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School of Tourism and Hospitality Services Sectoral Management

Indira Gandhi National Open University

Maidan Garhi, New Delhi – 110 068

MTM ASSIGNMENTS

Dear Student,

You will have to do One assignment in each of the courses, i.e., MTM-1 to 8 and TS-1, 2, 3 and 6. Only Category II students should attempt assignments of TS-1, 2, 3 and 6. All these are Tutor Marked Assignments (TMAs). 

Before attempting the assignments please read the instructions provided in the MTM Programme Guide.

Note: All Assignments must be submitted in time in order to appear in the Term-end examination and they should be sent to the Coordinator of your Study Centre. You must mention your enrolment number, name, address, Assignment code and Study Centre Code on the first page of the assignment. 

You must obtain a receipt from the study centre for the assignments submitted and retain it. If possible, keep a photocopy of the assignments with you. 

After evaluation, the assignments have to be returned to you by the study centre. Please insist for this and keep them as a record with you. The Study Centre has to send the marks to SR&E Division at IGNOU, New Delhi.

GUIDELINES FOR DOING ASSIGNMENTS

We expect you to answer each question in about 500 words or as mentioned in the assignment. You will find it useful to keep the following points in mind: 

1)
Planning: Read the assignment questions carefully. Go through the Units on which they are based. Make some points regarding each question and then rearrange them in a logical order. 

2)
Organisation: Be a little selective and analytic before drawing up a rough outline of your answer. Give adequate attention to your introduction and conclusion. 

Make sure that your answer:

a) is logical and coherent;

b) has clear connections between sentences and paragraphs; and

c) is written correctly giving adequate consideration to your expression, style and presentation.

3)
Presentation: Once you are satisfied with your answers, you can write down the final version for submission, writing each answer neatly and underlining the points you wish to emphasise. 

       Wishing you all the best

Programme Coordinator,

(MTM)
DATE OF SUBMISSION OF ASSIGNMENTS

Reminder:  All Assignment must be sent to the Coordinator of your Study Centre. You must mention your enrolment number, name, address, Assignment code and Study Centre Code in the first page of the assignment. 

	Semester &Courses (1st Year)



	Semester I

MTM 01

MTM 02

MTM 03

MTM 04
	Semester II

MTM 05

MTM 06

MTM 07

MTM 08


* Category 2 students will have to pass the following additional papers during the period of their study, preferably during the 1st Year itself.

List of additional papers
TS 1: Foundation Course in Tourism

TS 2: Tourism Development: Products, Operations and Case Studies

TS 3: Management in Tourism

TS 6: Tourism Marketing

Date of Submission of Assignments

	1st Year Registration / Session
	Semester
	Last Date of Submission



	January 2013
	Semester I 
	31st March 2013

	
	Semester II
	30th September 2013

	July 2013
	Semester I 
	30th September 2013

	
	Semester II
	31st March 2014


	MTM is a semester wise programme. Students enrolled in January 2013 session are eligible to sit for the 1st semester courses (only) in the June 2013 Term End Exam while students enrolled in July 2013 session can give their 1st semester courses exam in December 2013 TEE. 

IGNOU adopts a flexi-open learning system and option is available to the student to decide which course he/she will complete in a particular semester/year subject to the completion of a particular semester and the validity of their course registration.

Submit your assignment before the due date specified for only those courses which you plan to give the examination in a particular Term End Examination. For example, if you plan to sit for only MTM 1 and MTM 2 in the June 2013 TEE, submit assignments only for MTM 1 and 2 to your concerned Study Centre before 31st March 2013.


MTM-1: MANAGEMENT FUNCTIONS AND BEHAVIOUR IN TOURISM

(TUTOR MARKED ASSIGNMENT)

Course Code: MTM-1



  

Total Marks: 100


                 
     Assignment Code: MTM-1/TMA/2013
Note:
This TMA consists of two parts.

