No. of Printed Pages : 4 AMK-01

BACHELOR’S DEGREE PROGRAMME

Term-End Examination
December, 2021

(APPLICATION ORIENTED COURSE)

AMK-01 : MARKETING

Time : 2 hours Maximum Marks : 50

(Weightage : 70%)

Note: Attempt both Part A and Part B.

PART A

Attempt both the questions.

1. Distinguish between any two of the following : 5+5

(a)

(b)
(c)

(d)

Cost plus pricing and Perceived value
pricing
Micro and Macro environment

Product  differentiation and  Market
segmentation

Brand name and Trade mark

2. Write short notes on any two of the following : 5+5

(a)
(b)
(c)

(d)
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Various Stages of New Product Development
Product Line Decisions
Product Mix Strategies

Trade Discount and Cash Discount
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PART B

Attempt any three questions from the following :

3. What are the five marketing concepts ? Enlist
and explain, which one is more important

according to you in the present Indian context.

4. Explain the importance of market segmentation.
Mention the buying process of organisational

buyers.

5. What is ‘packaging’ ? Explain the various

functions of packaging.

6. What are the various channels of distribution ?
Explain the role of ‘middlemen’ in the channel of

distribution.

7. What do you mean by ‘personal selling’ ? Mention

its importance and explain the process of

personal selling with the help of an example. 2+3+5
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Qs 9

FHwFlcTied H & fabee] @i 39 & I GIrY :

3.

gre foque deeht srggmend w= g 2 g S8 3R
guEmsy foh oMUk FUR TH § HIA-H rggwen
I R TR0 T 31freh TEwaqu ¢ | 5+5

ISR IR & Hewd hl qWEd] hifow |
TSI sha 13Tl <hl ShT TTshaT i Iooid HIfWT | 4+6

L%W'I’@ia, (packaging)@ T dreq™d % ? %wleiq'] ED

fafirs st <A s hifsw | 4+6
oo =& fafte wem = 8 2 faqwor & mem §
‘Tewdl i YR i ST HIT | 5+5

‘SaferTd fasna’ @ ATYeRT 1 JATA 3 2 36 Hg
& 3ol hHif qT FhTd fasha bl afsham <
Teh 3R <61 HERIAT ¥ AT hifoy | 2+3+5
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