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MCO-06 

MASTER OF COMMERCE 

Term-End Examination 

December, 2013 	01 3  3 6 

MC0-06 : MARKETING MANAGEMENT 

Time : 3 hours 	 Maximum Marks : 100 

Weightage 70% 

Note : Attempt any five questions. Each question carries 

equal marks. 

1. Compare and contrast selling with marketing. 8, 12 
Explain the process of Marketing Management in 
brief. 

2. Discuss, with appropriate examples, nature and 12,8 
extent of Reference group influence on product 
and brand choice. Identify various types of 
organisational markets. 

3. (a) Explain the changing patterns of packaging 10 
in the context of emerging retailing senario 
in India. 

(b) What are the bases of Market Segmentation 10 
for following products and why ? 
(i) Automobiles 
(ii) Soap 
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4. 	A company manufacturing a product "X" has the 
following costs : 	 10,10 
Variable cost = Rs.10 per unit; total Fixed 
costs = Rs 3,00,000. The company expects to sell 
50,000 units and wants to earn 25% profit on 
average cost of production. 
(a) What will be the break-even point in terms 

of volume of production ? 
(b) In case its demand is 42,000 units, calculate 

the total sequence, total cost and the profit. 

5. 	Explain briefly the following : 
(a) Intensity of Distribution 
(b) Objectives of Marketing Logistics 
(c) Methods of Promotional Budget 
(d) Copy Writing 

5,5,5,5 

6. (a) Explain the company's micro and macro 10 
environmental variables. 

(b) Explain briefly various regulations which 10 
affect marketing practices in India. 

7. Explain psychoanalytical theory of personality 14,6 
and its relevance to consumer behaviour. Discuss 
consumer behaviour as applied science. 

8. Summarise various implications of PLC on 12,8 
marketing strategies. What are the risks 
associated with test marketing ? 

9. (a) What do you mean by non-store retailing ? 10 
What are its future prospects in India ? 

(b) What are different methods of 10 
Transportation and their advantages and 
Disadvantages. 
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1. 	facer c fq-Erriri 	go-if c:4 cq ci on 1-f-A-q 1 fawn 8, 12 

1ciq7 	,3-r----zrr .-1. 1:f -cr -4 owsif WI-F-4R' 

2.3ecri-q .?-1T siis t fd-*- 1.  TR Titli TIT-  (Reference 12,8 

group) *3fiTid chi -51-ttff 74 4411 	3-r-q-ff dqwuii 

Tufo fi-kq7 -4-f-AI 4,16-11c-4-14)4rAtrafiTR -9-wr4 

rz -u 	I 

	

3. 	(a) 9117 11 Ta-*-17 oir-ilt t Wil Vz11 4 4fArf 10 

.4-<-0-  -5rfa---14 -1-  owse.11 ---r--  1 

(b) F-IFortld z-ozrr-  t fr1, moll( tquichol t 10 

rr 31-m-Rt ? 

(i) 41d( Trrkzri 

(ii) Tfr-fi 
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4. 	is 	'X ' -WI dctilc-f mt 	t fq7 
-1 4-1 	tg 	t : 	 10,10 

tifT44-11ti opii 10 T.-gfa 	 #27 ON 	• 
(T7)3,00,000 T. 4-51-* 50,000 .---11711 
aTRIT 	t TETT 	31'14-ffdc'Alq-1 cvict ITT 25% c •Til•  
ch 4-11-11 	 t1 

(a) dc-Lliq-s ohl Hill t Tcf 4 37  ~f HITT 

(BEP) qzfT 	? 

(b) ireTW*1- -rflt 42,000 	 t 	ch1 
3-111111 (revenue), 	c Ci 1 I d ZIT r1f4T 	T 4 1 1-1111 

---rr4R I 

5. 	-14-1 	e5ci 	#011-  4 centsil 	: 

(a) -N-d-7T t chic T 

(b) fa-tfliTff 	 

(c) t-Icfzi-ff  	Faiimf 

(d) rii-Ic(A.-1 (copy writing) 

5,5,5,5 

6. (a) 

	

	 oirtd 	1 TIT 7-11-fg trr-T-47  i 	t1 
	

10 

(variables) chi cq1(9q1 --11---47 I 

(b) 	(ITR7 	ra 	4 u 39-1TA ch) 3f ITTI-4T 	ci 1(4 
	

10 
rarer 	Tl'Ef ogitsif 1f-A-R I 

7. 061Fmcci 	 #1.-4-17 (psychoanalytical 14,6 
theory of personality) -ff 241. 31:11-1)--thl oiclit 7 T4 
ch-44 1c11 	oeMstil W4R I 31P1)thl 02.1c1W 

fq-T9.  (applied science) t T5f fq--4-q-9..4-1-- 1 
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8. fdtrUT9 oh I -1 el • -97 3zrfq 	ash (PLC) t fdriTff 12,8 

12.11. 	Tifi7 fdqTuT qir,yR 	qr fdtrul9 (test 

marketing) 4 =Ku WaTT F-4d t? 

9. (a) t-Te-)7 "Th-e{ (non-store)cei It-IR 14 3-171  ~r mfr 
"ffl7T4 t? 1.1TT 	Try? W-qR11 	 Tqf ? 10,10 

(b) 	111111d 01.1 	441-71q1 	Ti 	.FTIT- 

Trf9-zrt cH-1 I ? 	.fq7 
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