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MASTER OF COMMERCE
- Term-End Examination
L% December, 2015

é; MCO-03 : RESEARCH METHODOLOGY AND

STATISTICAL ANALYSIS

Time : 3 hours Maximum Marks : 100
Weightage : 70%

Note : Attempt any five questions. All questions carry equal
marks.

1. What do you understand by the term research

design ? Discuss various components of a research
design. 5+15

2.  Discuss the Questionnaire and schedule methods 20
of data collection along with their merits and
limitations.

3. (a) Explain the need, meaning and essentials 10
' of interpretation.

(b) Explain methods of Generalization. 10

4. (a) Explain the difference between Correlation 10
and Regression with suitable examples.

(b) What are the different types of diagrams 10
used to present the data ? Explain briefly.
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5. (a)

(b)

What do you understand by the terms-point 10
estimation and interval estimation in test of
hypothesis ? Discuss in brief.

Explain simple hypothesis and composite 10
hypothesis with suitable examples.

The following data shows sales (in thousands) of 20

Brand-A detergent. Using the Least Square
Method predict the sales for the year 2015.
Also, calculate the trend values for each year
(2001 - 2011).

Year
2001
2002
2003
2004
2005
2006
2007
2008
2009
2010
2011

Sales (000)
40
60
45
83

130
135
150
180
200
210
230

7.  What do you understand by the term index
numbers ? Discuss the uses of index numbers in
the context of business and economic activity.  5+15
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Write notes on any two of the following : 10+10

Historical research

Selection of research problem
Random Sampling Method
Likert scale

Yates correction
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Tz : gl aia 59491 & 30 feiRaq | @t 39 & ST QuIT &1

1.  SIEYUM YA (design) ¥ TUHT FT1 ATE 7?2 5+15

FTHYM a1 % faf=1 el (components) %190
EdiE i

2. UHH ¥ WheH w YA agn S fafed =,
3% 701 TS |1 |ied, e S |

3. (a) TAE=F (Interpretation) & TEYFHI, a1ef gen
IGF SETF qedl ) AT HIfWY |
(b) RIS (generalisation) &t fafi= fafiai
] =T HY |

4. (a) YEHIY IU FHAIYIU (regression) 7 3fua
IeTeXUn Afed R SR

(b) THHI % TEAHW & AT 3T fore SIM =

fafirs yaR & sl o1 Hira Fui Hifs |

20

10

10

10

10
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5. (a) uRerewT wligw % Hed 4 ‘fig siwe’ @ 10
 Sfate SR 9§ ) arad € 7 W8 e
Hife |
(b) ‘"R 9T’ (hypothesis) a91 ‘gW¥d 10
(composite) TRHTYAT' Tt ITFF SN Hfed
SHTEAT ST |
6. Tmfafaa s Fg -A 9GT (detergent) ¥ fawa 20
(R #) | Haifya § 1 =gaw ot fafy #1 3w +w
U34S a¥ 2015 F fosha &1 Yahar wifaq| 1Y
&, 2001 9 2011 &t 3afy F <A ufa o & gl

Al (trend values) T 3TThHETT HHT |
Y fawa (000)
2001 40
2002 60
2003 45
2004 83
2005 130
2006 135
2007 150
2008 180
2009 200
2010 210
2011 230

7. Ya®hi®d (Index Numbers) § 39T F1 A § ?
eI Ta e AT (activity) % T | gerehicnl

F IR F1 9UF FifAT | 5+15
8. frafafaa o @ fvdl @ w fewfimt fafaw - 10+10
(a) Ufaeifs sHy™

(b) ATHUH YHET FH T

() IR+ yfaaam fafy

(d) foad T (Likert scale)
(e) JeH YR (Yates correction)
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