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BTMC-136 : TOURISM MARKETING
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Note: Answer any five questions in about 600 words
each. All questions carry equal marks.

1. Define Services. Discuss how services can be
classified. 20

2. What do you understand by Marketing
Information System (MIS) ? Describe the
components and characteristics of MIS. 20

3. Define tourism product. Explain tourism product
life cycle with examples. 20

4. What is Positioning ? Discuss the strategies and
methods of positioning with examples. 20

5. Write short notes on the following : 4x5=20
(a) Importance of Marketing
(b) Branding
(c) Publicity
(d) Local Level Planning
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10.

What do you understand by Sales promotion ?
Describe the commonly used sales promotion

tools in tourism.

Discuss the importance of distribution channels
in tourism. Also explain the criteria for selecting

channel partners in tourism.

What you understand by Direct Marketing ?
Enumerate and explain the traditional methods
of Direct Marketing with examples.

What do you understand by Product
Diversification ? Explain, with the help of
examples, the role of product diversification in
destination planning.

Differentiate between any two of the

20

20

20

20

following : 2x10=20

(a) Behavioural and Psychographic Segmentation

(b) Economy Pricing and Price Skimming

(¢) Traditional and Digital Direct Marketing
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