
   P. T. O. 

No. of Printed Pages : 6 TS–6 

TOURISM STUDIES  

(DTS, BTS, BHM, MTM/MTTM-II) 

Term-End Examination 

December, 2023 

TS–6 : TOURISM MARKETING 

Time : 3 Hours     Maximum marks : 100 

Note : (i)  Answer any five questions in about  

600 words each. 

 (ii)  All questions carry equal marks.  

  

1. What do you understand by market 

segmentation  ? Briefly discuss the major 

variables used for segmenting the market for 

tourism products and services. 20  

2. What is market research ? Discuss the purposes 

of market research.  20 
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3. Write a detailed note on different methods of 

forecasting in tourism. 20 

4. How do NGOs create tourism awareness ? 

Discuss the role played by NGOs at the 

destination. 20 

5. Define product mix. Which all factors should be 

considered while designing a tourism product ?  

      20 

6. Why are FAM tours conducted ? Which aspects 

should be considered while planning the 

itinerary of a FAM tour ? Explain.  20 

7. How would you ensure that the ecology and 

environment at the destination are not 

damaged by tourism ? Explain in detail by 

giving appropriate examples. 20 

8. Discuss the challenges and problems which are 

peculiar to marketing in star category hotels ? 

Suggest some of the strategies to overcome 

these challenges. 20  
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9. How would you design a travel agency product ? 

Discuss the role of technology in travel agency 

business.  20 

10. Discuss the sales and promotional methods 

adopted by the four operators for expanding 

their business. 20 
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