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 BCOLA-138  

BACHELOR OF COMMERCE (GENERAL) 

(BCOMG) 

Term-End Examination 

December, 2021  

 

BCOLA-138 : BUSINESS COMMUNICATION   

Time : 3 hours Maximum Marks : 100 

Note : (i) Attempt any five questions. 

 (ii) All questions carry equal marks.  

 

1. Define communication. What do you mean by 

barriers to communication ? Describe various 

personal barriers.   4+4+12=20 

2. What is oral communication ? Explain the 

advantages and disadvantages of oral 

communication. How can oral communication 

skills be improved ?  4+8+8=20 

3. What do you mean by business communication ? 

Explain different types of business 

communication with the help of appropriate  

illustrations. 4+16=20 
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4. (a) ‘‘The form and wordings of business 

correspondence determine its attraction 

value.’’ Describe this statement. 

(b) Discuss various arrangements or parts of a 

letter.  10+10=20  

5. (a) You are the proprietor of a hosiery retail 

house. Write a letter to Messrs XYZ, New 

Street, Kolkata for placing an order of the 

following items :  

(i) Ladies gowns – 100 pieces 

(ii) Baba suits for children – 100 pieces 

 Mention in the letter the imaginary numbers 

and prices for each item given in the 

catalogue.  

(b) You are the publicity manager of an Event 

Management Company. Prepare a press 

advertisement for popularizing the 

company.  10+10=20 

6. What is a business report ? Discuss essentials of 

a good report.  4+16=20 

7. Explain the concepts of the following 

words/phrases used in the business world, with 

suitable examples :  54=20 

(a) Acquisition 

(b) Affiliate Marketing 

(c) Disinvestment 

(d) Incubation 

(e) Start-up 
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8. Write notes on any two of the following : 10+10=20 

(a) Kinesics  

(b) Precis  

(c) Employee Empowerment 

(d) Preparation of CV  
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 ~r.gr.Amo.Eb.E.-138  

dm{UÁ` _| ñZmVH$ Cnm{Y (OZab)  
(~r.gr.Amo.E_.Or.) 

gÌm§V narjm 

{Xgå~a, 2021 

 

~r.gr.Amo.Eb.E.-138 : ì`dgm{`H$ gåàofU 

g_` : 3 KÊQ>o  A{YH$V_ A§H$ : 100 

 ZmoQ> : (i) {H$Ýht nm±M àíZm| Ho$ CÎma Xr{OE &  

 (ii) g^r àíZm| Ho$ A§H$ g_mZ h¢ &  

1. gåàofU H$mo n[a^m{fV H$s{OE & gåàofU _| AdamoYm| go 

Amn Š`m g_PVo h¢ ? {d{^Þ d¡`{º$H$ AdamoYm| H$m dU©Z 

H$s{OE &  4+4+12=20 

2. _m¡{IH$ gåàofU Š`m h¡ ? _m¡{IH$ gåàofU Ho$ bm^ Am¡a 

hm{Z`m| H$mo ñnîQ> H$s{OE & _m¡{IH$ gåàofU {ZnwUVm H$mo 

{H$g àH$ma gwYmam Om gH$Vm h¡ ?   4+8+8=20 

3. ì`dgm{`H$ gåàofU H$m Š`m AW© h¡ ? C{MV CXmhaUm| H$s 

ghm`Vm go {d{^Þ àH$ma Ho$ ì`dgm{`H$ gåàofUm| H$mo ñnîQ> 

H$s{OE &  4+16=20 
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4. (H$) ‘‘ì`dgm{`H$ nÌ-ì`dhma H$m AmH$f©U CgHo$ àmê$n 

Am¡a eãXm| na {Z^©a H$aVm h¡ &’’ Bg dº$ì` H$m dU©Z 
H$s{OE & 

(I) nÌ Ho$ {d{^Þ ^mJm| AWdm ì`dñWmAm| H$s MMm©  
H$s{OE &  10+10=20 

5. (H$) Amn {H$gr hmoOar IwXam {~H«$s Ho$ÝÐ Ho$ _m{bH$ h¢ & 
_¡gg© XYZ, Ý`y ñQ´>rQ>, H$mobH$mVm H$mo EH$ nÌ 
{bIH$a {ZåZ{b{IV dñVwAm| H$m Am°S>©a H$s{OE :  

(i) _{hbm JmCZ – 100 ZJ 

(ii) ~ƒm| Ho$ {bE ~m~m gyQ> – 100 ZJ 

nÌ _| àË`oH$ dñVw Ho$ {bE gyMrnÌ _| {XE JE 
H$mën{ZH$ H«$_m§H$ Am¡a _yë` ^r {b{IE & 

(I) Amn {H$gr H$m`©H«$_ à~ÝYZ H$ånZr Ho$ àMma à~§YH$ 
h¢ & H$ånZr H$mo bmoH${à` ~ZmZo Ho$ {bE EH$ àog 
{dkmnZ V¡`ma H$s{OE & 10+10=20 

6. ì`dgm{`H$ [anmoQ>© Š`m h¡ ? {H$gr AÀN>r [anmoQ>© Ho$ 
Amdí`H$ VÎdm| H$s MMm© H$s{OE &  4+16=20 

7. ì`dgm{`H$ g§X^© _| BñVo_mb {H$E OmZo dmbo {ZåZ{b{IV 
eãXm|/nX~§Ym| H$s YmaUm H$mo C{MV CXmhaUm| g{hV ñnîQ> 
H$s{OE : 54=20 

(H$) A{YJ«hU (Acquisition) 

(I) gå~ÝY (gh~Õ) {dnUZ (Affiliate Marketing) 

(J) {d{Zdoe (Disinvestment) 

(L>) BÝŠ`y~oeZ (Incubation) 

(L>) ñQ>mQ>©-An (Start-up) 
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8. {ZåZ{b{IV _| go {H$Ýht Xmo  na {Q>ßn{U`m± {b{IE : 10+10=20 

(H$) ^md^§{J_m (Kinesics)   

(I) g§jonU 

(J) H$_©Mmar ge{º$H$aU 

(K) OrdZd¥Îm V¡`ma H$aZm 

 


