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MIR-013 : COMMERCE AND CYBERSPACE 

Time : 3 hours 	 Maximum Marks : 100 

Note : Answer all questions from Part A. Each question 

carries 2 marks. Answer any five questions from 

Part B. Each question carries 10 marks. Answer 

any two questions from Part C. Each question 
carries 15 marks. 

PART A 

Explain the following in brief. Each question carries 

2 marks. 	 10x2=20 

1. RBI — EFT 

2. Help desk 

3. 'Originator' under Information Technology Act, 
2000 

4. Capacity to contract 
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5. Framing 

6. Domain names 

7. Webcasting 

8. Search engines 

9. Page Hijacking 

10. Databases 
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PART B 

Answer any five of the following questions. Each 

question carries 10 marks. 	 5x10=50 

11. Explain different forms of online contracts. 

12. What is linking ? Discuss the legality of linking 

under Indian Law. 

13. Explain how databases can be protected through 

Intellectual Property Law. 

14. Explain the role of 'privacy policy' and 'terms of 

use' statements vis-a-vis e-consumers. 

15. Discuss the concept of Digital Rights 

Management (DRM). How do you look at the 

future of DRM tools ? 

16. Discuss the law related to the protection of 

broadcasting and webcasting. 

17. Explain the role of Internet service providers in 

online communication 

18. What is P2P Networking ? Explain with the help 

of examples. 
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PART C 

Answer any two of the following questions. Each 
question carries 15 marks. 	 2x15=30 

19. Write notes on the following : 

(a) E-commerce Models 

(b) Importance of Electronic Signature in an 
Online Communication 

20. Discuss the process of resolution in domain name 
disputes with the help of relevant examples. 

21. Explain the term 'Intellectual Property'. Discuss 
the challenges that the Cyberspace has posed to 
the intellectual property regime. 

22. Discuss the different forms of online advertising. 
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