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B. A. (VOCATIONAL STUDIES) 

TOURISM MANAGEMENT (BAVTM) 

Term-End Examination 
December, 2022 

BTMC-136 : TOURISM MARKETING 

Time : 3 Hours     Maximum Marks : 100 

Note : (i) Answer any five questions in about  

600 words each. 

 (ii) All questions carry equal marks.  

1. Discuss the strategies for marketing services 

that are relevant for tourism and hospitality 
industry.  20 

2. What do you understand by Marketing 

Research Process ? Discuss the steps of 
marketing research process in brief. 20 
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3. Define Market Segmentation. Discuss  

any two variables of market segmentation in 

detail.   20 

4. Describe the different methods of pricing 

commonly used in Tourism Industry. 20 

5. Write short notes on the following : 4×5=20 

(i) Publicity 

(ii) Target Market 

(iii) Distribution Channel Design 

(iv) Levels of Product 

6. Define Branding. Discuss the characteristics 

and architecture of branding with example. 20 

7. Discuss the process of personal selling with 

examples from Tourism Industry. 20 

8. What is the need of Tourist Destination 

Planning ? What are the commonly used 

approaches for destination planning ? 20 
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9. Explain the role of media in tourism promotion 

with examples. 20 

10. Differentiate between any two of the following : 

2×10=20 

(a) Product and Service 

(b) Marketing and Societal Marketing Concept 

(c) Qualitative and Quantitative Research 
Approach 
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      BTMC-136 

ch- ,- (O;kolkf;d vè;;u) i;ZVu izca/u 

(ch- ,- oh- Vh- ,e-) 

l=kkar ijh{kk 

fnlEcj] 2022 

ch- Vh- ,e- lh--136 % i;ZVu foi.ku 

le; % 3 ?k.Vs     vf/dre vad % 100 

uk sV % fdUgha ik ¡p iz'uksa ds mÙkj nhft,A izR;sd iz'u dk 

mÙkj yxHkx 600 'kCnksa eas nhft,A lHkh iz'uksa ds 

vad leku gSaA  

1- i;ZVu vkSj vkfrF; m|ksx ds fy, egRoiw.kZ foi.ku 

lsokvksa laca/h j.kuhfr;ksa dh ppkZ dhft,A 20 
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2- foi.ku vuqla/ku izfØ;k ls vki D;k le>rs gSa \ 

foi.ku vuqla/ku izfØ;k ds pj.kksa dh la{ksi eas ppkZ 

dhft,A   20 

3- cktkj iz[kaMu dks ifjHkkf"kr dhft,A cktkj iz[kaMu ds 

fdUgha n k s ifjorZu'khy dkjdksa dh foLrkj ls ppkZ 

dhft,A   20 

4- i;ZVu m|ksx eas vkerkSj ij iz;qDr dh tkus okyh 

dher fu/kZj.k dh fofHkUu fof/;ksa dk o.kZu dhft,A 

20 

5- fuEufyf[kr ij laf{kIr fVIif.k;k¡ fyf[k, % 4×5=20 

(i) izpkj 

(ii) y{; cktkj 

(iii) forj.k pSuy fMt+kbu 

(iv) mRikn ds Lrj 

6- czk.Mx dks ifjHkkf"kr dhft,A czk.Mx dh fo'ks"krkvksa 

vkSj vk£dVsDpj dh lksnkgj.k ppkZ dhft,A 20 

7- i;ZVu m|ksx ls lksnkgj.k nsrs gq, O;fDrxr foØ; dh 

izfØ;k dh ppkZ dhft,A 20 
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8- i;ZVd xarO; fu;kstu dh vko';drk D;k gS \ xarO; 

fu;kstu laca/h vkerkSj ij O;ogkj esa yk, tkus okys 

n`f"Vdks.k dkSu&ls gSa \ 20 

9- i;ZVu lao/Zu esa tulapkj dh Hkwfedk dh lksnkgj.k 

O;k[;k dhft,A 20 

10- fuEufyf[kr esa ls fdUgha n k s esa vUrj Li"V dhft, % 

2×10=20 

(d)  mRikn vkSj lsok 

([k)  foi.ku vkSj lkekftd foi.ku vo/kj.kk 

(x)  xq.kkRed vkSj ek=kkRed vuqla/ku n`f"Vdks.k 
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