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100
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Note: (i) Attempt any five questions.
(1) Marks are given against each question.

1. Discuss various concepts under which the 12+8

business enterprises conduct their marketing
activity, and explain the evolution process of these
concepts.

2.  Define marketing information system and give ¢+14

suggestions to develop an effective marketing
information system.

3. Analyse the personal factors of buyers which
influence their buying behaviour. Give suitable
examples.

20

4. (a) Differentiate between consumer marketand 8+12

organisational market.

(b) Describe any six characteristics of an
organisational market.
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5. “Because of differences between products and 20
services, marketing of services face some
distinctive challenges”. Discuss those unique
challenges in the marketing of services.

6. (a) You are a marketing expert. A new
company asked for your advice as to
whether they should go in or for family
branding strategy or individual branding
strategy. Give your advise with proper
reasons. 10+10

(b) Discuss any five packaging strategies
considered suitable for consumer goods like
tooth paste.

7. Discuss the various strategies of geographic 20
pricing with examples.

8. What is ‘promotion mix" ? Which are the factors
you keep in mind while taking promotion mix
decisions ? Explain. 4+16

9.  Write short notes on any two of the following :
(a) Integrated marketing communication
(b) Resale price maintenance

10+10

(c) Direct marketing
(d) Functions of channels of distribution
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uH.H.30.-006
qrfrea W TaeRaT U

LEIGR i)

fewaw, 2017
Tt 3.-006 : faquT way

9H7 :3 92 . 3fHad 3% :100
FAT H 70%

FT: () FE uie 999 ¥ I farEn
(i) TF §¥ & G 37F T &)

1. 3 fafim dacameit &1 fag=a wifee foms ofafa
Faaifae IgH A7 fauur sRfseaml w1 d9em
FW €, A 37 HheaAl Hi famra g #it saren
12+8
Hifea |

2, ﬁwmwwaﬁﬁwﬁwﬁm A1 TH g9
ferqum g yoneht foefa 0 & fog sraves o
Afs 6+14

3.  Fael ¥ I AT SRS W 3= wife e 20
A Y FIER FIfad BT § 1 ITGH ISl ot
dfsu

. (a) YT AISIR T WIS TR A aiazaaisql 8+12
(b) HTSIHS: ISR = fhdl . fordrwanadi o1 aul
HifsTa |
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5. ‘I @ Qansii A i F HRu et & faquE F 20
o Tafre FHifadl & g s vsd 817 YAl &
faqum § Heifyd 37 3194 (unique) ﬁmﬂﬁaﬂq
I |

6. (a) 31U O fauod fadeg §1 T 740 St 9 @
e "It & T 38 wiar qifgn wrifa stgan
HfaaTa sifeT WHiTd 39 =ifed | 3fad SRl

wfed AT Yerg e | 10+10
(b) TERE S I axged & fau fed wa
Iy i ol &1 faa=a sifs)

7. rhfess st a6 gfaddl wf e afsd e 20
FHIfsa |

8. dadd fugQ = ayd § 27 darA fag e foka o
gAY 319 T SRS ) waH § Wi ? ara hifad |

4+16
9. Frafafad § A ferl @ W dfra fewfort fafae : 10+10
(a) I faaur woww
(b) YAfEHA SHIHd IR
(c) Fa fagom
) faawor v & SRt
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