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I  MCO-006 I 

MASTER OF COMMERCE 

Term-End Examination 

O 	 December, 2017 
cN1 
0 MC0-006 : MARKETING MANAGEMENT 

Time : 3 hours 	 Maximum Marks : 100 
Weightage 70% 

Note : (i) Attempt any five questions. 

(ii) Marks are given against each question. 

1. Discuss various concepts under which the 12+8 
business enterprises conduct their marketing 
activity, and explain the evolution process of these 
concepts. 

2. Define marketing information system and give 6+14 
suggestions to develop an effective marketing 
information system. 

3. Analyse the personal factors of buyers which 20 
influence their buying behaviour. Give suitable 
examples. 

4. (a) Differentiate between consumer market and 8+12 
organisational market. 

(b) Describe any six characteristics of an 
organisational market 
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5. "Because of differences between products and 20 
services, marketing of services face some 
distinctive challenges". Discuss those unique 
challenges in the marketing of services. 

6. (a) You are a marketing expert. A new 
company asked for your advice as to 
whether they should go in or for family 
branding strategy or individual branding 
strategy. Give your advise with proper 
reasons. 	 10+10 

(b) Discuss any five packaging strategies 
considered suitable for consumer goods like 
tooth paste. 

7. Discuss the various strategies of geographic 20 
pricing with examples. 

8. What is 'promotion mix' ? Which are the factors 
you keep in mind while taking promotion mix 
decisions ? Explain. 	 4+16 

9. Write short notes on any two of the following : 

(a) Integrated marketing communication 	10+10 

(b) Resale price maintenance 

(c) Direct marketing 

(d) Functions of channels of distribution 
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