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IBO-02 : INTERNATIONAL MARKETING
MANAGEMENT

Time : 3 Hours Maximum Marks : 100

Note : Attempt both Part A and Part B.

Part—A
1. Write short notes on any two of the following :
5+5
(a) Transfer pricing
(b) Personal selling in international market
(¢) Guidelines for framing questionnaire

(d) Relationship marketing

P.T.O.
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2. Differentiate between any two of the following :

(a)

(b)
(©
(d)

5+5
Standardization and  Adaptation  of
products
Franchising and Joint venture
Direct exporting and Indirect exporting

Warranty and Guarantee

Part—B

Note : Attempt any four of the following questions.

3.

(a)

(b)

(a)

(b)

What are the factors to be considered for
determining pricing decisions n
international marketing ? 10
Discuss the different methods of pricing in

international markets. 10
Discuss the advantages of having an agent
in the export market. 10

How would you select and motivate

overseas agent ? 10
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You are the marketing manager of an old
established company manufacturing light
automotive tyres and tubes in the country. In
view of the severe slump in the domestic
market, the management has asked you to

explore overseas markets.

What are the factors on which you would collect
data and information to short list priority
markets and what criteria would you adopt in

selecting the target market ? 20

“One of the critical decisions in international
marketing 1s the mode of entering the foreign

market.”

Examine each of the market entry modes and

the associated risks and advantages. 20

(a) What are the basic objectives and
advantages of branding ? 10

(b) Discuss the scope for using Indian brands

abroad. 10

P.T.O.
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“EPRG orientations are assumed to reflect the
objectives and philosophies of a company
towards international operations and to lead to
different management strategies and planning

procedures.” Discuss citing examples. 20

(a) Discuss the four modes of trading services
internationally as per GATS rules. What
are the cultural barrierrs to trade in

services ? 5+5

(b) Give an account of the composition of

services exports from India. 10
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AT ST W= H ETaehi
fewtur /Ao U S STt
(O, wit. €t 3TE. St 3. /UH. M. )
A gaa
fea@r, 2022
AR 3M.-02 : TR Tauur vsem
TqT ;3 U2 SiferHad 3% : 100
iz : A 9 (@uE ‘e’ R WM ‘a’) & SW
fafeu)

HAT-3H

. frefafed § 9 fosl 37 W wfaa fewforar
fafey 5+5

(%) T THuR0 g&diaro

(@) TR fauom § SAfaama fawa
(M) e fafor & feenfade
() way faguA
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2. frfafes & @ f&=l = d§ o W=
HIfST 5+5

() IR 1 AHH-THROT qen sTieher

(@) BT aul 9JF STh
(M) vy frafa qen stacay fafa
(9) IRUE qUr MUt
qRT—o
e : fefafeg § 9 f&=l /- 99 & SW®
=S
3. (&) s fauom # W fRufor &
hIF-hIT8 HHh FHIferd i € 2 10
(@) sl fouom o qoa fulo 1 fafee

H1 RS HIfST| 10

4. (&) frafq sor o fooun wfafafa s9 = el

1 AT HITST| 10

(@) foost wfafafeml  (Overseas agents) o1
T AR IR T o R R
H ? 10
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5. M9 THk W H oo AHIET IR IR g
T Tl Th QA HEE % fauuE geve )
W] IR B 9 fiRee &1 f@d ge e A
aaen! fasht SRl &1 TH=E01 3 i Fel B
qE HIA-U ek & TR SMUR W ST SRR

o 3 W w98 fF @& SR @

TIF Bl Tk qU AfId SR k1 W99 I h

feTT 319 &1 HUsUS AT ? 20

6. “ANE aNR H Jo & e &l g1 TH
#fe1 &M@ 2" IR WAW & qlehl o
ST Hafyq Sifed W9 ol % Wi foagelor
HIfST 20

7. (%) SIf0ST & Yo7 XTI TS A9 FN R 2 10
(@) foreil W 9RAE §0El % SYIM &I
TG i SRS hifS| 10

8. T . R I w1 feafd fAuRor, Faus™
wEarfedl & 9fd A % SEYEl T S
gfafsfad & 8 o) fafa= geusta it
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Tgid © SR IS ggiadl ol SdW §1 IS

Hfed S Shifed| 20

9. (%) ™ (GATS) frmi w smuf il
TR W TART H FMMR HE & AR adohl
1 A HIfU| Farefl &1 FUR HE o
1 WiEpfas T ® 2 5+5

(@) 9rd ° f@ =t S det 99t &

nNe

Teeq h1 Toetor s 10
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