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Note :

(i) The question paper is in three parts. Attempt all
parts as per instructions given therein.

(i) Illustrate your answers with suitable examples and
diagrams, wherever necessary.

(itt) Write the relevant question number before writing the
answer.

PARTI
Answer any two questions in about 1000 words
each. 2x10=20

1.1 Enumerate the categories . of information
disseminators. Discuss their activities. 10

1.2 Describe primary, secondary and tertiary
sources of information with suitable examples. 10

1.3 Discuss the role of peripheral information
professionals as sources of information. 10

1.4 Discuss the need for marketing of information
services. Explain how customer focused
approach will be developed in this regard. 10
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PART II

Answer any six questions in about 500 words each. 6x5=30

2.1 Differentiate  between Conventional and
Non-Conventional sources of information. 5

2.2 Define periodical and describe its features. 5

2.3 Describe the role of information processors as
important sources of information. 5

2.4 Explain the characteristics of mass media. 5

2.5 Differentiate between ‘Exhaustive Information
Need’ and ‘Catching-up Information Need’. 5

2.6 Discuss Internet as a reference tool. 5

2.7 Describe the impact of ICT on user education
programmes. 5

2.8 Describe the applicability of market mix in
library and information centres. 5
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PART III
Write short notes on all of the following in about 200 words

each. 10x2=20
3.1 Difference between macro and micro soﬁrces | 2
3.2 Festschrifts as sources of information -2
3.3 Reviews of progress ' 2
3.4 Role of lexicographer 2
3.5 Types of anticipatory information services 2
3.6 E-News clipping éervices 2
3.7 Contribution of ACRL in information literacy 2
3.8 R & D institutions as sources of information 2
3.9 Market segmentation ‘ 2
3.10 S’i‘N 2
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. uet. 318 -222
gEaeRTerd SR g faee # wrdes surty
(wwnfem)
L EIG R
fea=w, 2015

.. 38, -222 : GEAT i qAqT ATY
a5y : 3 g STl 3% : 70
7z |
() ¥e7 97 @ 9§ Al 8 1 R e A % sgar
g4 gl #1 g7 BT |
Gi) gl PE HITIH § GYIYH FTEI AR ARGl & AT
I H T FT |
(iii) I for@? 8 98 Gral-¥q J94 G&IT a9 [71&v |

" 1
¥4 g ¥yl & I TTHT 1000 = (F9F) H
gt | 2x10=20
1.1 I JEWR hI HifeAl H IR0 FA gY, I
nfafafer <t fee=mn Fifdm | 10
1.2 yufisw, fgdes a gdas g= |dl &1 39T
3erewn |igd auia i | 10
1.3 &1 @i & &9 A R ga FewiRE h
wfrent st faa=m il | 10
1.4 o Fastl & fawm i smawewar i e
HfT | 38 gy A UEw Almsfea Iurm Fa
fefia forr o1 T &, samE i | 10
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3 @ ¥ F IFW TIHT 500 V=l (I9%) H

gfae | - 6x5=30
2.1 I % WRIE a9 AR dial & 7 g
I | 5
2.2 GERERT W IRNNT Fd gC SR FoRiwaen &
o Hifg | | 5
2.3 I & WEEQUl @i & §9 A g qEen H
iR 1 JuiF IR | 5
2.4 SHEER e & aftrea © wwen Hif | 5
2.5‘%?@%!7113113@%531’@ SRpem gam
SRl & Hed favg A | 5
2.6 T @Hd & &9 H guetie Y foawA AT | 5
2.7 I e SR W S T GRS %
THIE T JUH T | 5
2.8 THHEE W gadl &g W faoom fay i
FIIISTAT T JuA HINT | 5
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- AEfiRad @4t W ST 200 Vil (3e9%) 4 atém et

e | 10x2=20
3.1 985 9 g @l o Heg I 2
3.2 ARG U9 Y= €1 % ¥ H 2
3.3 wfa <t Teften (Rey 3ife T0w) 2
3.4 HIVHR H YieH 2
3.5 YR g il % YA | 2
3.6 3-=F HaH AL 2
3.7 gE et § T SR, w1 AEE 2
3.8 T Gl % ¥ § HEW @ foshe deUH 2
3.9 ST G 2
3.10 WH.& .. 2
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