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 MCO-06  

MASTER OF COMMERCE 

Term-End Examination 

December, 2021 
 

MCO-06 : MARKETING MANAGEMENT 

Time : 3 hours Maximum Marks : 100 

  (Weightage : 70%) 

Note :  Answer any five questions. Marks are given 

against each question.  

 

1. Discuss in detail, the evolution process of 

Marketing Philosophy. How is marketing 

process handled ? 10+10 

2. What do you understand by the concept of 

competitive advantage ? How is it created for 

positioning the product ? 8+12 

3. Discuss the life stretching strategies adopted in 

the case of a consumer product when its sales 

start declining. Why are product innovations 

necessary ?  12+8 
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4. Explain the various product-price adjustment 

strategies. How is break-even point achieved in 

terms of volume of production ? 10+10 

5. Explain the total system approach to marketing 

logistics. What are its strengths and  

weaknesses ?  12+8 

6. What products are suited for mass advertising, 

direct advertising and interactive advertising ? 

Justify the suitability. How is publicity different 

from advertising ? 12+8 

7. (a) Discuss the main functions of marketing 

communication. 

(b) Write a short note on channel conflict. 10+10 

8. What are the various geographical pricing  

strategies ? Discuss the importance of labelling 

to marketers. 12+8 

9. How do you evaluate the potential of a target 

market ? How do environmental factors affect 

marketing strategies ? Discuss.  10+10 
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 E_.gr.Amo.-06  

dm{UÁ` _| ñZmVH$moÎma Cnm{Y  

gÌm§V narjm 

{Xgå~a, 2021  
 

E_.gr.Amo.-06 : {dnUZ à~§Y  
g_` : 3 KÊQ>o  A{YH$V_ A§H$ : 100 

 (Hw$b H$m : 70%) 

ZmoQ> :  {H$Ýht nm±M àíZm| Ho$ CÎma Xr{OE & àË`oH$ àíZ Ho$ A§H$ CZHo$ 
gm_Zo {XE JE h¢ &  

 

1. {dnUZ Xe©Z H$s CX²^d à{H«$`m H$s {dñV¥V MMm© H$s{OE & 

{dnUZ à{H«$`m H$mo {H$g àH$ma {Z §̀{ÌV {H$`m OmVm h¡ ?  10+10 

2. à{VñnYm©Ë_H$ bm^ H$s AdYmaUm go Amn Š`m g_PVo h¢ ? 

{H$gr CËnmX Ho$ pñWVr`Z (ñWmZ-{ZYm©aU) _| Bgo H¡$go 

g¥{OV {H$`m OmVm h¡ ?  8+12 

3. O~ {H$gr Cn^moº$m CËnmX H$s {~H«$s KQ>Zo bJo Vmo CËnmX 

OrdZ MH«$ Ho$ Cg g_` _| H$m¡Z-gr `w{º$`m± Cn`moJ _| bmB© 

OmVr h¢ ? MMm© H$s{OE & CËnmX ZdmMma Š`m| Amdí`H$  

h¡ ?  12+8 
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4. {d{^Þ CËnmX-_yë` (µH$s_V) g_m`moOZ `w{º$`m| H$s ì`m»`m 
H$s{OE & CËnmXZ _mÌm Ho$ g§X^© _| g_-{dÀN>oX {~ÝXþ {H$g 
àH$ma {ZYm©[aV {H$`m OmVm h¡ ?   10+10 

5. {dnUZ bm°{OpñQ>Šg H$s Hw$b àUmbr AdYmaUm H$s 
ì`m»`m H$s{OE & BgH$s e{º$`m± d H${_`m± Š`m h¢ ?  12+8 

6. ~‹S>o n¡_mZo na {dkmnZ, àË`j {dkmnZ Ed§ B§Q>a¡pŠQ>d 
{dkmnZ Ho$ {bE H$m¡Z-H$m¡Z-go CËnmX H«$_e: Cn`wº$ h¢ ? 

Cn`wº$Vm Ho$ Am¡{MË` H$s ì`m»`m H$s{OE & àMma {dkmnZ 
go {H$g àH$ma {^Þ h¡ ?   12+8 

7. (H$) {dnUZ g§àofU Ho$ _w»` H$m`m] H$s MMm© H$s{OE & 

(I) _mÜ`_ g§Kf© (channel conflict) na EH$ g§{jßV 
{Q>ßnUr {b{IE & 10+10 

8. ^m¡Jmo{bH$ µH$s_V {ZYm©aU H$s {d{^Þ `w{º$`m± Š`m h¢ ? 

{dnUZH$Vm©Am| Ho$ {bE bo~qbJ H$m Š`m _hÎd h¡ ? MMm© 
H$s{OE & 12+8 

9. bú` ~mµOma H$s j_Vm H$m _yë`m§H$Z Amn H¡$go H$a|Jo ? 

n[adoer` H$maH$ {dnUZ `w{º$`m| H$mo {H$g àH$ma à^m{dV 
H$aVo h¢ ? MMm© H$s{OE &  10+10 

 


