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MARKETING

DIPLOMA IN PRODUCTION OF VALUE
ADDED PRODUCTS FROM CEREALS, PULSES

Maximum Marks : 50

Note : Attempt any five questions. All questions carry equal
marks.
1. (a) Write any five skills required to become an 5
Entrepreneur.
(b) Why is it necessary for an entrepreneur to 5
go for the SWOT analysis ?
2. (a) What is a marketing mix ? 5
(b) What do you understand by the term 5
‘Market Leader’ ?
3.  What are the considerations to be kept in mind 10
for assessing the financial viability of a project ?
4. (a) Listany five common errors committed by 5
entrepreneurs while formulating a business
plan.
(b) List a few financial institutions and their 5
functions in brief.
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List five R’s of purchasing material and 5
discuss each in brief.

What are the advantages of Branding ? 5

Describe the concept and stages of ‘Product 5
Life Cycle’.

What do you understand by the terms 5
‘Direct’ or ‘Indirect’ distribution ?

Describe in brief the components of 5
‘Promotion Mix’.

How can a Entrepreneur enter an 5
‘International Market’ ?

Write short notes on any five : 24242+2+2

Fixed capital

Working capital

Break-even analysis

Internal Rate of Return

Short term loan

Materials used for the packaging
Fixed costs

Publicity
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1. (a) <o s ¥ fau omevas, f< o R 5

! fafau|
() STt ¥ fau @Wie (SWOT) fawwor s =&l 5
ST BT 2 ?
2. (a) fouvm fome w7e? 5
(b) ‘SIFR e’ J T F T T 7 5

3. O i faxie sgegdar & e & fag, & 10
# g Iy foameia fog 9 9 §2

4, (a) HIUHE A YCHEG FW A FTH G A 5
A At iR die A el e SR
(b) foita Geoml &1 g SART SR FF TEE A 5
&y ¥ fafae |
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5. (a) Wl (W) SR kU SR (R's) B g 5
AR AR YT H HHY H = I
(b) ST (Branding) % @19 1§ ? 5

6. (a) ‘ScuE S =k F Gehedd SR WOl w1 U 5
ST |
(b) ‘¥eEE' ;AT faaRe | o9 A WEsM 5
g7

7. (a) WERA (Fa9) freg F wenl mEeg g oo 5
EisLd
(b) ST ‘AW aWR’ B F9 9w X gFda 5
g7

8. WU H fep=dl uier W Are Tt 242424242
() o g5t

b) @S ISt

d) afdfew @Y

e) ITeuEy Hu

(f) R & faw vy amfiEt

() T @

(h) WER
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