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M.A. IN GENDER AND DEVELOPMENT 

STUDIES (MAGD) 

Term-End Examination 

December, 2022 
 

MGSE-002 : GENDER AUDIT AND GENDER 

BUDGETING 

Time : 3 hours Maximum Marks : 100 

Note :  Attempt any five of the following questions. All 

questions carry equal marks. Maximum word limit 

per answer in 1000 words. 

 

1. Define ‘Gender Budgeting’. Do you agree that 

gender budgeting process has empowered 

women ? Justify with suitable examples.      20 

2. Discuss evolution of gender budgeting. Evaluate 

the various initiatives of gender budgeting taken 

up by any two countries. 20 

3. Define the concept ‘Revenue tools’. Explain 

revenue tools in the context of budgeting 

process. 20 
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4. Critically examine the various schemes under 

Five-Year Plan (FYPs) in the field of gender 

budgeting.   20 

5. Explain various initiatives taken by the 

Government of India on gender budgeting.   20 

6. Describe the gender budgeting process in 

municipalities with the help of suitable 

examples. 20 

7. Critically analyse the relationship between 

gender budgeting and local urban governments 

with the help of suitable examples. 20 

8. Write short notes on any four of the following : 

    45=20 

(a) Audit Boundaries  

(b) Gender-Disaggregated Data  

(c) Focus Group Discussion   

(d) Annual Financial Statement 

(e) Gender Budget Cell   
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 E_.Or.Eg.B©.-002  

E_.E. O|S>a Ed§ {dH$mg AÜ``Z (E_.E.Or.S>r.) 

gÌm§V narjm 

{Xgå~a,  2022  

 

E_.Or.Eg.B©.-002 : O|S>a boImnarjm Ed§ O|S>a  
~OQ {Z_m©U 

g_` : 3 KÊQ>o  A{YH$V_ A§H$ : 100 

ZmoQ> : {ZåZ{b{IV _| go {H$Ýht nm±M àíZm| Ho$ CÎma Xr{OE & g^r 
àíZm| Ho$ A§H$ g_mZ h¢ & àË`oH$ CÎma H$s A{YH$V_  
eãX gr_m 1000 eãX h¡ &  

1. ‘O|S>a ~OQ> {Z_m©U’ H$s n[a^mfm Xr{OE & Š`m Amn Bg 

~mV go gh_V h¢ {H$ O|S>a ~OqQ>J à{H«$`m Ho$ \$bñdê$n 

_{hbm ge{º$H$aU hþAm h¡ ? C{MV CXmhaUm| g{hV nw{îQ> 

H$s{OE & 20 

2. O|S>a ~OqQ>J Ho$ H«$_{dH$mg H$s MMm© H$s{OE & {H$Ýht Xmo 

Xoem| Ûmam O|S>a ~OqQ>J Ho$ g§~§Y _| CR>mB© JB© {d{dY nhbm| 

(initiatives) H$m _yë`m§H$Z H$s{OE & 20 

3. ‘amOñd gmYZm|’ (Revenue tools) H$s g§H$ënZm H$s 

n[a^mfm Xr{OE & ~OqQ>J à{H«$`m Ho$ g§X^© _| amOñd gmYZm| 

H$s ì`m»`m H$s{OE &  20 
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4. O|S>a ~OqQ>J Ho$ joÌ _| n§Mdfu` `moOZm (E\$.dmB©.nr.) Ho$ 

A§VJ©V {d{dY `moOZmAm| H$m AmbmoMZmË_H$ narjU  

H$s{OE & 20 

5. O|S>a ~OqQ>J na ^maV gaH$ma Ûmam br JB© {d{dY nhbm| 

(initiatives) H$s ì`m»`m H$s{OE & 20 

6. ZJa {ZJ_m| _| O|S>a ~OqQ>J à{H«$`m H$m dU©Z, C{MV 

CXmhaUm| H$s ghm`Vm go H$s{OE &  20 

7. O|S>a ~OqQ>J Am¡a ñWmZr` ehar gaH$mam| Ho$ ~rM Amngr 

g§~§Y H$m AmbmoMZmË_H$ {díbofU, C{MV CXmhaUm| H$s 

ghm`Vm go H$s{OE &  20 

8. {ZåZ{b{IV _| go {H$Ýht Mma  na g§{jßV {Q>ßn{U`m± 

{b{IE : 45=20 

(H$) boImnarjm n[agr_mE± 

(I) O|S>a {dn§w{OV Am±H$‹S>o 

(J) \$moH$g g_yh MMm© 

(K) dm{f©H$ {dÎmr` {ddaU  

(L>) O|S>a ~OQ> àH$moîR> 

 

 


