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Note: CPI (Revised) should be attempted by only those
candidates who have taken admission from
July, 2009 session.

SECTION 1

Attempt any two of the following questions in about
600 words each. Each question carries 20 marks. 2x20=40

1. “Consumer is the king in the marketplace of
India.” Do you agree to the statement ? Discuss
by giving illustrations.

2. What are the characteric features of consumer in
India ?

3. Give the Redressal Mechanism under the
C.P.A,, 1986. What is the successful level of the
system ?

4. What is the role of the following in consumer
protection ?
1) State Agencies
(ii) International Co-operation
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Write short notes on any four of the following in about
300 words each. Each question carries 10 marks. 4 x10=40

5.

10.

11.

12,

SECTION II

Define ‘Quality’. What is the role of Bureau of
Indian Standards (BIS) in assuring quality
products ?

Name the “Consumer Rights” provided under
the U.N. Guidelines, 1985. Has the Government

of India been working on all of them ?

Give in detail some of the simple methods of

detecting food adulteration.

Critically analyze the role of Bureau of Indian

Standards (BIS) in consumer protection.

What is meant by “Sustainable Consumption” ?
What is the role of consumers in achieving

sustainable consumption ?

Describe the role of “consumers” in consumer

education. Give examples.

“Aware-consumer” is a “protected consumer”.

Discuss.

What is the need and scope of consumer

protection in Socialist countries ?
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SECTION III

Write short notes on any four of the following in about

150 words each. Each note carries 5 marks. 4 x5=20
13. Out of court settlement

14. Role of lawyers in consumer protection

15. Consumer Education

16. Campaign and Advocacy for Consgmer

17.

18.

Protection

Some wuseful tips for redressal of consumer
grievances

Council for Fair Business Practices
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