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BACHELOR’S DEGREE PROGRAMME
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June, 2012
(APPLICATION ORIENTED COURSE)
AMK-1 : MARKETING
Time : 2 hours Maximum Marks : 50

PART - A

1.  Attempt both the questions :

(a) Compare and contrast market orientation 5
with marketing orientation.

(b) Distinguish between micro and macro 5
environments.

2. (a) What are the bases for market 5
segmentation ?

(b) Explain social factors influenéing consumer 5
behaviour.
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PART - B
Attempt any three of the following :

3. What are different methods of product 5,5
diversification ? Describe various product line
strategies.

4. Why are the generation, screening, and analysis 10
of product ideas the most important steps in the
new product development ?

5. Do you think branding to be of identical
importance in marketing. 4,3,3
(a) industrial products,
(b) consumer products, and
(c) agricultural products.

Give supportive arguments.

6.  Write brief notes on the following : 2V, 2Ya, 2V, 22
(a) Break even analysis
(b) Cost plus pricing
(c) Going rate pricing
(d) Percerved pricing.

7. Compare and contrast : 5,5
(@) Skimiming and penetration pricing

(b) Deceptive and bargaining pricing
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8. In your opinion which policy (intensive selective
or exclusive) is suitable for distributing the
following products ? Give reasons also.

(@) Cotton fabrics 25, 2V, 2V, 2Y2
(b) Readymade garments for ladies

(c) Industrial machinery

(d) Soft drinks
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