Part I consists of two questions out of which you have to attempt any one. The question carries 25 marks and should be answered in about 700 words.

Part II consists of ten questions. Attempt any five in about 500 words each. Each question carries 15 marks.

Send your TMA to the Coordinator of your Study Centre.

PART – I

1)
Discuss in detail Managerial Skills at various levels with examples.


25
OR

2)
Define MBO and its objectives. What are its advantages and limitations?

25

PART – II

1)
What are the various models of Decision Making? 




15

2)  
What are the various determinants of OC?





15                                                                     
3)
Describe all steps involved in Planning for an enterprise.



15                       
4)
How does the organization structure and chart define the making of a company? 
15

5)
What are the barriers to effective communication? 
How can one make interpersonal communication effective







15

6)
Define the various methods of control and critically analyze their importance in the organization.









15
7)
Explain the meaning of the terms Centralisation, Decentralisation and Coordination
15

8)
Write short notes on:






 (5+5+5) =15  

a. Group Dynamics

b. Span of Management 

c. Managerial Obsolescence
9) Explain with example the functional consequences of conflicts for any organisation. 15

10) Discuss the major leadership styles. Discuss the merits and demerits of each.  
15

MTM-2: HUMAN RESOURCE PLANNING AND DEVELOPMENT IN TOURISM

(TUTOR MARKED ASSIGNMENT)

Course Code: MTM-2




Total Marks: 100


       

      Assignment Code: MTM2/TMA/2013
Note:
This TMA consists of two parts.

Part I consists of two questions out of which you have to attempt any one. The question carries 25 marks and should be answered in about 700 words.

Part II consists of ten questions. Attempt any five in about 500 words each. Each question carries 15 marks.

Send your TMA to the Coordinator of your Study Centre.

PART – I

1) 
What is the significance of Human Resource Information at macro and micro level? How is ‘Computer Based Human Resource Information System’ beneficial for an organisation?    
25

OR

2) 
 Explain the concept and linkage between Job Analysis and Job Description. Identify the structure and uses of job description.

 
                                                       25
                                


PART – II

1)  
Write a detailed note on Human Resource Audit emphasising on its purpose, scope and process. 15
2) 
What is Manpower Forecasting? Discuss various techniques of Manpower Forecasting.            15

3) 
What do you understand by Job Evaluation? Explain the objectives and trigger points of Job Evaluation?



                                                                                 15

4) 
What are the objectives of Human Resource Accounting? Discuss the various methods of monitory and non-monitory valuation of human resources.  

                                                        15











5)   
Explain the concept of Integrated Human Resource Development Systems. Also explain the principles to be followed while designing these systems. 

 

 


    15
6)   
Explain the significance and role of HRD in the service sector. What role does HRD plays specifically for the tourism sector?                              

                                     
 15

7)   Explain the concept and need of Human Resource Planning. What is the importance of Human Resource Planning in Tourism sector?                 


                                      
 
 15

8)  
What are the Quantitative and Qualitative Dimensions of Human Resource Planning?
     15

9)  
What do you understand by Manpower Supply? Discuss the methods of manpower supply forecasting at the macro level.







 15

10)  Write short notes in about 200 words each:




  
 (3x5=15)

a) Activity Analysis

b) Various form of HRD Organisation
c) Human Resource Costs.
MTM-3: MANAGEMENT PERSONNEL IN TOURISM

 (TUTOR MARKED ASSIGNMENT)

Course Code: MTM-3
 
Total Marks:  100
     Assignment Code: MTM-3/TMA/2013
Note:
This TMA consists of two parts.

Part I consists of two questions out of which you have to attempt any one. The question carries 25 marks and should be answered in about 700 words.

Part II consists of ten questions. Attempt any five in about 500 words each. Each question carries 15 marks.

Send your TMA to the Coordinator of your Study Centre.

