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 AMK-01  

BACHELOR’S DEGREE PROGRAMME  

Term-End Examination 

December, 2021 

 

(APPLICATION ORIENTED COURSE) 

AMK-01 : MARKETING 

Time : 2 hours                            Maximum Marks : 50 

  (Weightage : 70%) 

Note :   Attempt both Part A and Part B. 

 

PART A 

Attempt both the questions. 

1. Distinguish between any two of the following : 5+5 

(a) Cost plus pricing and Perceived value 

pricing   

(b) Micro and Macro environment 

(c) Product differentiation and Market 

segmentation 

(d) Brand name and Trade mark  

2. Write short notes on any two of the following : 5+5 

(a) Various Stages of New Product Development  

(b) Product Line Decisions  

(c) Product Mix Strategies  

(d) Trade Discount and Cash Discount   
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PART B 

Attempt any three questions from the following : 

3. What are the five marketing concepts ? Enlist 

and explain, which one is more important 

according to you in the present Indian context.  5+5 

4. Explain the importance of market segmentation. 

Mention the buying process of organisational 

buyers.     4+6 

5. What is ‘packaging’ ? Explain the various 

functions of packaging.  4+6 

6. What are the various channels of distribution ? 

Explain the role of ‘middlemen’ in the channel of 

distribution.  5+5 

7. What do you mean by ‘personal selling’ ? Mention 

its importance and explain the process of 

personal selling with the help of an example.  2+3+5 
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 E.E_.Ho$.-01  

ñZmVH$ Cnm{Y H$m`©H«$_ 

gÌm§V narjm  

{Xgå~a,  2021 

(ì`dhma_ybH$ nmR>çH«$_) 

E.E_.Ho$.-01 : {dnUZ 

g_` : 2 KÊQ>o  A{YH$V_ A§H$ : 50 

 (Hw$b H$m : 70%) 

ZmoQ> :  IÊS> A VWm IÊS> ~ XmoZm| H$s{OE &  

IÊS> A 

XmoZm| àíZm| Ho$ CÎma Xr{OE &  

1. {ZåZ{b{IV _| go {H$Ýht Xmo  _| A§Va ñnï> H$s{OE :  5+5 

(H$) bmJVmon[a _yë`-{ZYm©aU VWm AZw^yV Cn`mo{JVm  
_yë`-{ZYm©aU  

(I) ì`{îQ> VWm g_{îQ> n[adoe 

(J) CËnmX {d^oXZ VWm ~mµOma I§S>rH$aU  
(K) ~«m§S> Zm_ VWm ì`mnma {M• (Trade mark)  

2. {ZåZ{b{IV _| go {H$Ýht Xmo na g§{jßV {Q>ßn{U`m±  
{b{IE : 5+5 

(H$) ZE CËnmX Ho$ {dH$mg H$s {d{^Þ AdñWmE± (Stages) 
(I) CËnmX bmBZ {ZU©` 

(J) CËnmX {_lU `w{º$`m± 
(K) ì`mnm[aH$ Ny>Q> VWm ZH$X Ny>Q> 
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IÊS> ~ 

{ZåZ{b{IV _| go {H$Ýht VrZ àíZm| Ho$ CÎma Xr{OE : 

3. nm±M {dnUZ g§~§Yr AdYmaUmE± Š`m h¢ ? gyMr ~ZmBE Am¡a 
g_PmBE {H$ AmnHo$ AZwgma BZ_| go H$m¡Z-gr AdYmaUm 
dV©_mZ ^maVr` àH$aU _| A{YH$ _hÎdnyU© h¡ & 5+5 

4. ~mµOma I§S>rH$aU Ho$ _hÎd H$s ì`m»`m H$s{OE & 
g§JR>ZmË_H$ H«o$VmAm| H$s H«$` à{H«$`m H$m CëboI H$s{OE & 4+6 

5. ‘{S>ã~m~§Xr’ (packaging) go Š`m VmËn` © h¡ ?  {S>ã~m~§Xr Ho$ 
{d{^Þ H$m`m] H$s ì`m»`m H$s{OE & 4+6 

6. {dVaU Ho$ {d{^Þ _mÜ`_ Š`m h¢ ? {dVaU Ho$ _mÜ`_ _| 

‘_Ü`ñWm|’ H$s ŷ{_H$m H$s ì`m»`m H$s{OE & 5+5 

7. ‘ì`{º$JV {dH«$`’ go AmnH$m Š`m A{^àm` h¡ ? BgHo$ _hÎd 
H$m CëboI H$s{OE VWm ì`{º$JV {dH«$` H$s à{H«$`m H$s 
EH$ CXmhaU H$s ghm`Vm go ì`m»`m H$s{OE & 2+3+5 

 


