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(APPLICATION ORIENTED COURSE)
AMK-001 : MARKETING
Time : 2 hours Maximum Marks : 50
Weightage : 70%

Note: (i) Attempt any five questions.

(i)  Each question carries equal marks.

What do you understand by marketing
environment ? Discuss the micro-environment of
marketing.

What is a product ? Explain the classification
scheme of a product with suitable examples.

Explain the conditions under which skimming
price and penetration price is preferred.

Discuss the important functions performed by
retailers in distribution of products.
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5.  What is advertising ? Explain the factors that 3+7
determine the choice of media in advertising.

6. What do you mean by branding ? Discuss the 446
process of selecting a brand name.

7. What is the importance of market segmentation ? 4+6
Discuss the bases of segmenting a consumer
market, for following products :

(a) Toothpaste (b) Automobiles.
8.  Differentiate between the following : 5+5

(a) Selling and marketing

(b) Personal Selling and Sales Promotion
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5. faaraA @ aregd €2 39 S il AR HifST SN 3+7
T & HreEm & =gA A fuifa w3 )

6. ‘ST’ Q YR T A9E §? FS AW b TG hl 4+6
gfsren =1 faa=m Sifs

7. ‘SISR SR H F OATH © 7 (a) TUTE, AU 4+6
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8. frafafaa # s saBy : 5+5
(a) Toska den fogum
(b) wAfwTa fasha qen fosha HaeH

AMK-001 4



	Page 1
	Page 2
	Page 3
	Page 4

