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 AMK-01  

BACHELOR’S DEGREE PROGRAMME  

Term-End Examination 

December, 2022 

 

AMK-01 : MARKETING 

Time : 2 hours                            Maximum Marks : 50 

Note :   Attempt both Part A and Part B. 

 

PART A 

1. Differentiate between any two of the  

following : 25=10 

(a) Marketing mix and Promotion mix    

(b) Selling and Marketing  

(c) Selling concept and Production concept of 

marketing  

(d) Durable goods and Non-durable goods    

2. Write short notes on any two of the following : 25=10 

(a) Objectives of pricing   

(b) Break-even point analysis   

(c) Free On Board (FOB) factor pricing   

(d) Positioning    
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PART B 

Attempt any three questions from the following : 

3. How does culture influence consumer behaviour ? 

Explain with examples.  10 

4. Explain the concept of product life cycle with 

suitable examples.     10 

5. What is sales promotion ? Describe various sales 

promotion tools used by marketers.  10 

6. Discuss different bases for segmenting 

organisational markets.  10 

7. How does the micro environment affect 

marketing decision ? Discuss briefly.  10 
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 E.E_.Ho$.-01  

ñZmVH$ Cnm{Y H$m`©H«$_ 

gÌm§V narjm  

{Xgå~a,  2022 

E.E_.Ho$.-01 : {dnUZ 

g_` : 2 KÊQ>o  A{YH$V_ A§H$ : 50 

ZmoQ> :  IÊS> A VWm IÊS> ~ XmoZm| Ho$ CÎma Xr{OE &  

IÊS> A 

1. {ZåZ{b{IV _| go {H$Ýht Xmo  _| A§Va ñnï> H$s{OE :  25=10 

(H$) {dnUZ {_l Am¡a g§dY©Z {_l  

(I) {dH«$` Am¡a {dnUZ  

(J) {dnUZ H$s {dH«$` AdYmaUm Am¡a CËnmXZ AdYmaUm   

(K) {Q>H$mD$ dñVwE± Am¡a µJ¡a-{Q>H$mD$ dñVwE±   

2. {ZåZ{b{IV _| go {H$Ýht Xmo na g§{jßV {Q>ßn{U`m±  

{b{IE : 25=10 

(H$) _yë`-{ZYm©aU Ho$ CÔoí`  

(I) g_-{dÀN>oX q~Xþ {díbofU  

(J) nmoV Vb na {Z:ewëH$ \¡$ŠQ>a _yë`-{ZYm©aU (FOB 

factor pricing) 

(K) pñWVr`Z  



AMK-01 4    

IÊS> ~ 

{ZåZ{b{IV _| go {H$Ýht VrZ àíZm| Ho$ CÎma Xr{OE : 

3. g§ñH¥${V Cn^moº$mAm| Ho$ ì`dhma H$mo {H$g àH$ma à^m{dV 

H$aVr h¡ ? CXmhaUm| g{hV g_PmBE & 10 

4. CËnmX OrdZ MH«$ H$s AdYmaUm H$mo C{MV CXmhaUm| Ûmam 

g_PmBE &  10 

5. {dH«$` g§dY©Z go Š`m VmËn`© h¡ ? {dnUZH$Vm©Am| Ûmam 

Cn`moJ {H$E OmZo dmbo {d{^Þ {dH«$` g§dY©Z Cnm`m| H$m 

dU©Z H$s{OE &  10 

6. g§JR>ZmË_H$ ~mµOmam| Ho$ IÊS>rH$aU Ho$ {d{^Þ AmYmam| H$s 

MMm© H$s{OE &  10 

7. gyú_ n[adoe {dnUZ Zr{V`m| H$mo H¡$go à^m{dV H$aVm h¡ ? 

g§{jßV MMm© H$s{OE & 10 