PART – I

1) What do you understand by personnel management? Discuss the objectives of personnel management.                                                                                                                      25

                                                                       OR

2)
What do you understand by Induction?  Describe the importance of Induction process.     25   
PART – II

1)
What do you understand by Recruitment? Discuss the methods of recruitment.
15

2)
Why is training needed in an organisation? Discuss on the job training methods.             15

3)
What do you understand by Maslow’s need Hierarchy?                                  
           15

4)
Discuss the different types of motivation. How is it different from morale?                      15

5)
What do you understand by cases planning? What are the advantages of cases planning?                       
       15

6)
What do you understand by promotion policy? Why is it necessary in an organisation?
15
7)
What are the different types of counselling? What are the skills and techniques needed for counselling?                                                                                             
      15

8)   What do you understand by grievance? Explain the steps in grievance handling.               15                                                                                                                                                                         
9)
What are the objectives of labours welfare? Mention the statutory welfare precession.  
15

10)
Discuss the position of women in tourism.                                                                          15   

MTM- 4:
INFORMATION MANAGEMENT SYSTEM AND TOURISM

(TUTOR MARKED ASSIGNMENT)
Course Code: MTM-4



   

Total Marks: 100


                       
   Assignment Code: MTM-4/TMA/2013
Note:
This TMA consists of two parts.

Part I consists of two questions out of which you have to attempt any one. The question carries 25 marks and should be answered in about 700 words.

Part II consists of ten questions. Attempt any five in about 500 words each. Each question carries 15 marks.

Send your TMA to the Coordinator of your Study Centre.

PART – I

1)
Explain with the help of suitable examples the co-relation between Data, Information.    25

OR

2)
Discuss in detail the legal dimensions of computerization.
  25
                                  
25

PART – II

1)   What is the role and impact of computers and Information technology on managerial decision-making process? Explain in reference to tourism industry.   
   

 15
2)  Discuss the role of Management Information Systems at various management levels.
15
 

3)  Write a detailed note on Computer viruses.    



                          15
4)  What do you understand by the term LAN? How is it useful in a travel and tourism organization? 
                                                                                                              15



5) What is meant by computer hardware? What are the parts of computer hardware? 
  15 
6) Discuss the social dimensions of computerisation.                                                              15
7) What are the common software’s used for management application on personal computers?                                                                                                                                               15

8) Write short notes on:                                                                                     (3x5=15) 
15  
      a) Critical Success Factor

      b) Secondary memory of computer

      c) Internet: key to future tourism System 






   

9) Discuss the uses of Internet for Tourism Industry. Substantiate your answer with suitable examples.                                                                                                                             15

10) Enumerate the different methods of protecting information in computers.        
              15
MTM-5: ACCOUNTING AND FINANCE FOR MANAGERS IN TOURISM

(TUTOR MARKED ASSIGNMENT)
Course Code: MTM-5                           

Total Marks:  100
Assignment Code: MTM-5/TMA/2013
Note:
This TMA consists of two parts.

Part I consists of two questions out of which you have to attempt any one. The question carries 25 marks and should be answered in about 700 words.

Part II consists of ten questions. Attempt any five in about 500 words each. Each question carries 15 marks unless otherwise mentioned.

Send your TMA to the Coordinator of your Study Centre.

PART – I

1)
Why is accounting viewed as an information system? What are the concepts of Accounting?      











25


                                                                   OR

2)
Discuss the scope and functions of Financial Management. Also explain how the role of a financial manager differs from that of an accountant? 
25
PART – II

1) What is working capital? Discuss the importance of Fund and Cash flow statements 15
2) What is meant by Cost Accounting? What are the various type of “Costs?

 15

3) How is accounting information useful for an organization? 



15
4)
How would you manage “Cash”? How can you determine the “optimum cash” balance?
15

5)
What is meant by “Pay Back Period”? What are the reasons for its popularity among Businessmen?









 15
. 
6)
How do we measure Revenue and Expenses?  Explain with the help of suitable examples
15

7)    Enumerate the features of an appropriate Capital Structure. What are its various determinants?









