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CERTIFICATE IN ORGANIC FARMING (COF) 

Term-End Examination 01459 
December, 2015 

BAPI-003 : ECONOMICS AND MARKETING OF 
ORGANIC PRODUCE 

Time : 2 hours 	 Maximum Marks  : 50 

Note : Attempt any five questions. All questions carry equal 

marks. 

	

1. 	(a) Define the following : 	 8 
(i) Market 

(ii) Facilitator 

(iii) Sales Agent 

(iv) Conversion 

(v) Benefit - Cost Ratio 

(vi) Compost 

(vii) Hyper market 

(viii) Marketing mix 

(b) Expand the following abbreviations : 	2 
(i) ICCOA 

NCDC 

KVIC 

(iv) KVKs 

	

2. 	(a) Describe super markets. Also give the 
	

6 
features and advantages of super markets. 

(b) Give supply chain for organic spices in 	4 
India. 
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3. (a) What is the necessity of storage of goods ? 6 
Also describe the types of warehouses on 
the basis of ownership. 

(b) Give the Merits and Demerits of Road 4 

Transport and Water Transport. 

4. (a) List the steps for creating Organic Domestic 6 

Market in India. 

(b) Give all the components of input - cost for 
the estimation of Benefit - Cost Ratio. 

4 

5. (a) Organic inputs play significant role in 
saving expenditure under organic farming. 

5 

Explain. 

(b) Mention main objectives of National 5 
Horticulture mission. 

6. (a) Give classification of Marketing functions as 
given by L.F. Pyle on the basis of 
concentration and dispersion. 

6 

(b) Describe different advantages that the 
producers gain by using intermediaries. 

4 

7. (a) Mention 	group 	of 	individuals 	or 
organisations that direct the flow of 
products from producers to consumers. 

4 

(b) (i) When was The National Organic 1 
Programme 	on 	Production 
launched ? 

(ii) Who is the implementing authority ? 1 
(iii) Also give the objectives of this 

programme. 
4 
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1. 	(a) 	1 4-1 	tld 	I LIRITTfEl7 	: 

(i) 
	

011:311t 

(ii) 	ti ~ I1dlc 11 

fqwzr 	 

(iv) 4 	0 -I 

(v) -MTIT-01 4 1c1 aTTTM 

(vi)  

(vii) i( 641:311( 

(viii) fdtfuR f11 (Marketing mix) 

(b) 	TATI7R11* -cft 1-41f9t17 : 
	2 

(i) 3Trl Th.  Tft 31t 1 

(ii) -t# 	Tft 
t 4r' 3TrTft 

(iv) *t 
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2. (a) 	(V( FAT4' 	.qft 4 reft-clivicict) -rofgrq I klqk 	6 

.TA-r4 	*Twit 	wl-F-A-R 

(b) ITR-ff -4 41--IT -gr-ffro't 	̀MR 	 fir 	4 

W77I 

3. (a) A- 311r 	4zff •TR 	 t 	6 

aTreTR T4714 Mchi4 T 11.1 (=Pk —11-4R I 

(b) 	ct) ITITTO 	,ski 	 trft-d-69' 	•MlAT 	 4 

1I 

4. (a) 1-1TO Afaw   cal -A 	6 

cbqii dcsi4 3ir4vq-* f ? 	-q-4 I 

(b)   311117 	311Wffff j f 	i aiTTM - 	4 

clI 1Icl t11 "ErE-A 	fffill7 I 

5. (a) If-d-W n1 3tdita. oracill'4441-4W 	mil 	5 

	

(Inputs) . "1.  1:F*1 4q 3711, tth t I quii 	

-.1"FA7 I 

(b) 7701. 
	

5 

.w1-1--A- 

6. (a) #k--OT 3i 3T19.  37NR IR 79.7F. 4I*C1 	6 

(Pyle) -gRT 3117 fITTuri 'WA 	oviict)(uf "ef 

fffrgiR 

(b) 	dcNiqcbl/f91,1faTaff 	rti • 	chRui 17171 	4 

-11-4R I 
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7. 	(a) dc-Li iqcb ' A 7Erir)wriail -a-w :ft t' 747 	4 

f1ftE ctA 11(4 circa - fq*E'i 7ri #1 13-9 

(b) 	(i) 	do-liqi alTNTfta* •rttz:1 Af-a-  cm 9t0-1 '4- 	1 

kralTff 4 gl? 

(ii) W-*1 cnitii-citiicra 31fil -*Tef crli -lcii t? 	1 

(iii) 4)149bii * -3-0z4 	1ft ffftf71 	4 

BAPI-003 	 5 


	Page 1
	Page 2
	Page 3
	Page 4
	Page 5

