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Note : (i) Attempt any five questions in about

600 words each.

(it) All questions carry equal marks.

1. Define Sales Management. Discuss its
objectives and importance in tourism. 20

2. Illustrate with suitable example steps involved
in formulation of sales strategy in tourism
business. 20
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3. Elaborate various theories of selling. 20

4. What 1is personal selling ? Describe the
qualities required in sales personnel for selling
the tourism product. 20

5. Define sales displays. Discuss the objectives
and types of sales displays. 20

6. Write notes on the following : 20
(1) Types of sales report
(11) Sales plan

7. Define sales control. Discuss various methods of
sales control. 20

8. What is marketing communication ? Discuss its
objectives and process. 20

9. Illustrate the stages in promotional planning
and strategy. 20

10. Write notes on the following : 20
(1) Sales Forces

(i1) Advertising Evaluation
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