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	Semester
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	January 2011
	Semester III
	31st March 2011

	
	Semester IV
	30th September 2011

	July 2011
	Semester III
	30th September 2011

	
	Semester IV
	31st March 2012


	IGNOU adopts a flexi-open learning system and option is available to the student to decide which course he/she will complete in a particular semester/year subject to the completion of a particular semester and the validity of their course registration.

Submit your assignment before the due date specified for only those courses which you plan to give the examination in a particular Term End Examination. For example, if you plan to sit for only MTM 4, MTM 9 and MTM 10 in the June 2011, submit assignments only for MTM 4, 9 and 10 to your concerned Study Centre before 31st March 2011.



MTM ASSIGNMENTS

Dear Student,

There is one Tutor Marked Assignment for each course, i.e., MTM-09 to 15.

Before attempting the assignments please read the instructions provided in the MTM Programme Guide. In this despatch we are sending you the Assignments for MTM-09 to 15. From this year onwards, only one assignment is to be submitted for each course.

Note: All Assignments must be submitted in time and they should be sent to the Coordinator of your Study Centre. You must mention your Enrolment Number, Name, Address, Assignment Code and Study Centre Code on the first page of the assignment.

You must obtain a receipt from the Study Centre for the assignments submitted and retain it. If possible, keep a photocopy of the assignments with you.

After evaluation, the assignments have to be returned to you by the Study Centre. Please insist for this and keep them as a record with you. The Study Centre has to send the marks to SR&E Division at IGNOU, New Delhi.

GUIDELINES FOR DOING ASSIGNMENTS

We expect you to answer each question in about 700/500 words or as mentioned in the assignments. You will find it useful to keep the following points in mind:

1)
Planning:  Read the assignments carefully. Go through the Units on which they are based. Make some points regarding each question and then rearrange them in a logical order.

2) Organisation: Be a little selective and analytic before drawing up a rough outline of your answer. Give adequate attention to your introduction and conclusion.

Make sure that your answer:

a)
is logical and coherent;

b)
has clear connections between sentences and paragraphs; and

c)
is written correctly giving adequate consideration to your expression, style and presentation.

3) Presentation:  Once you are satisfied with your answer, you can write down the final version for submission, writing each answer neatly and underlining the points you wish to emphasise.

       Wishing you all the best
                                                                                                         (Tangjakhombi Akoijam)

                                                                                                             Programme Coordinator MTM

MTM-9: UNDERSTANDING TOURISM MARKETS
Tutor Marked Assignment
Course Code: MTM-9 

Total Marks:  100
Assignment Code: MTM-9/TMA/2011
Note:
This TMA consists of two parts.

Part I consists of two questions out of which you have to attempt any one. The question carries 25 marks and should be answered in about 700 words.

Part II consists of ten questions. Attempt any five in about 500 words each. Each question carries 15 marks unless otherwise specified.
Send your TMA to the Coordinator of your Study Centre.

PART – I

1)
Discuss the importance of information for a tourist service provider.
25


                                                               OR

2)
Discuss the changing pattern of Indian Outbound Tourist.
25

PART – II

1)
What are the various marketing trends and how they are utilised in tourism industry?
15

2)
What are the bases or ground for tourism market segmentation?
15

3)
Write short notes in about 250 words each.


i) Major tourist generating markets for India
       ii) Concept of Time shares in Tourism
       iii) Market Research
5+5+5

4)
Discuss how increase in income and leisure time helped in the growth of tourist in East Pacific Region.
15

5)
Why tourism is believed to be a hard business activity? Explain
15

6)
Discuss the problems faced by domestic tourists in India.
15

7)
Discuss the various ways and means to market India to its NRI population.
15

8)
Discuss ‘China as a growing tourism market’.
15

9)
Write a detailed note on Market-led tourism products.
15

10)
Why is it important for tourism marketers to understand the concept of Travel motivators?


15

MTM-10:
TOURISM IMPACTS
Tutor Marked Assignment

Course Code: MTM-10 

Total Marks:  100
Assignment Code: MTM-10/TMA/2011
Note:
This TMA consists of two parts.

Part I consists of two questions out of which you have to attempt any one. The question carries 25 marks and should be answered in about 700 words.

Part II consists of ten questions. Attempt any five in about 500 words each. Each question carries 15 marks.

Send your TMA to the Coordinator of your Study Centre.

