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BPVI-038 : ENTREPRENEURSHIP AND 
MARKETING 

Time : 2 hours 	 Maximum Marks : 50 

Note : Attempt any five questions. All questions carry equal 
marks. 

1. (a) Write any five skills required to become an 	5 
Entrepreneur. 

(b) Why is it necessary for an entrepreneur to 	5 
go for the SWOT analysis ? 

2. (a) What is a marketing mix ? 
	

5 
(b) What do you understand by the term 	5 

'Market Leader' ? 

3. What are the considerations to be kept in mind 10 
for assessing the financial viability of a project ? 

4. (a) List any five common errors committed by 	5 
entrepreneurs while formulating a business 
plan. 

(b) List a few financial institutions and their 	5 
functions in brief. 
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5. (a) List five R's of purchasing material and 
discuss each in brief. 

(b) What are the advantages of Branding ? 

6. (a) Describe the concept and stages of 'Product 
Life Cycle'. 

(b) What do you understand by the terms 
'Direct' or 'Indirect' distribution ? 

7. (a) Describe in brief the components of 
'Promotion Mix'. 

(b) How can a Entrepreneur enter an 	5 
'International Market' ? 

8. Write short notes on any five : 
(a) Fixed capital 

(b) Working capital 

(c) Break-even analysis 

(d) Internal Rate of Return 

(e) Short term loan 

(f) Materials used for the packaging 

(g) Fixed costs 

(h) Publicity 
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