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 BTMC-136  

B.A. (VOCATIONAL STUDIES) TOURISM 

MANAGEMENT (BAVTM) 

Term-End Examination 

December, 2021 

 

BTMC-136 : TOURISM MARKETING 

Time : 3 hours Maximum Marks : 100 

Note :  Answer any five questions in about 600 words 

each. All questions carry equal marks. 

1. Define Services. Discuss how services can be 

classified. 20 

2. What do you understand by Marketing 

Information System (MIS) ? Describe the 

components and characteristics of MIS. 20 

3. Define tourism product. Explain tourism product 

life cycle with examples. 20 

4. What is Positioning ? Discuss the strategies and 

methods of positioning with examples. 20 

5. Write short notes on the following : 45=20 

(a) Importance of Marketing 

(b) Branding 

(c) Publicity 

(d) Local Level Planning 
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6. What do you understand by Sales promotion ? 

Describe the commonly used sales promotion 

tools in tourism. 20 

7. Discuss the importance of distribution channels 

in tourism. Also explain the criteria for selecting 

channel partners in tourism. 20 

8. What you understand by Direct Marketing ? 

Enumerate and explain the traditional methods 

of Direct Marketing with examples. 20 

9. What do you understand by Product 

Diversification ? Explain, with the help of 

examples, the role of product diversification in 

destination planning. 20 

10. Differentiate between  any two of the 

following : 210=20 

(a) Behavioural and Psychographic Segmentation  

(b) Economy Pricing and Price Skimming 

(c) Traditional and Digital Direct Marketing 
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~r.Q>r.E_.gr. -136 : n`©Q>Z {dnUZ 

g_` : 3 KÊQ>o  A{YH$V_ A§H$ : 100 

 ZmoQ> : {H$Ýht nm±M àíZm| Ho$ CÎma bJ^J 600 eãXm| (àË`oH$) _|  
Xr{OE & g^r àíZm| Ho$ A§H$ g_mZ h¢ & 

1. godmAm| H$mo n[a^m{fV H$s{OE & godmAm| H$mo {H$g àH$ma 
dJuH¥$V {H$`m Om gH$Vm h¡, MMm© H$s{OE & 20 

2. {dnUZ gyMZm àUmbr (E_.AmB©.Eg.) go Amn Š`m g_PVo 
h¢ ? {dnUZ gyMZm àUmbr Ho$ KQ>H$m| Am¡a {deofVmAm| H$m 
dU©Z H$s{OE & 20 

3. n`©Q>Z CËnmX H$mo n[a^m{fV H$s{OE & n`©Q>Z CËnmX  
OrdZ MH«$ H$s gmoXmhaU ì`m»`m H$s{OE & 20 

4. pñW{V-{ZYm©aU Š`m h¡ ? pñW{V-{ZYm©aU H$s aUZr{V`m| Am¡a 
{d{Y`m| H$s gmoXmhaU MMm© H$s{OE & 20 

5. {ZåZ{b{IV na g§{jßV {Q>ßn{U`m± {b{IE : 45=20 
(H$) {dnUZ H$m _hÎd 

(I) ~«m§qS>J 
(J) n«Mma 
(K) ñWmZr` ñVar` {Z`moOZ 
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6. {dH«$` g§dY©Z go Amn Š`m g_PVo h¢ ? n`©Q>Z _| Am_Vm¡a 
na BñVo_mb {H$E OmZo dmbo {dH«$` g§dY©Z gmYZm| H$m 
dU©Z H$s{OE & 20 

7. n`©Q>Z _| {dVaU _mÜ`_m| Ho$ _hÎd H$s MMm© H$s{OE & 
n`©Q>Z _| _mÜ`_ (M¡Zb) gmPoXmam| H$m M`Z H$aZo g§~§Yr 
_mZX§S> H$s ì`m»`m ^r H$s{OE & 20 

8. àË`j {dnUZ go Amn Š`m g_PVo h¢ ? àË`j {dnUZ H$s 
na§namJV {d{Y`m| H$m CëboI H$s{OE Am¡a CZH$s gmoXmhaU 
ì`m»`m H$s{OE & 20 

9. CËnmX {d{dYVm go Amn Š`m g_PVo h¢ ? J§Vì` {Z`moOZ _| 
CËnmX {d{dYVm H$s ^y{_H$m H$s, CXmhaUm| H$s ghm`Vm go, 
ì`m»`m H$s{OE & 20 

10. {ZåZ{b{IV _| go {H$Ýht Xmo  _| A§Va ñnîQ> H$s{OE :  210=20 

(H$) ì`dhmamË_H$ Am¡a _Zmod¥{ÎmnaH$ àI§S>Z 

(I) Am{W©H$ _yë`-{ZYm©aU Am¡a _yë` {JamdQ> 

(J) na§namJV Am¡a {S>{OQ>b àË`j {dnUZ 


