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MASTER OF COMMERCE  
Term-End Examination 

December, 2020 
MCO-03 : RESEARCH METHODOLOGY AND 

STATISTICAL ANALYSIS 

Time : 3 Hours     Maximum Marks : 100 

Weightage : 70% 

Note : Attempt any five questions. All questions 

carry equal marks. 

1. (a) Explain the rationale behind selecting 

various types of research approaches in 
business management. 20 

Or 
(b) “A well defined research problem is half 

solved.” Justify it with suitable examples. 

2. (a) Explain the concept of measurement error. 
What are the various tools and techniques 

for attitude measurement in consumer 
research related to FMCG products ? 20 
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Or 
(b) What is reliability and validity of  

measurement ? Explain procedure for 
testing reliability and validity of survey 
instrument used in your research. 

3. Write short notes on any four of the following : 

5, 5, 5, 5 
(a) Stages of the business research process 
(b) Interview method of data collection 
(c) Requisites of a good statistical table 
(d) Precautions in interpretation of data 
(e) Yates’ correction for continuity 
(f) Uses of index numbers 

4. (a) What is Chi-square test ? Explain its 
significance in statistical analysis of any 
research problem. 5, 5 

(b) What is analysis of variance ? Give an 
example to illustrate the same.  5, 5 

5. Write a detailed note on various types of scaling 
techniques. Explain them with examples. 20  

6. (a) Explain the difference between two group 

discriminant analysis and multiple 
discriminant analysis with examples. 10 
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(b) What is cluster analysis ? Explain the 
difference between hierarchical clustering 
and non-hierarchical clustering. 10 

7. What are measures of central tendency ? 
Explain them briefly by bringing out their 
advantages and disadvantages. 20 

8. What are the major steps involved in the 
process of construction of a questionnaire ? 20 
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      MCO-03 

okf.kT; esa LukrdksÙkj mikf/ 

l=kkar ijh{kk 

fnlEcj] 2020 

,e-lh-vks--03 % vuqla/ku fof/;k¡ ,oa  

lkaf[;dh; fo'ys"k.k 

le; % 3 ?k.Vs     vf/dre vad % 100 

      Hkkfjrk % 70% 

uk sV % fdUgha ik ¡p iz'uksa ds mÙkj fyf[k,A lHkh iz'uksa ds 

vad leku gSaA 

 

1- (d) O;olk; izca/u esa fofHkUu izdkj ds 'kks/ ds 

rjhdksa dk p;u djus ds ihNs rdZ le>kb,A 20 

vFkok 

([k) ¶,d vPNh rjg ls ifjHkkf"kr vuqla/ku leL;k 

vk/h gy gks xbZ gSA¸ bls lgh mnkgj.kksa ds lkFk 

le>kb,A 
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2- (d) eki =kqfV dh vo/kj.kk dks le>kb,A ,iQ- ,e- 

lh- th- mRiknksa ls lEcfU/r miHkksDrk vuqla/ku 

esa joS;k eki ds fy, fofHkUu midj.k vkSj 

rduhd D;k gSa \ 20 

vFkok 

([k) eki dh fo'oluh;rk vkSj oS/rk D;k gS \ vius 

'kks/ esa mi;ksx fd, x, losZ{k.k lk/u dh 

fo'oluh;rk vkSj oS/rk ds ijh{k.k ds fy, 

izfØ;k dh O;k[;k dhft,A 

3- fuEufyf[kr esa ls fdlh Hkh pkj ij y?kq fVIif.k;k¡ 

fyf[k, %   5] 5] 5] 5 

(d)  O;kikj vuqla/ku izfØ;k ds pj.k 

([k)  MsVk laxzg dh lk{kkRdkj i¼fr 

(x)  ,d vPNh lkaf[;dh; rkfydk dh 

vko';drk,¡ 
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(?k)  MsVk dh O;k[;k esa lko/kfu;k¡ 

(³)  fujarjrk ds fy, ;sV~l dk lq/kj 

(p)  lwpdkad dh mi;ksfxrk 

4- (d)  Chi-Square ijh{k.k D;k gS \ fdlh Hkh 

vuqla/ku leL;k ds lkaf[;dh; fo'ys"k.k esa 

bldk egRo le>kb,A 5] 5 

([k)  fopj.k dk fo'ys"k.k D;k gS \ mnkgj.k }kjk 

le>kb,A  5] 5 

5- fofHkUu izdkj dh scaling techniques dh foLr`r 

O;k[;k dhft,A mnkgj.k ds lkFk le>kb,A 20 

6- (d)  mnkgj.k ds lkFk nks lewg ds HksnHkkoiw.kZ 

fo'ys"k.k vkSj dbZ HksnHkkoiw.kZ fo'ys"k.k ds 

chp vUrj dks le>kb,A 10 
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([k)  DyLVj fo'ys"k.k D;k gS \ Js.khc¼ DyLVfjax 

vkSj xSj&inkuqØfed DyLVfjax ds chp dk 

vUrj le>kb,A 10 

7- dsUnzh; izo`fÙk ds eki D;k gaS \ mudh laf{kIr O;k[;k 

xq.k ,oa nks"kksa lfgr dhft,A 20 

8- iz'ukoyh ds fuekZ.k dh izfØ;k esa izeq[k dne D;k  

gSa \     20 
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