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MASTER OF COMMERCE

Term-End Examinatiop

DEQBE Decembér, 2016

MCO-06 : MARKETING MANAGEMENT

Time : 3 hours Maximum Marks : 100
(Weightage : 70%)

Note : Attempt any five questions. All questions carry
equal marks.

1. Discuss briefly the factors that influence buyer
behaviour. 20

2. “Marketing environment comprises all those
factors which have an impact on market and
marketing efforts of an enterprise.” Comment

giving suitable examples. 20

3. Explain the various stages involved in the new
product development process with suitable
examples. Also state the reasons responsible for
the failure of a new product. 1248
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4. Distinguish between the following :

(a) Optional - product pricing and Captive

product pricing

(b) Product line pricing and Product bundle

pricing

(c) FOB - Origin pricing and FOB — Contract

pricing

(d) Zone pricing and Basing-point pricing

Describe briefly the factors that influence the
choice of channel used for distributing the goods.

“Marketers use an array of tools for the purpose
of communicating and promoting their products
and services.” In the light of the above

statement, explain the concept of promotion mix

4x5=20

20

and its various components. 5+15

(a) Discuss the benefits of advertising to
the (i) Producers, (i) Middlemen,

(iii) Customers and (iv) Community.

(b) State the role of sales force in Relationship

Marketing. 1248
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8. Write short notes on the following : 8+6+6
(a) Stages in Buying Decision Process
(b) Market Targeting Strategies

(c). Product Positioning Process
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