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MASTER OF COMMERCE

Term-End Examination
December, 2014
MCO-06 : MARKETING MANAGEMENT
Time : 3 hours Maximum Marks : 100

Weightage 70%

Note : Attempt any five questions. All questions carry equal

marks.

1.  Differentiate between marketing and selling.
Explain the concept of social marketing for a
consumer durable company in India. 10,10

2. Summarise impact of government regulations 12,8

affecting marketing practices in rural India.
Discuss marketing research as “science of
estimates”.

3. (a) What is the relevance of Freud’s
Psychoanalytical theory of personality to
consumer behaviour ? 10,10

(b) Compare and contrast the concept of
micromarketing with that of mass
customisation.
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4. (a) What are the challenges in marketing of
services ? 10,10

(b) Describe various strategies adopted by a
company dealing in fast moving consumer
goods.

5.  Explain the various product-price adjustment
strategies. How does resale price maintenance
practice work in India ? 10,10

6. (a) How do you manage channel conflicts ? 10,10

(b) Differentiate between departmental store
and multiple shop.

7. What is distribution mix ? What interconnectedness
it has with promotion mix ? 8,12

8. Compare and contrast brand extension with
brand loyalty. Under what conditions is personal
selling relevant ? 10,10

9.  “Rural markets in India offer huge opportunities g
and challenges to marketers”. Discuss.
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1. ﬁuﬂﬁaﬂiﬁmﬁwmﬁl YA § T YT
fearrs axgell #1 Fr & foad e fauom =t
STTYROT ] SHTEAT Hif | 10,10

2. T 9Rd B faqum e S g9ifad S el TSR
& T &1 R w5 Hifsd | egEH & fomm’ &
w9 H faqum STH™ T ==l Sife 12,8

3. (a) U (ohdl) SRR H WIEE & ' HAfKE

TAfaversTeHs g’ ®t & TEfitehar & ? 1010

(b) wAfe fauum # rffes AfRRE IARA F
e o Hifee 3R Fad ff 3 weR fRe
R fausia €1
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(a) Fared & fauom § @ Hifaat €2 10,10

(b) T FHEOAET S R G FHEr W (IR fewre
FEgeN) | Held ¥, 36 §RI AR T favor

Tl 1 9o HIfST |

FIfTa | qAfdHT FHd STRe =wad (Hfeedw) Ira
¥ frg yR &1 et 2 | 10,10

(a) oo mem wod %1 gy o %| w412 10,10
(b) faumfrr er IR JgEeETs ghmi § 7= oaEd |

faaqen fasor =1 27 9ot WadH fayo 9 o= gey &2
8,12

Fis fowr AR g f=1 &t gar #ifed 3R =R

Farzd | o ofifefaai § =afeama fawa = siifas
37 10,10

" YRE o T ST, feraor eRateti & fod g sifes 20
T T AT TG Fa &1 ==l Hifeg |
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