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Time : 3 hours Maximum Marks : 100
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Note : Attempt both Part-A and Part-B.

PART - A

1.  Write short notes on any two of the following :  5+5

(a) Managing Publicity in International
Markets.

(b) International Market Segmentation.

(c) Marginal Cost pricing.

(d) Scope for use of Indian brands in
International Markets.

2.  Distinguish between any two of the following :  5+5

(@) Multinational Marketing and Global
Marketing.

(b) Demographic Environment and Economic
Environment.

(c) Primary data and Secondary data.
(d) Products and Services.
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PART-B

Attempt any four questions of the following :

3. (a)
(b)

4. (a)

(b)

List the different methods of sampling.  10+10

Distinguish between census and sample
methods of data collection.

Between personal and sales promotion,
which communication tool will be most
effective in promoting sales of the following
products ? Give reasons for your answer.

(i) A rare painting
(i) A new brand of toothpaste

Your company is in the process of
introducing a new brand of toilet soap in a
highly competitive market. What sales
promotion tools would you recommend to
enthuse consumers, distribution and the
company’s own sales force to buy/promote
the product ? Discuss. 10+10

5. Discuss the emerging global competitive 20
environment. Examine whether small enterprises
have scope in the emerging global business
environment.

6. (a)

(b)
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What are the risks involved in the new
product development ? Explain the process
of the new product development. 10+10

Describe the functions and importance of
packaging. What are the special
considerations in packaging and labelling
in international marketing.
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7.  State the various modes of entry to foreign 29
markets. Briefly explain each of them.

8. (a) Whatdo youunderstand by Price quotation

and Terms of sale. 10+10
(b) Write short answers on :

(i) Ex-works (i) FAS

(i) FOB @iv) CIF

(vv DDP
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T : @UE-37 7Y GWUS-T I FIAT/

o usg - A

1. frafafea 4 @ fedl & W dftra feofoet fafew) 545
(a) SR ISR § T9R (publicity) F1 J&ET |
(b) ST TR faufano (segmentation) |
(c) HHid arTd geu fruivor |
d) SINER I9K § YRAE §U€ & I9AM i
YT |

2. Trafafes o 9 fod 9 o 3 samsu| 545
(a) FEULH foque qen Afve foquA
(b) SFUIRERI ATER qe SfF ATareol
(c) Wt w&E qu fgdias ads
(d) R qe WA |
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g us -

frafafaa & @ el o weii o S fafae)
3. (a) UfG=ET (sampling) ®t fafy= fafedl =1 seer@
| 10+10

(b) 2 (WHF) THET FH T UM (census)
e gfacet (sample) fafrdl # st s

4. (a) Frafafeasari* fasa dada & fau st
fasha qen fosnt Mo § 9 &9 € gy fafy
arferes guEt Bt 2 T Wied T T |
() TH gay dfem
(i) IR T TF T S

(b) STUS! FHU Tek 31fa Wioeaelta sTe & e
IgA 1 Th 41 U8 F&IA HA i IR
W &1 Suveed, famat IR Ut & e
fasra-sa 1 3@ WS/ YT 3 & fau
g F1 fasha daeq ITHIO ST wE @
foamfw 51?2 faa=m s 10+10

5. 3SWd dfvas gfqeqeta watawor wt =amen wifse) 20
e HifSe foh @ 3o S yfaeml & fau 55
HHEAM & ?

6. (a) T AR g # o1 Sfaw fafga €2 W
I fasm &t wfshan &t e Fifsa |
(b) &1 & FEf @ 7@ F v HifSC
it fagum § Y v oafen it gwifaa
FHA T o fafire wew ¥ 2 10+10
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7. faceft e & yaw ot fafa= Qfa@ (modes) & 20
I HINT | Y § TRt =re ot sifsie

8. (a) WA HIevH e fasha it vl | N AR § 2
REAT HIT | 10+10
(b) Trefafed qoa wieeEl =t d@fia €9 F =ren
IS

@)
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iii)

iv)

THI-Thd

TH.CTH. (FAS)
TH.37.1. (FOB)
HI.3E.T%. (CIF)
€L d. (DDP)
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