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Note : 	(0 	Please answer any five questions. 

(ii) 	All questions carry equal marks. 

1. Explain the classification of product on the basis 20 
of Customer Buying Behaviour. Please give 
examples. 

2. Compare and contrast the micro and macro 20 

environment of a company. 

3. If you are a Marketing Manager of a company 20 
launching a Brand for large size women, what 
variable swould you use to segment the market ? 
What are the various positioning options you 
would suggest to your company ? 
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4. What are the Pricing Strategies a new brand 20 

entering the market can use to attract customers ? 
Discuss and give examples. 

5. Explain the Fashion Cycle. What are the various 20 

adopter categories ? 

6. What are the various Targeting Strategies ? Which 20 

strategy would you use to launch a set of golf clubs 

for left handers ? 
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