 15
8)
What is a Balance Sheet? Explain the co-relation between Balance sheet and Profit and Loss Account.










 15
9)
What do you understand by Variance? How do you calculate the various types of variants? 

.

15

10) 
Write short notes in about 250 words each:
3x5=15

(i) Budgetary control

(ii) Depreciation

(iii) CVP analysis
MTM-6: MARKETING FOR TOURISM MANAGERS
(TUTOR MARKED ASSIGNMENT)
Course Code: MTM-6                          
Total Marks:  100
   Assignment Code: MTM-6/TMA/2013
Note:
This TMA consists of two parts.

Part I consists of two questions out of which you have to attempt any one. The question carries 25 marks and should be answered in about 700 words.

Part II consists of ten questions. Attempt any five in about 500 words each. Each question carries 15 marks.

Send your TMA to the Coordinator of your Study Centre.

PART – I

1) Discuss the different types of Purchase Decision Behaviour. Also explain the stages in the buyer decision making process. Substantiate your answer with suitable examples from tourism industry.           
25

                                                                 OR

2)
Discuss the need and basis for market segmentation. Substantiate your answer with suitable examples from tourism industry. .                                                                     
25

PART – II
1) Write short notes in about 200 words each:                                                                         15
a) Social Marketing
b) Convenience Goods
c) Branding in Tourism
2) What is the link between pricing and Product Life Cycle? How does it affect the tourism trade? Explain with the help of examples.
 





  15

3) Explain the various elements of Marketing Mix.


         
                         15

4) Discuss the importance of advertisement and publicity in tourism promotion.                 15
5) Explain the importance of Marketing Research in Tourism. What are the problems that faced in conducting the research in tourism?                                                                         
15

6) Explain the method of designing a marketing organisation.                                             
  15 
7) Discuss the importance of middlemen in tourism distribution and discuss in detail their functions.                                                    
                                                             15

8)  Establish the difference between product line and product mix. What is the need for product modification?

  






             15
9) What are the characteristics of services? Discuss the role of “people” play in tourism industry. 








                          15 

10) Discuss the impact of Government Control on Product Design. .   
                         15  








                

MTM-7: MANAGING SALES AND PROMOTION IN TOURISM

(TUTOR MARKED ASSIGNMENT)

Course Code: MTM-7



  

Total Marks: 100


               
   Assignment Code: MTM-7/TMA/2013
Note:
This TMA consists of two parts.

Part I consists of two questions out of which you have to attempt any one. The question carries 25 marks and should be answered in about 700 words.

Part II consists of ten questions. Attempt any five in about 500 words each. Each question carries 15 marks.

Send your TMA to the Coordinator of your Study Centre.

PART – I

1)
Explain the meaning of Sales Management and discuss in detail the formulation of Sales strategy.










25
                                                                   OR

2)
What are the basic types of organizational structure? Discuss in detail.   

25

PART – II

1)
What is the role of the Sales Executive and how does it leaves an impact on the running of an organization?


 






15

2)  
What is the role and concept of Marketing Communication?



15                                                                     
3)
What is the meaning of Consumer Promotion and discus the check points for consumer schemes and consumer contests?






15                       
4)
Critically analyse the role of a Advertising Agency.




15
5)
What are important points of consideration for preparing a campaign?

15
6)
What are the principles of Effective Presentation?




15
7)
What are the different kinds of Sales Presentation?




15

8)
Write short notes on the following:



 
 (5+5+5) =15  
a. AIDAS Theory
b. Elements of the Promotion Mix 
c. Sales Forecasting

9) Explain the term ‘sales territory’. Discuss the steps involved in territory planning.  15
10) What are the major components of a sales report? 




 15
MTM-8: MANAGING ENTREPRENEURSHIP AND SMALL BUSINESS IN TOURISM

(TUTOR MARKED ASSIGNMENT)

Course Code: MTM-8






Total Marks:  100
Assignment Code: MTM-08/TMA 2013
Note:
This TMA consists of two parts.

