How would you proceed to shortlist possible
markets for your product ? 10+10
(b)  What are the variables that are used by a
firm to screen overseas countries ?

7. (a) Explain the significance of ethical practices
in business transactions. 10+10
(b) Examine briefly the unethical practices
adopted in international marketing.

8. What barriers make controlling international 29
operations more complex than controlling
domestic market activities ? Explain.

9. "Firms operating internationally come across a 20
wide range of diverse cultural environment.”
Explain the significance of culture in international
business decisions, with suitable examples.
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1. Wﬂﬁ@maqﬂfwwm 5+5
(a) Trafd & faw FHfem
(b) =UR AA-Frafa dadw & s gEr mem &
w9 H
(c) SARisa faqum y==1 gome!
(d)y fodel wsle fras w0 & @
2. frafafea + @ fe=di @t 9 (R oamu 5+5
(2) HIH IUHH qUT GHRh TgaY
(b) AU fagum qur e faaum
(c) IR 7HE fruRer qur 3e ST ged
(@) fafmia aig aen foms g
| ug-q
frefafed 7 9 fedi e ovl F s faf@w . 10+10
3. (a) U fauvm ® qog-fruito & S &
U Ty
(b) & goa Fryulte &f sraymon we fafel =)
STEAT FHITT |
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(a) e &t A FA-6 v € S 5 sEl 9

AT FT §? 10+10

(b) 37 Gensdl w1 o HIf o it fauom
& fore duraTd gee F §

YU SHEYE SATEEaS SRS % HHE %
forT g4z < 39 yoH F3a1 1’ 39 YA o famn
I FU1 TR foqum sryHem #1 wfafuai =t
SATEAT HITTT |

(a) 39 379 IR % faw wefad Il S g

20

T % forw = wrEifafy eraATe ? 10+10

(b) UF ®H Rl STEA < h! DA & forq o =1
(variables) &1 ITANT HTAT & &7 4T
FHIfST |

(a) oHEEES e § Afaw yuredt % we &t

e HIFT | 10+10

(b) JATT farm § ool SR aen oTifaw
TerIaT 1 Weyq § TeT i |

9 % A EEF T S iy wheaed w wWe
AN %1 fohenstl &1 gor ® etfues wifest @ €2
ST HIT |

" ST TR W ST H ool FHi ) T EafE
o fafafuga diepfas aiaw &1 9o S0 g=d
21" 39 Fed & Hod o sfadey srawitie fofa o
Tplid & Ted i ISl Fied saren Fife |
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