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MCO-06 : MARKETING MANAGEMENT

Time : 3 hours Maximum Marks : 100
‘ Weightage : 70%

Note : Attempt any five questions. All questions carry equal
marks.

1. (a) Explain the philosophies (concepts) of
marketing management. 10, 10
(b) “The applications of marketing are wide
and inter - disciplinary”. Discuss with
examples.

2. Define Product Mix. Indicate reasons why
companies usually consider it necessary to change
their product - mix from time - to - time. 5,15

3.  What is “Test Marketing” ? Discuss the activities
involved in developing a test marketing plan for
a branded consumer product. 5,15

4. (a) What are characteristics of Services ? What

are the unique challenges involved in
Marketing of Services ? 10, 10

(b)  Explain in brief Marketing Mix for Services.
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What is positioning ? Discuss the various 14, 6
types of positioning strategies.
Explain the concept of repositioning.

What is ‘advertising’ ? Trace the historical
perspectives of advertising. 10, 10
“The success of advertising campaign
depends on the proper selection of the
media.” Discuss.

What are the criteria’s used for evaluating
channel alternatives ? 5x4=20
What are the functions of a wholesaler ?
Prepare a marketing plan for any popular
Brand.

What are the benefits of online marketing

for marketer ?

8.  Describe how to establish the initial “approximate 20

price

level” wusing demand oriented,

cost - oriented, profit - oriented and competition
oriented approaches.

(a)
(b)
(©
(d)
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Write short notes on any two of the following : 10, 10

Market segmentation
Consumer behaviour
Pricing objectives
Retail management
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1. (a) fouom yeiy eF (Haheaiet) #i s i |
(b) ‘‘fa9UE & SIIWAM (applications) fa&qa aa
A IMEAT (inter - disciplinary) ¥1"" 3g&RW

wfew fad= wif 10, 10

2. IR faso 7t aftw fafEw) < wROl w1 SeorE
FHifT STt a9g A S IHE=EEE 97 IAR

fago § Tyg-wwg W 9iEds w3 avas aHet
£ 5,15

3. ‘‘ulten fa9UR'’ (Test Marketing) ¥ =11 arcad €2
T FISYST IUHIT I8 & forw qdien fagqom e
forrfoa w7 A Ffea foranell =+t =men wifsg) 5,15
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() arei wt w1 fosiwand € 2 Faneti & forqum A

1 arqd e e 2 10, 10

(b) Fensti & foquA fas #t G989 § = SN |
(a) ferdl¥ (Positioning) & 1 dicrd ® ? feerdia
faaa o fafe wedl &1 faa=a sifsw)

(b) YA:feerdam =t Heheam @l SATEAT FHIWC |

(a) Toumm @ 7 ol ®7 fame & Ufawitas

14, 6

fed &1 STET HifaT | 10, 10

(b) *‘faqre sTfirEm Y Aweral sH HILH % Hel
=99 R fslk et §1) faa=m wifsu

(a) faawo Aeam & 92 & gwIfad 0 9 W2Eh

FR? 5x4=20

(b) T o fashar w0 w1 Fear R 2

() TS fEs wis & fag faqum Jism dar & |

(d) foovresaiel & fau sA-wea faum @ =0
A E?

qI-SATYTE, ATTd-YTid, dATY- 3yt q
gfaaifirar-smenfa faferal & o gru o9 yRftses
Gfehe SiFd © HY Fulfa w617 fag=q sifsa)

20

frefafaa § 9 Rl @ W dftra feafirt fafaw (10, 10

(@) TN GEHW

(b) UM TR

(c) v fruRo & Rea
(d) YU P MR FeiY
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