Part I consists of two questions out of which you have to attempt any one. The question carries 25 marks and should be answered in about 700 words.

Part II consists of ten questions. Attempt any five in about 500 words each. Each question carries 15 marks.

Send your TMA to the Coordinator of your Study Centre.

PART – I

1)
What do you understand by market orientation? Why should an entrepreneur go for market assessment?

  




                    

     25

                                                                   OR 

2)
  What do you understand by small scale Industries? Discuss the characteristics of SSIs.    25

PART – II

1) What is human factor? Discuss its importance in SSE.




  15
2) 
Prepare a business plan for opening a travel agency/tour operator company in your area.15                                                                                    
              



3)   
How do families control a firm? Discuss the issues and problems in family business.      15 
4)
 Discuss the stages in tourism product design.
15

5)
 Discuss the advantages and disadvantages of proprietorship.
                                      15  

6)
What do you understand by business plan? What are the common errors in business plan formulation?









15                                                                            
7)
What is financial planning? Discuss its significance for small business in India.           15


8) 
How is an opportunity identified? Discuss the alternate fields of self employment. 
 15

9) 
Explain the role of Government is developing and promoting small scale industries.

10)


Write short note on any two of the following: 


(5+5+5)
15

         
a)    SWOT analysis.

b)
Break-Even analysis.

c) 
Market orientation.                                                                                                  
           
 


TS-1: FOUNDATION COURSE IN TOURISM 

TUTOR MARKED ASSIGNMENT

Course Code: TS-1                                                              Programme: MTM
                                              

Total Mark:  100
Assignment Code: TS-1/TMA/2013

Note:
This TMA consists of two parts.

Part I consists of two questions out of which you have to attempt any one. The question carries 25 marks and should be answered in about 700 words. 

Part II consists of 8 questions. Attempt any five in about 500 words each. Each question carries 15 marks.

Send your TMAs to the Coordinator of your Study Centre.

PART – I
1. Describe the various forms of Tourism with examples.     
25

OR

2. What role do the Governmental organizations play in tourism development in India? 
25

PART – II
1.  Describe in detail the inbound-outbound travel regulations and its impact    on tourism.
 15

2.   Write short notes on the following:
5x3=15

a. Operations of a Travel Agency

b. Tour Operators and its kinds

c. Manila Declaration 


3. Discuss the definition and uses of Statistics and its importance in tourism industry. 
15

4. Discuss the role of Road and Rail Transport in the promotion of domestic tourism in India.
15

5. Describe the various types of accommodations and the principal factors to be kept into consideration while marketing the same.  
15

6. What is Product Design and why is Positioning an important factor?
15

7. Discuss some aspects that you will cover in developing communication skills related to PR.
 15

8. Explain how Advertising and Marketing gives a boon to travel and tourism industry. 
15
TS-2:
TOURISM DEVELOPMENT: 

PRODUCTS, OPERATIONS AND CASE STUDIES

(TUTOR MARKED ASSIGNMENT)

Course Code: TS-2                                                
  Programme: MTM
Total Marks:  100
Assignment Code: TS-2/TMA/2013

Note:
This TMA consists of two parts.

Part I consists of two questions out of which you have to attempt any one. The question carries 25 marks and should be answered in about 700 words.
Part II consists of 8 questions. Attempt any five in about 500 words each. Each question carries 15 marks.

Send your TMA to the Coordinator of your Study Centre.

PART – I

1
Describe various factors that are analyzed to study demographic profiles and their importance in tourism planning?
25                                                 

                                                                        OR

2
Discussing the relationship between wild life and tourism elaborate upon do’s and dont’s while visiting a sanctuary.
25

PART – II

1
 Elucidate upon the indicators that affect travel propensity of the tourists.
15



2
Describe a plan for conducting a tour of your own town for a group of foreign tourists.
15

3
“Dance and Music is the key of entertainment in Indian Tourism”. Comment. 

