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 MCO-003  

MASTER OF COMMERCE 

Term-End Examination 

December, 2021 
 

MCO-003 : RESEARCH METHODOLOGY AND 

STATISTICAL ANALYSIS 

Time : 3 hours Maximum Marks : 100 

  (Weightage : 70%) 

Note :  Answer any five questions. All questions carry 

equal marks.  

 

1. Explain various methods of research and their 

applicability in the area of business research.    20 

2. What do you mean by Research Problem ? 

Discuss various sources of research and points to 

be considered while selecting a research 

problem.  4+8+8 

3. Discuss the types of measurement scales used to 

measure attitude, with examples.  20 
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4. (a) What are the points to be kept in mind 

while editing and coding the research  

data ?   

(b) What do you mean by classification of  

data ? Discuss the types of classification 

with an example of each.   10+10 

5. (a) Explain the concept of sampling error. 

Explain various types of sampling errors 

encountered in business research.  

(b) Distinguish between correlation and 

regression.   10+10 

6. (a) Describe the role played by t-distribution to 

set up confidence interval to population 

mean.  

(b) Explain the procedure involved in fitting 

binomial and Poisson distributions.    10+10 

7. (a) What do you understand by interpretation 

of data ? What are the precautions to be 

taken while interpreting the data ?  

(b) Explain the Logical Methods of 

Generalization.  10+10 
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8. Write short notes on any four of the  

following : 45=20 

(a) Research Design  

(b) Census vs. Sampling  

(c) Judgement Sampling 

(d) Bibliographies  

(e) Time Series 

(f) Skewness 



MCO-003 4 

 E_.gr.Amo.-003  

dm{UÁ` _| ñZmVH$moÎma Cnm{Y  

gÌm§V narjm 

{Xgå~a,  2021 

 

E_.gr.Amo.-003 : AZwg§YmZ {d{Y`m± Ed§ gm§p»`H$s` 
{díbofU 

g_` : 3 KÊQ>o  A{YH$V_ A§H$ : 100 

 (Hw$b H$m : 70%) 

ZmoQ> :  {H$Ýht nm±M àíZm| Ho$ CÎma Xr{OE & g^r àíZm| Ho$ A§H$ g_mZ 
h¢ & 

 

1. ì`dgm` AZwg§YmZ Ho$ joÌ _| AZwg§YmZ H$s {d{^Þ {d{Y`m| 

Ed§ CZH$s à`moÁ`Vm H$s ì`m»`m H$s{OE &  20 

2. AZwg§YmZ g_ñ`m go Amn Š`m g_PVo h¢ ? AZwg§YmZ Ho$ 

{d{^Þ òmoVm| Ed§ AZwg§YmZ g_ñ`m Ho$ M`Z Ho$ g_` 

{dMmaUr` {~ÝXþAm| na MMm© H$s{OE &  4+8+8 

3. A{^d¥{Îm H$mo _mnZo Ho$ {bE Cn`moJ {H$E OmZo dmbo _mnZ 

n¡_mZo Ho$ àH$mam| H$s CXmhaUm| g{hV MMm© H$s{OE & 20 



MCO-003 5   P.T.O. 

4. (H$) AZwg§YmZ Am±H$‹S>m| Ho$ g§nmXZ Ed§ g§Ho$VrH$aU 

(coding) Ho$ g_` {H$Z {~ÝXþAm| H$mo Ü`mZ _| aIm 

OmZm Mm{hE ?    

(I) Am±H$‹S>m| Ho$ dJuH$aU go Amn Š`m g_PVo h¢ ? 

dJuH$aU Ho$ àË`oH$ àH$ma H$s CXmhaU g{hV MMm© 

H$s{OE & 10+10 

5. (H$) à{VM`Z Ìw{Q> H$s AdYmaUm H$s ì`m»`m H$s{OE & 

ì`dgm` AZwg§YmZ _| AmZo dmbr {d{^Þ àH$ma H$s 

à{VM`Z Ìw{Q>`m| H$s ì`m»`m H$s{OE &   

(I) ghg§~§Y Am¡a à{VJ_Z (Regression) Ho$ ~rM A§Va 

ñnï> H$s{OE & 10+10 

6. (H$) g_{ï> _mÜ` Ho$ {bE {dídmñ`Vm-A§Vamb H$s 

ñWmnZm H$aZo hoVw t-~§Q>Z H$s ^y{_H$m H$m dU©Z 

H$s{OE &   

(I) {ÛnX VWm ßdmgm| ~§Q>Z Ho$ Amg§OZ H$s à{H«$`m 

g_PmBE & 10+10 

7. (H$) gm§p»`H$s` g_§H$m| Ho$ {Zd©MZ go Amn Š`m g_PVo 

h¢ ? g_§H$m| Ho$ {Zd©MZ H$aVo g_` Š`m gmdYm{Z`m ± 

aIZr Mm{hE ?  

(I) gm_mÝ`rH$aU H$s Vm{H©$H$ {d{Y`m| H$s ì`m»`m  

H$s{OE & 10+10 
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8. {ZåZ{b{IV _| go {H$Ýht Mma  na g§{jßV {Q>ßn{U`m± 

{b{IE :  45=20 

(H$) AZwg§YmZ n[aH$ënZm  

(I) g§JUZm ~Zm_ à{VXe©  

(J) {ZU©`Z {ZXe©Z 

(K) g§X^© gy{M`m± (J«§Wgy{M`m±) 

(L>) H$mb loUr 

(M) d¡få` ({df_Vm) 

 


