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BACHELOR’S DEGREE PROGRAMME
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December, 2014
(APPLICATION ORIENTED COURSE)
AMK-1 : MARKETING
Time : 2 hours Maximum Marks : 50

Weightage : 70%

Note : Attempt both part A and part B.

PART - A

1.  Distinguish between any two of the following :

(a) Dissatisfaction and dissonance
(b) Departmental stores and super bazar
(c) Market price and competitive price

(d) Packing and packaging

2. Write short notes on any two of the following :

(a) Features of organisational markets
(b)  Push strategy of promotion
(c) Risk bearing function of retailers

(d) Freight absorption pricing
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PART - B
Attempt any three of the following :

Distinguish between trading up and trading
down. How do you contract product mix ?

How are industrial markets different from reseller
markets ? Summarise the bases of segmenting
consumer markets.

What do you mean by hierarchy of effects of
advertisement ? Compare and contrast
comparative advertisements with institutional
advertisements.

How do you manage channel conflicts ? Can
intermediaries be eliminated ?

Differentiate between perceived value pricing and
going-rate pricing. How are these determined ?

How is marketing mix changed and adjusted
during various stages of Product Life Cycle ?
Explain with examples.
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Hdeh IUTTY HThERH
qAid qieln
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( HAIEHAS UIGHAHHA )
TuH.-1 : fauom
a2 g0 AfysHaq A& : 50
T H : 70%
Fie : GU-3 9 GUS-F Gl FITT |
|ug - A
2 T % IR fafau)
1. ffafae @ 9 fad @1 o i saEw 545
(a) I (Dissatisfaction) d¥1 fa®fq
(dissonance)

(b) fawrfta Wer qur Ui s
(c) TR T ad FiaAfian qe
(@) g qen dRfSn

2. frafafes ¥ 3 fesd & w dfara feoforal fafae ;. 5+5
(a) ETSACH SIS kT Y@ fesraand
(b) | FI I (Push) JfH
(c) e AU 1 SITEH I8 & &1
(d) eI STeEyv e fraio (Freight Absorption
Pricing)
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3. TR A & AR (trading up) A9 T A & AR 6+4
(trading down) | 31T aZT | IeaTg fH9o1 1 G
A FY H4 2

4. shafres R qEfdsa a9l 4 faa wer fam €27 545
IGLTHT ISR & WEHT & SATUR 1 3@ HIFT |

5. foqma ywE & WOEaR FE99 (hierarchy of effects) 5+5
T areqd ¥ 7 qATeHeR TaRTTE qen S fasE
! qAT1 FITT T ITH 9T 1 3@ HIfC |

6. faawor megdi & sfagy (wfaeqyt) o1 oy F4 fEfm 545
Fd €7 T HAE ] B W Wehdl § 7 TSl
I |

7. IV ST g U (perceived value pricing)  6+4
BRIRCIIS s | o (going rate pricing) T HR
ST 1§ 9 i foean s 22

8.  I9ET SoH = (Product Life Cycle) ! faf=1 10

araeeneti ®# foguve fag o 9 gfgds o gamwiyE
foran ST % 7 Sereww Higa e Sifiw |
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