PART – I

1)
“Wildlife Tourism is crucial element in wildlife protection”. Discuss and support your answer with suitable examples.         
25


                                                              OR

2)
What are the Social Impacts of Tourism? Give suitable examples to support your answer.
25

PART – II

1)
 Discuss Economic Impacts of Tourism?                                                                          15

2)    What are the various Potential Determinants of tourism Carrying Capacity?                  15                                                                    

3)
What are the reasons behind the emergence of the contrived forms of culture for tourism?
15

4)
What are the various animal conservation project initiated by the Government of India?
15

5)
Discuss how politics influences tourism?
15

6)
What do you mean by Global Code of Ethics for Tourism?
15

7)
Explain the impact of tourism on environment with suitable examples.
15

8)
Discuss the impacts of tourism on built environment.
15

9)   What is the role played by WTO in promoting sustainable tourism development?          15

10)  What are the various themes and areas that form part of the GATT?

              15

MTM-11:
TOURISM PLANNING AND DEVELOPMENT
Tutor Marked Assignment

Course Code: MTM-11

Total Marks:  100
Assignment Code: MTM-11/TMA/2011
Note:
This TMA consists of two parts.

Part I consists of two questions out of which you have to attempt any one. The question carries 25 marks and should be answered in about 700 words.

Part II consists of ten questions. Attempt any five in about 500 words each. Each question carries 15 marks.

Send your TMA to the Coordinator of your Study Centre.

PART – I

1) Define Strategy. Discuss the role of strategic planning and management in Tourism.  25                                                                                                                                                                             

OR

2)
Explain the importance of Tourism Planning at Global Level. Also discuss the UNWTO guideline for tourism planning and its role in Global Tourism Planning.
     25

PART – II

1) Write short notes in about 200 words.
15

a. Tourism Regions 

b. Planning Process

c. Local Level Planning            


2) How does planning help in the ecological development of a tourist destination?
  15

3) Write a brief note on the various approaches to Tourism Planning.

 
  15

4) Discuss the role played by Politics in Tourism Planning.


              15
                                                                                                                                                                                                                                                                         

5) What is national level planning? Explain the role of NTOs in tourism planning.  
  15

6) How does Tourism Planning help in the enhancement of economic benefit of the 
country?








           
  
  15

7) What do you understand by Checklist Techniques for Tourism Planning? 

  15

8) Discuss the external factors that influence the supply side?      



  15

9) How do you plan and manage historical and natural attractions in Tourism?

  15

10) Discuss the process of Plan implementation and its monitoring 



  15

MTM-12: TOURISM PRODUCTS: DESIGN AND DEVELOPMENT

Tutor Marked Assignment
Course Code: MTM-12

Total Marks:  100
Assignment Code: MTM-12/TMA/2011
Note:
This TMA consists of two parts.

Part I consists of two questions out of which you have to attempt any one. The question carries 25 marks and should be answered in about 700 words.

Part II consists of ten questions. Attempt any five in about 500 words each. Each question carries 15 marks.

Send your TMA to the Coordinator of your Study Centre.

PART – I

1)
Explain the unique features of the Service industry with examples from Tourism Industry. 
25                                                                       
OR

2)
Explain the concept of Sustainable Tourism Practices. Explain with the help of examples of Sustainable Tourism Product. 
25

PART – II
1)
Write short notes in about 200 words each:
(3x5=15)

a) Destination
b) Resorts
c) White Water Rafting

2)  What are the components of Service Mix?  
15

3)  Define and classify Destinations. Briefly explain the principles of destination 

     Development?                                                                                                                     15
4) Explain the basic steps in the development of a tourism product?                                      15
5) Discuss the scope the ecology and wildlife tourism. Also mention the importance of
     sensitising tourists visiting the area.                                                            15
6) Discuss the categorization of hotels and resorts in our country?      

              15
7) Define and classify events. Explain with examples how events can be used for

     promoting tourism.    






                          15
8) Enumerate the importance of Island and Beach Tourism. Also state the factors to be considered while developing such products?
15

9)  Discuss the role of fair and festivals in the promotion of Ethnic & Rural tourism?          15

10)
Define Cruise Tourism. Discuss the various types of cruise products in the present day market.
15





MTM-13: TOURISM OPERATIONS

Tutor Marked Assignment
Course Code: MTM-13

Total Marks:  100
Assignment Code: MTM-13/TMA/2011
Note:
This TMA consists of two parts.

Part I consists of two questions out of which you have to attempt any one. The question carries 25 marks and should be answered in about 700 words.

