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(APPLICATION ORIENTED COURSE) 

AMK-1 : MARKETING 

Time : 2 hours 	 Maximum Marks : 50 

Weightage : 70% 

PART - A 

Attempt both the questions. 

1. (a) Discuss creation and monitoring of 
	

5 
marketing mix as a central function of 

marketing. 

(b) Explain business legislations which affect 
	

5 

marketing decision in India. 

2. (a) Compare and contrast consumer market 	4 

and organisational market. 

(b) Distinguish between customer and 3 

consumer. 

(c) What are product width decisions ? 	3 
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PART - B 
Attempt any three questions. 
3. (a) Distinguish between Advertising and 	5 

Publicity. 
(b) Discuss why introductory stage of PLC is 	5 

most critical stage. 

4. (a) Define and distinguish between brand name 	5 
and trade mark. 

(b) How do you ensure cost effectiveness in 	5 
packaging ? 

5. (a) How do you achieve profit maximisation 	5 
through pricing decisions ? 

(b) Discuss present relevance of uniform 	5 
delivered pricing strategy. 

6. (a) Describe briefly price discrimination. 	5 
(b) What are the various functions of 	5 

wholesalers ? 

7. (a) Discuss various contacts when the 	5 
manufacturers contact the customers 
directly. 

(b) Discuss impact of automatic vending 	5 
machines on organisational retailing. 

8. (a) How do you apply total system approach 	5 
to physical distribution mix decisions ? 

(b) Discuss role of various media involved in 	5 
advertising. 
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1. (a) 	fq-cluF fu&irf 	 <4-)-1r) 31 t 	 5 

F-1 ,1t1-11 oh I, fq91317 chi -- "Ef "--rzf (central 

function) f I oqRsil Thtfq7) I 

(b) 	k-W4 fqqT9.  (business legislation), -.)" 117d 	5 

fq1:179. 	cbl -pirr-qu I 

2. (a) 	di-01)-Wil 011:-TIR 1c{ 44 1611040h 011A1t clo 	1f 	4 

-cr4 	-d-174 I 

(b) 	d'49-1 l-WiT 	131TT 143 t qff7tI 	 3 

(c) f9-0-174 aza ? 	 3 
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3. (a) 	fqui.771 	-51-q17, 	3-T--(1 tqdq4I 	 5 
(b) 	a c4 ,3-11s1-9. 	4 -,3- 	1T apit-24T ti \ 	5 

4-1c-ctui 349-al 	 faq91 

s3-'pr?4 

4. (a) 	.4ft 114-I 	2sIT*=h1 yipomu 	-7-4 
	

5 

TcrEz 	4 I 
(b) 	31-Tti 	 1-14-1-d 51-TrEATh—d-T 	44-F-Tqd. 

	
5 

? 

5. (a) 	347{ -lyz{ f9Trkii (fiKfttii) 	T 4 	t4 
	

5 

34-fc.111 Tt19. ? 

(b) 	 Titft 	fir 	f 	acii-m 4 
	

5 

q7-TT 	t? 	 

6. (a) 	Trji fq4q-i 01;1 	 -1-f-7-1 I 
	

5 

(b) 	f 	fq1-9-M -aFT4 err t? 	 5 

7. (a) 	7q.  F91=4M 	 Tct 	ti 4 =hfc-r e 	5 

-N-54-?r Tri-wi,4 
a all ---F,T4 

(b) 	rqirc,icr 	 t-116-11c1-Ich TE*7 	5 
t-I4=h (organisational retailing) TR Tql 51-11-d 

'6-)aft? 	 Th1r14 

8. (a) 	9-1rEd-T fqTm 	 1-4-19,711. 	wJim'r 
	

5 
alTcf 	'1141‘-Tt4 ? 

(b) 	fd.7171-9' 4 Wifii7-71 	WI-1'1 fuP:4 	(ad 	-GI-If 
	

5 
-trEA-?1 I 
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