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MASTER OF COMMERCE 

Term-End Examination 

O 
N 
	 December, 2015 

O 	
MCO-06 : MARKETING MANAGEMENT 

Time : 3 hours 	 Maximum Marks : 100 
Weightage : 70% 

Note : Attempt any five questions. All questions carry equal 
marks. 

1. (a) Explain the philosophies (concepts) of 
marketing management. 	 10, 10 

(b) "The applications of marketing are wide 
and inter - disciplinary". Discuss with 
examples. 

2. Define Product Mix. Indicate reasons why 
companies usually consider it necessary to change 
their product - mix from time - to - time. 	5, 15 

3. What is "Test Marketing" ? Discuss the activities 
involved in developing a test marketing plan for 
a ,branded consumer product. 	 5, 15 

4. (a) What are characteristics of Services ? What 
are the unique challenges involved in 
Marketing of Services ? 	 10, 10 

(b) Explain in brief Marketing Mix for Services. 
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5. (a) 

(b) 

6. (a) 

(b) 

7. (a) 

(b) 
(c) 

(d) 

What is positioning ? Discuss the various 14, 6 
types of positioning strategies. 
Explain the concept of repositioning. 

What is 'advertising' ? Trace the historical 
perspectives of advertising. 	 10, 10 
"The success of advertising campaign 
depends on the proper selection of the 
media." Discuss. 

What are the criteria's used for evaluating 
channel alternatives ? 	 5x4=20 
What are the functions of a wholesaler ? 
Prepare a marketing plan for any popular 
Brand. 
What are the benefits of online marketing 
for marketer ? 

8. Describe how to establish the initial "approximate 20 
price level" using demand oriented, 
cost - oriented, profit - oriented and competition 
oriented approaches. 

9. Write short notes on any two of the following : 10, 10 
(a) Market segmentation 
(b) Consumer behaviour 
(c) Pricing objectives 
(d) Retail management 
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1. (a) fdtroF .5r4q 	 (tict,1134) 	otiltV-41 WI* 

(b) "fdtruiff 	argATT (applications) fa c1 -alTT 

at: 	LT (inter - disciplinary) I I" 	 

1:Tta. 	-11-A-R I 	 10, 10 

2. dctilq fl:MT 	fOfC41 	-*-71111 
Aft  	4 	4 	.11 4-11'-?-10 41r aTcr4 	 
fzrwr  	TI7 ITFT-447 cb ,(11 37-471T 7:11:1Vth 

t I 	 5, 15 

3. " 1T 1T ratiui-f" (Test Marketing) 14 ,z11 'ffFezrzi t? 

	31:FINT z--o:frqt fciv. ITT 1'w-rimT 

rachrwi crA 11 F-61 rsbia 	0?-41(sql -11-A'R I 	5,  15  
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4. 	(a) (.413# 	air Waci4 -V 	fq-cruF 

TIT 31-T41-4-dzri F-61  t? 	
10, 

(b)  	fad 	-1. 7441:r -41  oiltwl -w11-4R1 

	

5. 	(a) ft:4-az:17 (Positioning) A TIT c o t ? iTeltz17 

7f-wr-z4 fariTw 	-wr fa-49-9. 	 14, 6 

(b) 7:-FT-94-d19 	 ciltatu 

	

6. 	(a) fq-4T1Tff 	err T:174 t? f4-0719.  

altuff W.-4R I 	
10, 

"fd-OTtri aTfi-TziN 	 TfTt71:1 

TR fa-47 -wTth ti" 	WARI 

	

7. 	(a) facer 1:frez174 	-51311f4ff crA aue Ndct, 

Wt.? 	 5x4=20 

(b) R-T ?ftW fdt-dT 	chIti chttli t? 

(c) R-W 	Ifilog 5115*    —117R I 

(d) rcrAulicbilA 	kiv. aft-cdi*d ftcruF A TM 

? 

	

8. 	litrf- ail 4TiTff , T - 311 	7q.  20 

u di idi-31TNTITU fqfiTt 31771)7T giti 3117 TfRiviTW 

r-t fffqift-d ch.a ? 

	

9. 	1-14-11-011.1d A reb-'Tt 	Tilkitu Fdi-NruNif -rwq :10, 10 
(a) imit tds cbtuf 

(b) 31:111 IT 	 

(c) 	ffftliTuT 

(d) T 	k 004 	R 5r4q 

(b) 

MCO-06 	 4 


	Page 1
	Page 2
	Page 3
	Page 4

