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Note : Attempt any seven questions. All questions carry equal

marks.

1.  Explain how a consumer’s perception may affect 10

his decision making.

2. What is post purchase dissonance ? How do 10

consumers reduce post purchase dissonance ?

3.  What is market segmentation ? Explain any two 10

bases for segmenting markets.

4.  Briefly Explain : 10
(a) Attitude based choice
(b)  Nominal Decision Making

5.  Explain any unconventional family life cycle. 10
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6. What are the various methods by which
consumers can dispose off their products ?
Explain with examples.

7. What are the recent trends/techniques in
marketing for influencing and attracting
consumers ?

8. Is it ethical to influence voters through
advertisements, by political parties ? Give your

views in favour or against.

9.  What is self concept ? What possessions are a
part of your extended self ?

10. What influence do Social Class and Culture have
on decision making ?
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