Part II consists of ten questions. Attempt any five in about 500 words each. Each question carries 15 marks.

Send your TMA to the Coordinator of your Study Centre.

PART – I

1)
What is the importance of inter- Sectoral linkages in tourism operations? Discuss.      25
OR

2)
Discuss distribution channel of travel and tourism industry. What do you mean by management of distribution system in tourism operations?
25

PART – II

1)
What are the benefits of tourism to local community?      
15

2)
Discuss the concept of quality management in services.
15

3)
Elaborate the role of IATA in travel agency business.
15

4) What is the importance of promotional campaigns in tourism business?     
 15

5) Write a note on different types of accommodation units available in the organised sector  15

6)
Discuss the organisational structure of “Front office”.
15

7)   Critically analyse the role and feature of services provided by accommodation units in organised sector.








  15

8)  What are the various important considerations while preparing an itinerary? Also    highlight the concept of costing with example of any itinerary.                                        15

9)   What are the rules and regulations for setting up a Tour Operation Company?                15

10) Write a note on any two of the following.        




       5+5+5
a) Menu planning 

b) Management of guest amenities

c) Types of reservation system


MTM-14: TOURIST TRANSPORT MANAGEMENT (ROAD TRANSPORT)

Tutor Marked Assignment
Course Code: MTM-14 

Total Marks:  100
Assignment Code: MTM-14/TMA/2011
Note:
This TMA consists of two parts.

Part I consists of two questions out of which you have to attempt any one. The question carries 25 marks and should be answered in about 700 words.

Part II consists of ten questions. Attempt any five in about 500 words each. Each question carries 15  marks.

Send your TMA to the Coordinator of your Study Centre.

PART – I

1) What are the various pricing options available to transport operator? What is its relationship with Demand








 25

                                                                OR

2) For a successful tourist transport manager, what qualities does a person require?
  25

PART – II

1)
Write short notes in about 200 words each:
(3x5=15)

a. Customer Care in Road Transport

b. Maintenance facilities

c. Recruitment v/s selection


2) What are the various infrastructure and capital requirements for setting a tourist transport

     business at a small level?
15

3) What is permit in tourist transport business? Write a detailed note.                                   15
4)  Discuss the role of Indian Tourist Transport Association (ITTA) in promoting the cause of tourist transporters in India?







            15

5) Discuss the approaches for segmenting the market for a tourist transport operating company.










 15

6) Write an essay on Car Rental Services.
15

7) How would you recruit coach drivers? What type of training and briefing is required for   

    drivers?










  15

8) How would you manage leakages in tourist transport business?



  15

9) Write a note on Central Motor Vehicle Rule, 1989.
15

10) Discuss the role of manager in tourist transport. 

  



  15

MTM-15: MEETINGS, INCENTIVES, CONFERENCES AND EXPOSITIONS (MICE)

Tutor Marked Assignment
Course Code: MTM-15 

Total Marks:  100
Assignment Code: MTM-15/TMA/2011
Note:
This TMA consists of two parts.

Part I consists of two questions out of which you have to attempt any one. The question carries 25 marks and should be answered in about 700 words.

Part II consists of ten questions. Attempt any five in about 500 words each. Each question carries 15 marks.

Send your TMA to the Coordinator of your Study Centre.

PART – I

1)
Define MICE. Give a detailed account of Planning for MICE tourism and the kind of infrastructure required for the sector.
25


                                                          OR

2)
Explain the term ‘Marketing Plan’. Describe the various steps which would ensure that a Marketing Plan for an event would be effective.
    25

PART – II

1)
Differentiate between Business traveller and Leisure tourist.
15

2)
Discuss the role and responsibilities of Meeting Planners.
15

3) Why are Trade Fairs organised? Discuss its economic impact.
15

4)   Write short notes on the following in about 250 words each                        
       5+5+5

i) 
Spot Management
ii) Theme Events 

iii) Attendees in a Trade Show


5)
Explain “Site Selection as an important process in conducting a Convention”.    
15

6)
Discuss the process of Convention Management.         
15

7)
Why do we need sponsors for MICE tourism activities? Highlight the role they play in promoting these activities.
15

8)
What do you understand by ‘Incentives’? Describe the various types of    Incentives an organisation can offer its employees.    
15

9)
Identify major players in the MICE tourism sector. Describe their role and responsibilities.
15

10)  Establish the linkages between High-end hotels/resorts and MICE tourism.                   15
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