15

4
How can adventure and sports be used a tourist attractions?




  15

5
Describe seasonal fairs and festivals of India. Also explain how these supports tourist


industry. 
15

6. Trace the historical roots of Kalinga – Bali Yatra. Discuss the measures taken to publicise

 this festival in order to promote tourism.                                                                          15                                                               

7
What marketing strategies should tourism practitioners adopt in order to sustain and enhance the market base? 
15

8
Write short notes on any three of the following:
5X3 = 15

a) Concept of “Highway Tourism”

b) PATA

c) Functioning of Air India

d) Mountain Guide

e) Ethnic Tourism

TS-3: MANAGEMENT IN TOURISM

TUTOR MARKED ASSIGNMENT

Course Code: TS-3                                                       Programme - MTM
Total Mark:  100

Assignment Code: TS-3/TMA/2013
Note:
This TMA consists of two parts.

Part I consists of two questions out of which you have to attempt any one. The question carries 25 marks and should be answered in about 700 words. 

Part II consists of 8 questions. Attempt any five in about 500 words each. Each question carries 15 marks.

Send your TMAs to the Coordinator of your Study Centre.

PART – I
1. What do you understand by Entrepreneurship?  As an entrepreneur how would you set up your tourism business?
25

OR

2. What is the importance of Public Relation in Marketing/Publicity? Also discuss the obstacles faced by PR in tourism industry.
25

PART – II
1. Define the term Human Resource Management and elaborate its importance for the tourism industry.
 15

2. Write short notes on the following:
5x3=15

a. Profitability Analysis

b. Ego Status

c. Convention Customers


3. What do you mean by Balance Sheet and identify is purposes. 
15

4. Discuss the challenges faced by the Airport Management Teams and also suggest required solutions to overcome them.
15

5. Discuss the importance of Information Technology and its effective role in marketing and promoting tourism. 
15

6. What do you mean by Sole Proprietorship form of business? Also mention the advantages and disadvantages of Sole Proprietorship. 
15

7. How do you prepare Project Proposal and what are the key factors considered in making them?
15

8. Discuss Break Even Point and Break Even Chart and its impact over the costing of firms. 
 15

TS-6: TOURISM MARKETING

   (TUTOR MARKED ASSIGNMENT)

 Course Code: TS-6   




  Programme: MTM
Total Marks: 100 


                 Assignment Code: TS-6/TMA/2013
Note: This TMA consists of two parts.

Part I consists of two questions out of which you have to attempt any one. The question carries 25 marks and should be answered in about 700 words.

Part II consists of 8 questions. Attempt any five in about 500 words. Each question carries 15 marks. Send your TMA to the Coordinator of your Study Centre.

Part I

1. What role does technology plays in Tourism Marketing? Explain with the help of examples. 











 25
OR
2. What do you understand by Alternative and Supplementary accommodation? What are the various types of alternative and supplementary accommodations available?  

25








Part II

1. What do you understand by Marketing Research? Discuss its scope and various sources of information.       









 15                                                                                             
2. Discuss in detail the variables of Competitive Analysis. 

         


 15
3. With the help of examples discuss the developmental role played by NGOs in the area of tourism.                                                                                       

  15
4. Define product. Identify the factors that influence product formulation in tourism.  
 15






        



  
5. Write notes on the following:




           
          (5+5+5=15)
a) Quantitative and Qualitative analysis
b) Factors influencing Tourism Forecasting
c) Trade Fairs and Travel Marts

6. Why Fifth p is necessary in Tourism Marketing? How Fifth P can be used in designing Marketing Strategies? 





          


    15
7. How shopping, education and culture can be marketed as tourist attractions. Highlight the drawbacks while marketing these products.

              15
8. With the help of examples explain various elements of Promotional Mix

  15
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