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Note :

Attempt any five questions.
All questions carry equal marks.
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What do you understand by market
segmentation ? What are the major parameters
used for tourism market segmentation ?  10+10=20

Define Market Research. What are the various
tools used for designing a market research

project ? 5+15=20

Discuss the role and importance of National 20
Tourist Organisation in the marketmg of tourism
destinations.

Discuss Marketing Mix with the help of suitable 20
examples.

Write short notes on any two of the following : 10x2=20
(a) Seasonality in Tourism

(b) Eco-Tourism

()  Product Life cycle
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What do you understand by Familiarization
tour ? What role do they play in tourism

industry ? 5+15=20

“Events play an important role in attracting
tourists to a destination.” Justify the statement
with the help of suitable examples.

Give a brief overview of the marketing activities
undertaken by tour operators.

Explain the process of formulating marketmg‘

strategies by star category hotels.

Discuss with examples how regional cuisines can
be designed and marketed as a tourism product.
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1. STSR-GEH (market segmentation) ¥ 39 1
THEd € 7 e IR GE & faw wam § @
WA et 3@ YfaE (RR) $9-8 82 10+10=20

2. ISR-AIEYH 1 Ry FIC) 9R @Y
R %t wE (fesmed) TR FQ & faw yam
H A 9 9t fafie silem f-a 2 5+15=20

3. Wied Tam-we ¥ fauom § udty vdew wwew w20
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4. SUYHF Sl ®1 wermw @ fayvm-fasm g
(Marketing-Mix) %1 99t Hifeg)
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frefefed 4 9 fargl gf W W& § feont fafa -

(a) wded A Hem (Seasonality) 10x2=20

(b) IR-wHeq sryan nRfEafas! e
(c) 3] H Sto-ah

EPCEEIRSICAEG) (Familiarization) ¥ 3119 31 ¥HeAd

T2 oded zEm # A | ffrent fum €2 5+15=20

“fordll Tide Te W YA Hl eRita 0 % fou

AN (Events) Tewqul ftert fum &1 sugem
SR i TRl § 39 w9 &l o Fifww
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